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– JONATHAN WIDRAN

CREATIVE SOUND CORPORATION/SONRISE MUSIC COMPANY
csoundcorp.com; sonrise7.com

pick up again. When artists and bands perform, they need audio CDs, 
video DVDs and merch to sell, and in recent years, even during this 
digital-dominated age, there’s been a resurgence in groups like The 
Lettermen and The Diamonds, who leave blank spaces on the CDs we 
manufacture for them to personally sign. Artists provide their masters 
and graphic files and as a broker, we make sure they get the best 
quality in the business. By not being stuck with a plant and equipment 
on the premises, we’ve been able to adapt to the changing needs of 

artists as technology has advanced over the past 40 
years. I like that we can help customers receive high 
quality products—and share meaningful messages 
through our Christian label.” 

Sonrise Music Company/Sonrise Online: A unique 
outgrowth of Coterell’s Christian faith, his flagship 
company offers about 80 Audio CDs and video DVDs 
for sale on their site as well as Amazon and eBay. 
Sonrise label releases include everything from I Can 
Only Imagine: The Very Best of MercyMe and South-
ern Gospel Gold that includes The Oak Ridge Boys, 
Swanee River Boys, Statemen, Blackwood Brothers 
and others to albums by many classic Christian art-
ists—including Larry Norman, Love Song, Roger Wil-
liams, Barry McGuire, Paul Clark, Phil Keaggy, Andre 
Crouch and Keith Green. Sonrise received a runner-
up Grammy for In The Beginning…—Moon Landing 

album featuring actual landing audio of the Apollo 8 astronauts and the 
voices of Presidents John F. Kennedy and Richard Nixon. The company 
also sells videos about the design and function of the Universe—from 
the smallest cells (including our DNA) to the fine-tuned formation of 
planets, moons and stars in the expanding universe.
   
Contact Creative Sound Corp and Sonrise Music Company, 818-707-8986

It All Started With a Master’s Thesis: Bob Coterell worked as a promo-
tions manager for Imperial Truck Line when he was working on his Master’s 
at USC, but his passion for singing, guitar and music in general led him 
to set his intention on a career in the industry—starting with interviewing 
countless pros to research his 200-page thesis, “Trends in the Distribution of 
Phonograph Records.” He started out working for two small Christian labels, 
Sacred Records and Supreme Records, but when one of those companies 
sold to Word Records, he decided to launch his own, Creative Sound, as 
a division of Sonrise Mercantile Co., for which he did his 
own manufacturing of LPs, cassettes and related products. 
Coterell’s desire for more consistent income while building 
his label led him to create a full-service company Creative 
Sound Corporation, which grew its reputation by servicing 
artists and labels in all genres.

Creative Sound Corporation: Originally launched as a 
proprietorship before becoming a Delaware corporation in 
1991, the Southern California-based company currently 
has two essential functions—manufacturing CDs/DVDs 
and distributing Epson DiscProducers and Microboards 
duplicators, which reliably print labels, graphics and 
barcodes on CDs and DVDs and can duplicate discs up 
to 100 discs and print up to 95 an hour. These also allow 
users to duplicate digital CDs, DVDs and Blu-Ray discs. 
Offering its trademark “Guaranteed Quality at Low Prices,” 
Creative Sound’s manufacturing services include eco-
wallets, digipaks, jewel boxes, jackets audio books and vinyl albums. They 
have manufactured albums and CDs for a wide variety of artists and compa-
nies, including Cirque du Soleil, Dr. Dre, The Lettermen, Bee Gee Records, 
Columbia (“Greatest Country Gospel”) and Capitol Special Products. 

Quote from Bob Coterell: “Circumstances have obviously changed with 
the pandemic lockdown, but fortunately live performances are starting to 
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Kallie Rhea 
Radio Promotion Manager
White Mustang Records 

White Mustang Records has announced 
the hiring of Kallie Rhea as Radio 
Promotion Manager for the label. In her 
role, Rhea will coordinate and oversee 
promotional activities for the label’s flagship 
artists, Presley & Taylor and future label 
signings. Rhea started her career as 
Promotion Coordinator for Cumulus Media 
Dallas. After a stint with WME Nashville, she transitioned to record 
promotion, cutting her teeth promoting music to radio stations reporting 
to the Texas Country Chart. White Mustang Records opened in October 
2020 as a full-service label based in Nashville. For more information, 
contact craig@campbellentgrp.com. 

Zack Werner 
Business Development
LyricFind 

LyricFind, a pioneer in licensing lyrics, 
has hired multifaceted Canadian music 
professional Zack Werner onto its 
Toronto-based team, joining as Manager 
of Business Development. A Winnipeg 
native, Werner has had a varied and 
extensive career in the music industry 
as an artist, producer, record executive, 
entertainment lawyer, music educator and artist manager. With a law 
degree and a penchant for finding and developing talent, Werner has 
done everything from opening for Alice In Chains and running his own 
label and management agency, to practicing law and judging Canadian 
Idol for six seasons. Contact christine@rockpaperscissors.biz for more 
information on the appointment.  

Sherri Sosa 
President, Venue Nation
Live Nation

Live Nation has announced that Sherri 
Sosa will lead the company’s expansive 
roster of owned and operated venues 
across the U.S. under its newly unveiled 
Venue Nation business. In her role 
as President of Venue Nation, Sosa 
will oversee all operations, business 
development and marketing for the 
leading venue management company’s portfolio of 100+ venues in the 
U.S., including amphitheaters, ballrooms, theaters and clubs across 
the country. Sosa has over 25 years of experience working at the 
intersection of entertainment, hospitality and venue operations, working 
the last 18 of those years for Caesars Entertainment Corporation. 
Contact moniquesowinski@livenation.com for more.

Solomon Sounds 
SVP, A&R
Capitol Records

Music industry executive Solomon 
Sounds has been named Senior Vice 
President of A&R for Capitol Records, 
the flagship label of Capitol Music Group. 
In his new position, Sounds will draw upon 
his broad experience as an artist manager 
and independent label owner to sign and 
develop artists for the company, as well 
as oversee recording projects for new and established Capitol artists. 
Sounds comes to Capitol after 10 years as a successful manager of 
numerous artists through his company and label, Sounds Music Group. 
Among his notable clients was rapper and songwriter XXXTentacion, 
whose multi-platinum success was cut short by his tragic death in 2018. 
For more info, contact ambrosia.healy@umusic.com.

Jay Jones 
SVP, Publicity
BBR Music Group

BBR Music Group has promoted Jay 
Jones to Senior Vice President of 
Publicity. His responsibilities include 
strategy and oversight of publicity 
campaigns for BBR Music Group/BMG 
Nashville’s recording artists across 
the label’s imprints, including Broken 
Bow Records, Stoney Creek Records 
and Wheelhouse Records. Additionally, Jones will direct corporate 
communications and messaging for all three imprints. Jones was the first 
executive hire at BBR Music Group following its acquisition by BMG and 
formerly served as Director of Media Relations at CMA. Jones owned 
and operated Jay Jones Music, where his clients included The Beach 
Boys. For more information, contact jay@bbrmusicgroup.com.

Wendi Sturgis 
President
Lyte

Lyte, the reservations technology platform 
providing ecommerce for artists, fans 
and live events, has announced the 
promotion of Wendi Sturgis to President 
of the company. Sturgis joined Lyte 
as Chief Revenue Officer earlier this 
year. As President, she will scale all 
business operations, be responsible for 
hiring and expanding Lyte’s team, building up company synergy and 
driving marketing strategy for the company. Sturgis joined the Lyte 
team from Yext Europe, where she was CEO and led its development 
into a publicly traded powerhouse. Prior, she held executive roles at 
Right Media and Yahoo!, demonstrating digital, ecommerce, data and 
technology expertise. For more, contact ctaillie@shorefire.com.

Deryck Vanderbilt-Nicholson 
Head of Audience and Culture
Venice

Music and technology platform, Venice, 
has announced the hiring of Deryck 
Vanderbilt-Nicholson as Head of U.S. 
Audience and Culture, supporting 
global partners, independent artists 
and their teams. Previously, Vanderbilt-
Nicholson has worked with talents: 
M.I.A., Giggs, Buju Banton, and rising 
musicians, Emotional Oranges, THEY and Darkchild Records at Island 
Records/4th&B’way as the Director of Media & Artist Relations, as 
well as a wealth of experience working on artist and brand campaigns 
including: DJ Khaled, Naomi Campbell, Pepsi and 1800 Tequila. In his 
role at Venice, he will oversee artist development, creative marketing 
strategies and cultural impact. Contact deryck.vn@qanda.la.

Anton Partridge 
Director of Global Strategy
Warner Music Group

Warner Music Group (WMG) announced 
the appointment of Anton Partridge as 
Director of Global Strategy, Electronic 
Music. Partridge has been associated with 
Warner for the past decade as head of the 
Warner Music U.K. dance music imprint, 
One More Tune (OMT). He is also the 
founder of the independent house music 
label, Good Company (GDCO). In his new post, Partridge will spearhead 
Warner’s worldwide electronic music strategy, working closely with the 
A&R and marketing teams across the company to foster coordination 
and communication in signing, delivering and developing hit artists and 
recordings. Partridge has held positions at MCA Records and Sony/ATV 
before joining Warner in 2010. Contact majeda.hussein@wmg.com.
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 BLACK ROOSTER AUDIO RO-140 PLATE REVERB
Black Rooster's very first reverb plugin is a recreation of the 
classic, German-made EMT, 140ST Plate that originally cost 
$7,000 in 1957 for the mono version; it used tube amplifiers and 
weighed 425 pounds.

The RO-140 is modeled on the EMT but has something totally 
new: a choice of six different plate materials: gold, silver, bronze, 
aluminum, titanium, and steel. Changing the plate's metal is interest-
ing and I'm getting use to this parameter as a good way to custom-
ize a reverb sound and save it as a preset! 

Another all new feature is the ability to control the physical size of 
the plate from Small to Large using the Dynamic Plate Size Control-
ler. Decay time is also adjustable using the Damper +/- buttons.

Other controls are: Pre-Delay of up to 500ms; I find pre-delay 
useful for orchestral string sections and brass. RO-140 also adds 
the ability to gain stage both the input and output of the reverb. 
There is an adjustable 10Hz to 1kHz high pass filter, plus a Dry/Wet 
control provided if you use it as an insert.

I discovered the true nature of RO-140 when dialing in a reverb 
for lead and backing vocals in my mixing. I liked that you may set up 
the reverb in mono like the original so the reverb is directly behind 
and mixed in with the singer's voice and not spread out left and 
right. You can also set it to full stereo as like the later model plates 
that used two transducers to pickup the vibrating plate. 

By nature, plate reverbs are a bright sound but you can use the 
three-band equalizer to shape it any way you want. I like using 
this broad EQ when using RO-140 as an inserted effect. Inserted 
on electric guitar tracks, the EQ and plate reverb act together as a 
finished sound.

A good plugin to have in your collection, Black Rooster RO-140 
runs Native in AAX, VST, AU hosts and sells for $69.99 in a special 
introductory sale. It runs on Macs OS 10.9 or newer (but not yet Big 
Sur) and on PCs Windows 7 or newer.

blackroosteraudio.com/en/landing/ro-140

 MOVO VSM-7 STUDIO MICROPHONE
The Movo VSM-7 is a large multi-pattern condenser microphone that comes with a windscreen, 
shock-mount and a 3-meter XLR cable. It uses a 34-mm diameter dual-capsule and switch changes 
the pickup pattern between: cardioid, omnidirectional, and figure-of-8. The VSM-7 is phantom-powered 
from 24 to 48-volts and weighs 812-grams.

Once mounted to a mic stand or mic boom and connected to the mic input of your interface, you’ll 
be recording in higher quality than with most dynamic microphones. If you’re singing a lead vocal or 
doing a podcast/Zoom meeting, switch the pattern to cardioid to pick up sound coming into the front 
while rejecting sound coming in from the back and sides. You’ll hear a presence that does not require 
you to be any closer than about 5 to 8 inches from the windscreen. 

To record group vocals with two or more other singers, switch the VSM-7 to the omni-directional 
pattern and pickup sound from all directions around the mic. Backing singers would get a blend of their 
voices by varying their individual distances and singing volume.

The figure-of-8 (bi-directional) pattern offers a more focused pickup from only the front and back of the 
VSM-7. When recording yourself and one other person, you both would take an opposite side and then 
blend with your individual mic distance and singing loudness. Excellent for interviews/podcasts, since the 
sides of the mic are not picking up much sound, this pattern produces a more present sound than omni.

 I received the Movo VSM-7 and first compared it to other condensers in my collection and was 
pleasantly surprised at its quality! I liked its lighter weight even with the shock-mount attached. The 
windscreen is a necessity for close-in vocal recordings; it is easily removed when I put the mic inches 
away from a loud guitar amp’s speaker. I then used the -10dB attenuator pad that will prevent the mic 
from distorting your preamp and the recording.

Whether this is your first “proper” condenser microphone or adding to your collection, the VSM-7 is a 
thrifty choice for all around recording and getting a big sound for podcasting. With a 1-year warranty, it 
sells for $124.95 MSRP.

movophoto.com/products/vsm-7-multipattern-studio-microphone

 SOMMER CABLE AMERICA SC-SILVER STAGE
Germany’s Sommer Cable has introduced its new SC-Silver Stage micro-
phone cable stock that uses copper with silver alloy wire. This combination 
provides optimum conductivity and stable operation. 

Why silver? Unlike copper oxide that tarnishes over time and reduces 
conductivity, silver oxide is still conductive; keeping it in oxygen-free cable 
will reduce any long-term change. SC-Silver Stage is oxygen-free cable 
and uses tightly and concentrically stranded copper wire that is refined and 
coated with a silver alloy.

For review, I received a 12-meter length of SC-Silver Stage plus a pair of 
Neutrik XLR connectors. I wanted to make a very special microphone cable I 
could pack with me for trips to any studio or remote recording sessions. This 
cable would connect the microphone directly to the XLR input of the micro-
phone preamp—no extension cables, no patch bay, and no studio mic panel. 
Here, I am looking for the most pristine connection possible.

Making my own SC-Silver Stage mic cable was easy—the wire is flexible, 
tough and lays flat on the floor without curling, kinking or knotting. The wires 
are easy to solder but are not Star Quad pairs. The outer jacket is thick 
temperature-resistant PVC and I measured very low DC resistance for this 
40-ft cable. I compared a Canare 4-LE6S Star Quad cable that was half the 
length of the Sommer and immediately heard a difference in the openness of 
the sound coming from my Bock U195 condenser microphone.

I also tried this same cable as an AES/EBU cable from my Pro Tools 
digital out to my Avocet IIA monitor controller. I could hear no difference be-
tween it and a 1-meter long Mogami 3080 digital cable used inside my rack.

Sommer also makes a ready-to-use line of cables plus their custom 
shop will make any set(s) of cables in any length you would desire. Check 
Sommer’s 200-0011 SC-Silver Stage cable at:

usashop.sommercable.com/en/Cable/Bulk-Cable-Audio/Mikrofonkabel-SC-
Silver-Stage-200-0011.html
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 AUBURN SOUNDS RENEGATE
Renegate is an adaptive noise gate plugin that runs Native in VST2/3, 
AU, AAX hosts in Macs, Linux, and Windows 10. Renegate is unique 
in that it uses a “43-band psychoacoustic auditory model” of the way 
humans detect loudness. I was intrigued! Noise gates are usually just trig-
gered by the increase in level of an audio signal over a preset threshold 
setting.

I received the full version and quickly found it has selectable 6dB/oc-
tave modeled low-pass or high-pass filters and 4X over-sampling. There 
is a look-ahead feature so that the fast attack transients of audio will not 
be missed or late being detected. 

I could gate a mono or stereo audio track in three different ways.  
Conventional gating for noise and standard cleanups happens using the 
Threshold fader located in the Detector section in the center of the GUI. A 

second way to open the gate is to use MIDI triggering. The plugin automatically sets up an unused Input MIDI node and using 
my MIDI keyboard, I was ready to “fire” the gate any time. There are a lot of possibilities here to 
explore because in this mode, the input level coming into Renegate doesn’t matter.

The third way to open the gate is using a built-in, programmable sequencer that syncs to your 
session tempo. When in operation the 16 individual steps turn yellow indicating audio is passing 
through at that precise moment.

I thought Renegate an awesome tool for not only basic noise gating but more interesting as a 
sequencer-like effect and for programmable MIDI effects. The full version of Renegate sells for 
$29 as a download.

auburnsounds.com/products/Renegate.html

BARRY RUDOLPH is a recording engineer/mixer who 
has worked on over 30 gold and platinum records. He 
has recorded and/or mixed Lynyrd Skynyrd, Hall & 
Oates, Pat Benatar, Rod Stewart, the Corrs and more. 
Barry has his own futuristic music mixing facility in North 
Hollywood called Tones 4 $ Studios. He is a lifetime 
Grammy-voting member of NARAS and a contributing 
editor for Mix Magazine. barryrudolph.com

 YAMAHA’S PETER HOOK SIGNATURE BB BASS
Peter Hook is best known as the bassist and founding member of Joy Division and New Order. 
For years, Yamaha BB basses have been his mainstay for their assertive sound and durable con-
struction with the BB600 model an early favorite. He owns seven BB1200S models including his 
very first and favorite model BB1200S still used for playing and recording.

The Peter Hook Signature BB bass combines influences from his longtime companion BB1200S 
and the model BB734A he currently plays on tour with Peter Hook & The Light. This signature 
model reversed the single pickup of the BB1200S for a sweeter sound for the upper treble strings 
and a tighter sound for the lower bass strings. Also changed is the straight-through-neck design of 
the BB1200S for a bolt-on neck that still maintains sturdiness. 

The distinctive BB1200S Red finish and matching headstock evokes Hook’s classic instru-
ment, as does the single, reversed pickup. The VSP7n Alnico V Split single-coil pickup is paired 
with a true active/passive preamp to offer the best of both classic and modern BB tone. From the 
BB734A, you get the 3-band EQ in active mode with the treble knob acting as a master tone con-
trol when switched to passive mode.

The Yamaha Peter Hook Signature Bass sells for $2,000 MSRP and is a limited-edition model 
with only 14 basses available in the US.

yamaha.io/BBPH

 GAUGE PRECISION INSTRUMENTS LUSH VOX
The Gauge Lush Vox plugin is a collection of modeled vocal chains with compressors that are easily controlled by a 
single fader labeled Para-Comp+. Developed by Jeff Piergeorge and Dr. Chandler Bridges with Final Mix software, Lush 
Vox is a parallel compressor designed to work on any source, but is optimized for lead vocals and lead instruments.

There are different compressors and unique pro vocal chains emulated inside each setting; both analog vintage 
and modern units are represented. There are five lighted “Style” buttons that you’ll get to know as well. They are 
Smooth, M/S or Medium Smooth, Medium, M/H or Medium Hard, and Hard. Within each of these styles, the preset 
attack and release times are optimized for vocals so that they will clearly stand out from the track in a controlled way 
based on the setting of the Para-Comp+ fader. 

Parallel compression allows for very drastic compression, but since you can mix back in some of the original uncom-
pressed sound, the sonic fidelity can be carefully maintained. I found Lush Vox perfect for compressing lead vocals when 
I’m in a hurry and without the time to audition several different vocal chains and compressors with various settings.

To start, I usually put the Para-Comp+ a little more than half way in its range to really hear what Lush Vox is doing! 
And then I just click through the various five styles to arrive at one that fits the mood, timbre, and vocalist’s style.

Switching from the Smooth to Hard style does not increase the overall volume greatly—a big help when listening 
along with the backing track playing! There is no EQ in Lush Vox, but the Hard position does harden up a singer’s 
timbre as if the singer actually sang much louder, whereas Smooth seems very gentle and laid back. 

Lush Vox normally sells for $99 MSRP and right now on sale at $34. Music Connection readers can use the      
discount code “MCROCKS$” when purchased from our website.

gauge-usa.com
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The Magic Years: Scenes From A 
Rock-and-Roll Life
By Jonathan Taplin
(hardcover) $28.00

As a college student in the early ‘60s, author 
Taplin parlayed his passion for music into a 
part-time gig working for mega-manager Albert 
Grossman, where Taplin came into close contact 

with the likes of Bob 
Dylan, The Band, 
Janis Joplin, the 
Dead, the Beatles, 
the Stones and 
many others, before 
moving into a career 
as a film producer 
for Martin Scorsese 
(Mean Streets) and 
others. Taplin’s 
book is a reflective, 
thought-provoking, 
keenly observed 
memoir, a real plea-
sure to read. 

Folk Springs Eternal
By Andy Beck
(paperback) $5.35

The plot of this vivid, colorful novel tells a tale 
that any career-driven musician can relate to. 
Gus, Lin, Herman and Rash are four talented 
musicians playing Irish and Scottish music with 
a punk twist. They’re nonconformists who’ve 
found their passion, but how will they make their 

dreams of big success 
a reality? Especially 
when scepticism, hos-
tility and even physical 
violence arises? 
Author/musician Beck 
has had first-hand 
experience in this world 
and his lively book 
offers an Action Plan to 
equip the reader with 
the tools needed to find 
success and withstand 
setbacks and failures. 

Stories to Tell: A Memoir
By Richard Marx
(hardcover) $27.00

Marx, one of the most accomplished singer-
songwriters ever, shares a cavalcade of 
stories from his life, including the challenges of 
navigating greedy executives and grueling tour 
schedules, and the rewards of connecting with 
thousands of fans at sold-out shows that make 

all the drama worth-
while. He also pro-
vides an illuminating 
look at his songwrit-
ing process and talks 
honestly about how 
his personal life has 
inspired his work, 
including finding love 
with wife Daisy Fuen-
tes and the mystery 
illness that recently 
struck him—and that 
doctors have not 
been able to solve.

Top Rankin’
By Howard Paar
(paperback) $20.00

It’s the dawn of 1980 in Los Angeles and every-
thing’s changing. Punks, dopers and assorted 
miscreants play in the decaying homes of Holly-
wood golden era stars. The playfully decadent, 
diverse L.A. punk scene is under threat from the 

violent, misogynis-
tic hardcore scene, 
not to mention the 
suddenly cheap, 
high-grade heroin 
that’s tempting 
many who haven’t 
managed to get 
their artistic careers 
in gear yet. Author 
Paar is a Londoner 
who created Los 
Angeles’ the On 
Klub, the first ska 
club in the U.S., so 
he knows the terri-
tory extremely well. 

Innovation In Music—Future 
Opportunities
Edited by Russ Hepworth-Sawyer, Justin 
Paterson and Rob Touson
(paperback) $68.95

Innovation in Music brings together cutting-
edge research on new innovations in the field of 
music production, technology, performance and 
business. Including contributions from a host of 

well-respected 
researchers and 
practitioners, this 
volume provides 
crucial cover-
age on a range 
of topics, from 
cybersecurity, 
to performance 
techniques, 
accessible music 
technology and 
the role of talent 
shows within the 
music business.

Broken Horses
By Brandi Carlile
(hardcover) $28.00

The multiple Grammy-winning singer-songwriter 
opens up her life to 
the reader, warts 
and all, chroni-
cling her troubled, 
impoverished 
upbringing on the 
outskirts of Seattle 
and shares her 
observations and 
lessons learned 
along the way to 
not only a success-
ful music career but 
a satisfying life with 
her wife and young 
daughters. 
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Dan Alexander Audio 
–A Vintage Odyssey
By Dan Alexander (hardcover) $50.00

Dan Alexander Audio reveals the origins and 
history of vintage recording gear, told by the 
man who coined the term. It discusses the 
products of 22 manufacturers, illustrated with 
over 450 never-before-published photographs 

in full-color and 
reprints of original 
manufacturers’ sales 
brochures from the 
author’s collection. 
Includes a detailed 
list of over 7,500 
pieces of vintage 
gear Alexander sold 
from 1979-2000, 
including prices, 
serial numbers, and 
buyer.

How to Build an Excellent Child
By Meredith M. Day
(paperback) $19.99 (eBook) $5.99 

Meredith Day distills her lifelong experiences 
as a mom and a child entertainment talent 
manager into this compact advice book, a 
“parenting operations manual,” which comes 
with a CD of songs by Autumn Sky Wolfe, 

co-produced by 
Debra Byrd (The 
Voice). Day’s simple, 
easy-to-follow 
techniques cover 
topics ranging from 
“What Is Subliminal 
Parenting?” to “About 
Bullies and Bullying,” 
to “Parents’ Puberty 
Survival Guide” and 
beyond, following her 
thesis “Your Child Will 
Become Whatever 
You Tell Them They 
Are.” 

Destined to Die Young  
By Sally A. Hoedel (paperback) $22.00

Here’s a deep dive into factors that led to the 
death of Elvis Presley on Aug. 16, 1977, at 
only 42 years old. Author Sally Hoedel has 
painstakingly researched the subject and 
offers factual and scientific data—plus never-
before-published information she gained by 

interviewing people 
who personally 
knew the artist—to 
support her claim 
that Presley was 
never going to live 
a long life. For the 
first time ever, it 
is revealed that 
he suffered from 
disease in nine 
of eleven bodily 
systems, five of 
which were present 
from birth. 

The Last Soul Company:
Malaco Records
By Rob Bowman (hardcover) $39.95

Having marked its 50th anniversary, Malaco 
is the oldest continuously-run indie label in 
America, and the world’s biggest and most 
important gospel label. The Malaco catalog 
has been sampled by everyone from Cardi B 
and Megan Thee Stallion to Kanye West and 
Drake. In this illustrated retrospective, Bowman 
(Soulsville, U.S.A.—The Story of Stax Records) 
delves into a half century of Malaco productions, 

including 
Mississippi 
Fred 
McDowell, 
Bobby Blue 
Bland, Z.Z. 
Hill, Johnnie 
Taylor, Little 
Milton, James 
Cleveland, 
and many 
more.

Taylor Swift
evermore 
Piano • Vocal • Guitar Songbook
(paperback) $22.99

Here are 17 songs for piano, voice and guitar 
from the second album created during the 
pandemic lockdown by Taylor Swift. The songs, 
a conceptual sequel to her folklore album, 
include: Champagne Problems * Closure * 

Coney Island 
* Cowboy like 
Me * Dorothea * 
Evermore * Gold 
Rush * Happiness 
* It’s Time to Go 
* Ivy * Long Story 
Short * Marjorie 
* No Body, No 
Crime * Right 
Where You Left 
Me * ‘Tis the 
Damn Season 
* Tolerate It * 
Willow.

 

Book on the Dance Floor 
Brice Najar
(paperback) $28.50

In the Spring of 1997, the promotion of the 
HIStory album seemed as if it would continue 
for quite a while, especially since Michael 
Jackson’s European tour was imminent. And 
yet, contrary to fans’ expectations, a new 
album, titled Blood On The Dance Floor, was 

announced. More 
than two decades 
later, Brice Najar 
explores the 
history of this 
unusual and very 
special collection 
through the 
stories of Michael 
Jackson’s 
collaborative 
partners. 
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– JONATHAN WIDRAN

THE HIDEOUT 
RECORDING STUDIO
hideoutlv.com
From Odds On to Kevin Churko: A popular music and produc-
tion studio owned by Juno Award winning, multi-Grammy nominated 
songwriter, engineer and producer Kevin Churko and his son Kane 
and daughter Khloe, The Hideout Recording Studio in Henderson, NV 
is minutes away from the Las Vegas Strip. The studio includes a 1200 
square foot orchestra ready tracking room with the largest-ever 96 
channel Solid State Logic Duality. When Churko––whose legendary 
credits include Ozzy Osbourne, Modern Science, Disturbed and Shania 
Twain––bought the facility in 2016, he created a permanent studio 
home for himself while continuing to run it as a commercial facility for 
musicians, songwriters, composers and beat makers. 

Why The Hideout: The studio’s location has made it a hotspot for super-
star artists with residencies at showrooms on The Strip––including Lady 
Gaga and Boyz II Men, as well as the go-to studio for artists such as Five 
Finger Death Punch, Kendrick Lamar and many, many others. Director 
of Studio Operations Zoe Thrall says, “Vegas is truly a vibrant 24/7 city 
that lives on the same schedule we make records on. After a long day 
of record making, artists can get a meal and wind down with a cocktail. 
True to its name, the Hideout is a haven for L.A. based musicians who 
want privacy when they work and don’t want a constant rush of people 
around them. We have thrived during the pandemic because many of the 
comparable L.A. facilities were closed much longer.” Thrall adds that all 
protocols are still observed, from temperature taking and wearing a mask 
in common areas to recording large groups like choirs a few members 
at a time. Thrall, who for years ran The Studio at the Palms, Vegas’ only 
other major recording facility, says that The Hideout’s secret weapon is 
renowned tech maintenance master Ed Evans. In addition to recording, 
mixing and mastering, The Hideout offers a wide range of other services.

The Rooms: The Hideout’s recording and monitoring rooms were 
designed to achieve the most precise possible acoustic properties and 
sound. Studios A and B feature Ocean Way sound systems and Solid 
State Logic (SSL) consoles, Studio C  is a hybrid tracking/production 
room with Meyer HD-1 monitors and Studio D is a writing/mixing produc-
tion and mastering room. All rooms feature Avid Pro Tools HD, and 
include a large collection of cutting-edge and vintage outboard gear and 
an extensive selection of vintage mics. 

Quote from Kevin Churko: “The Hideout has so many things going for 
it. First as an artist, then as producer, I’ve recorded in many studios over 
three different continents, for many decades. Since I’ve experienced the 
best and the worst, now as an owner, I’m able to use my experience, 
whether good or bad, in every decision I make. I’ve also made records 
out of my house. Not everybody wants or needs a world-class facility like 
The Hideout, but we’ve eliminated any obstacles to not come here. Be-
tween our four rooms, there’s a price point and format that can accommo-
date anybody. From vintage analog to state of the art digital, if you need 
it, we most likely have it. Also, because it’s family owned and operated, 
it’s a friendly environment. While we’ve had to grow and expand, we have 
some of the same staff from the first day I walked in. We’re all about the 
music and setting the artist up to only have to think about the music.” 
For a complete list of equipment and photos, visit hideoutlv.com and for 
hourly or block studio rates please contact The Hideout at 702-445-7705 
or email info@hideoutlv.com.

PICTURED L-R: KEVIN CHURKO, 
ZOE THRALL, AND KHLOE CHURKO
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THE INDIE ARTIST
“Music Connection magazine, whether online or in print, is the best publication for anyone 
with either an interest in music or the music industry to read—hands down. MC is always on 
the pulse of what is happening within the business at the present moment, providing up-to-
date, invaluable resources to all creatives and industry-types. Not to mention, the MC team is 
incredibly supportive of independent artists, such as myself.”
                                                                                                                                 – Kara Connolly

THE EDUCATOR
“Music Connection magazine is my barometer for staying on top of industry trends. My students 
receive invaluable feedback through the New Music Critiques and Reviews. Also, the national 
Directories are a great resource. The latest issue of Music Connection magazine has a permanent 
home in my teaching studio!”

– Chris Sampson, Vice Dean for Contemporary Music, USC Thornton School of Music

THE GRAMMY WINNER
“Music Connection is consistently the best source for how to make records and sustain a 
 career in music.”
                                                           – Greg Wells, producer-songwriter-musician (Katy Perry, Panic!, Adele)

THE STUDIO OWNER
“I find valuable information in every issue. I constantly refer engineers seeking employment to 
the annual Recording Studio issue, which has the most complete and comprehensive list of U.S. 
studios that you will find anywhere. And when I am asked for advice by a kid just starting out, I 
always tell them 'Well the first thing you should do is check out Music Connection.'” 
                                                                                         – Kathleen Wirt,  Owner, 4th Street Recording

THE INDIE ARTIST
“Music Connection has been a reliable home to get absolute honest and reliable feed back on my 
reviews! I felt like they really gave my songs a chance and gave helpful feedback to assist in elevating 
my game as a recording artist and entertainer.”
                                                                                                                                      – Chevy Quis

THE GRAMMY WINNER
“I never, ever miss an issue of Music Connection!” 
                                                                                     – Ricky Reed, (Lizzo, Twenty One Pilots)
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 Chering is Caring
Punk starlet Cher Strauberry’s debut solo album, Chering Is Caring (released 
June 18 on Silver Arrow Records) plays out like an immersive alt-zine, meets a 
DIY punk show, meets an audio diary, recorded nearly entirely on a Walkman 
and microcassette player. Even more punk rock, Strauberry became the first 
trans female pro-skateboarder and has a board on display at the Smithsonian.

 Thank God 4 Cody
Grammy nominated, multi-platinum producer and artist ThankGod4Cody 
locks in at 4th Street Recording Studio in Santa Monica, CA, with assistant 
Samuel Robertson, working on his upcoming project, following his 2019 EP, 
Cody of Nazareth.

Producer Playback

 Michael Moritz Nugen Setup
In the midst of the pandemic, acclaimed record producer, music director and 
music supervisor, Michael J. Moritz found himself immersed in music produc-
tion and dialogue mixing for virtual live event broadcasts. In order to best 
serve these projects, Moritz says he turns to Nugen Audio LM-Correct, Upmix, 
Stereoizer and MasterCheck plug-ins.

“If I’m going to get the best take out of a vocalist at 3 a.m., that’s against 
my sleeping schedule but I’ll be fine with it. Sometimes you have to throw 
goals and schedules out the window.” – JOEY STURGIS 

Foundation Recording Studio, The Devil Wears Prada, 
Blessthefall and Asking Alexandria)

 Emily Lazar is Moving the Needle
Grammy-winning mastering engineer, Emily Lazar, has launched a nonprofit, 
We Are Moving the Needle, to increase the number of women audio engi-
neers and producers. A 2020 Omcusion Initiative study has shown only 2% of 
producers and engineers across popular music are women. Lazar, nominated 
for Album of the Year working with Coldplay, HAIM and Jacob Collier, aims to 
empower women through education, equipment and mentorship.
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 Split Single: Amplificado Aficionados 
Indie-rock band Split Single is made up of members and founders of the celebrated Superchunk, Bob Mould Band and R.E.M. Led by Jason Narducy, the newest 
release with Inside Outside Records, Amplificado, is high-energy catharsis to combat pandemic anxiety. Pictured in Steve Albini’s Chicago studio, Electrical Audio, 
(l-r): Mike Mills (bass/backing vocals), Jason Narducy (guitar/vocals) and Jon Wurster (drums).

 Flowers for Mat Kearney
Mat Kearney’s latest LP, January Flower, was written and recorded between 
Joshua Tree and his home studio in Nashville. The album finds Kearney 
returning to his stripped-down songwriting roots, working with producer and 
longtime collaborator Robert Marvin. “It was about what kind of music I really 
wanted to hear right now,” Kearney says of January Flower.

 Rami Yacoub One More Time
Decades after co-writing Britney Spears’ career-making “...Baby One More 
Time” and other chart-topping songs, producer Rami Yacoub has collabo-
rated with NSYNC, Backstreet Boys, One Direction, Nicki Minaj, Tiesto, AVICII, 
Madonna, Ed Sheeran, The Weeknd, and many others. His recent work with Lady 
Gaga on Chromatica was recognized with two Grammy nominations. Yacoub has 
integrated the Dirac Live room correction software into his studio setup, and he 
describes it as a “game-changer” for creating higher-quality mixes and edits.



PRODUCER CROSSTALK
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Singer and drummer with Los Angeles-based band Tashaki 
Miyaki, Paige Stark stepped into the role of producer when she 
wasn’t happy with the way her records were being made. Much 

like famed musician, songwriter and producer Linda Perry, she chose 
to take back the power and produce the band’s records on her own 
terms. In addition to work on Tashaki Miyaki’s The Dream and 2021’s 
Castaway, she’s produced for SoCal artists L.A. Witch, Poppy Jean 
Crawford and Cherry Glazerr. 

“I had a lot of problems with the way people were recording me,” she 
recalls of her pre-producer days. “I’d have something in mind when I’d go 
into the studio and there was always a dude [there] who was usually twice 
my age. When I first started out around 2008, I found it insulting to use 
references; to say something like ‘Play just like Sterling Morrison on that 
Velvet [Underground] record.’ I felt that they should have asked about the 
feelings I wanted a song to have: psychedelic or moody or blue. Now when 
I describe things, I do it like a movie because to me that’s what music is. 
It’s not copying a riff you heard on a record. That has no feeling in it.”

Stark is something of a purist when it comes to recording and believes 
in minimal additions prior to the mix. She also feels that it’s important to 
get sounds right at the outset. Indeed, 
the phrase “fix it in the mix” repulses 
her. “Everyone wants to do everything 
in post [production],” she observes. 
“When something like drums sound 
like a beach ball to me, people will 
often say that I won’t hear it later. If I 
hear it now, I’m going to hear it later. 
In the past, people used to spend 
days to set up the room. There isn’t 
as much time spent now getting 
the sound dialed in. That’s why the 
music isn’t as moving. There isn’t true 
low-end, there isn’t true high-end and 
everything sounds the same.”

One of her biggest challenges as 
a producer is when she feels that an 
artist is doing something that isn’t in 
his or her best interest. “You have 
to talk them out of it or show them 
why they should listen to you,” she 
asserts. “That’s hard because you’re 
saying that they should take your ad-
vice over their own thoughts. In those 
cases, I’ll make two versions of a bounce, ask them to sleep on it and 
we’ll come back to it in a few days. I’ll always let an artist do what they 
want, but I’ll fight for things that I think will make them sound better.”

Approximately four years passed between her production of The 
Dream and Castaway. She finds that her approach to production has 
refined and shifted in that time. “I’m more particular about fixing things,” 
she explains. “I still haven’t found my perfect engineer who gets me; one 
who understands my vision. That’s important. It’s like being a director and 
you haven’t found your director of photography.”

Recently Stark segued into film scoring and has begun to branch out 
into engineering, although she’s not a fan of DAWs. “I like tactile things,” 
she says. “I would rather splice tape than deal with a computer.”

Contact Pam Nashel, Siren’s Call PR, pam@sirenscallpr.com; 
paigestarkmusic@gmail.com

PAIGE STARK

– ROB PUTNAM

. . . lessons she’s learned 
as a producer are:

•  Always listen to the artist. 
A producer’s job is to be an 
invisible band member.  

 
•  Take the time to make sure 

that your sounds are the way 
you want them when you’re 
recording.

•  People don’t need to use 
compression on everything. 
Record things naturally and 
then take it to the mix. A lot 
of my mixing time is spent 
trying to solve problems cre-
ated in the recording phase.

B
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Dayna Ghiraldi-Travers
Big Picture Media
Founder / CEO

Years with Company: 13
Address: 195 Broadway, Suite 341, NY, 
NY 11211
Phone: 212-675-3103
Web: bigpicturemediaonline.com
E-mail: dayna@bigpicturemediaonline.com
Clients: American Authors, Sum 41, The 
Used, Naughty By Nature, The Eagles, 
Matisyahu, Peter Gabriel, All Time Low, 
Yanni, John Williams, Hans Zimmer, Pure 
Noise Records

BACKGROUND
Spurred by her love of pop-punk, Dayna 
Ghiraldi-Travers knew working in publicity 
was her destiny. Although not by design, 
her company, Big Picture Media, is 
staffed entirely by women. Recent 
service expansions include branding and 
management.

The Big Picture
I went to college on Long Island and was 
a PR major. There were no internships 
within the entertainment field at my 
university. There was a big binder to flip 
through and I remember being like, where 
are the record labels? Where are the music 
management companies?

At the time, I loved the band Thrice. They 
were on Island Records, so I applied there. A&R 
was what was offered, so I took it. I listened to 
submissions and really enjoyed it, but ultimately 
didn’t have that A&R ear. And it wasn’t really 
what I loved.

From there, I went to Nettwerk Management, 
because I loved Sum 41. I got to work on a lot 
of exciting things, but it also wasn’t what I went 
to school for. And then I got my first PR gig at a 
small agency that doesn’t exist anymore. I got 
to work on a lot of kids’ pop stuff, like The Gemz 
and Dream Street. Then I went to Press Here 
[Publicity] and worked there for a couple years. 
And then I left and started Big Picture. 

Unsung Heroes
We’re sort of the unsung heroes of the industry. 
Billboard is always pushing top A&R execs, top 
managers, top music lawyers… There are never 
publicists. We rarely get the credit we deserve, 
but we’re a huge part of each project.

The Female Factor
We have had male interns in the past. I’ve 
interviewed many different people for jobs, but 
ultimately it comes down to who is going to be 
the best. That’s regardless of gender or race or 
anything like that. I just need the right person 
in that seat. It’s worked out this way. My staff is 
incredible. We are an all-female, boutique PR 
agency, which is very rare. It’s not something 
we set out to do. 

Branching Out
Katy Cooper, who has been with me for over 
four years, was promoted to Manager of 
Publicity and Business Development. Katy is 
going to open up an L.A. branch. In addition 
to that, Kirsten Horner has been promoted 
to Brand Advisor. We’re going to be offering 
different branding services—helping clients with 
their visual aesthetic, doing a complete social 

clients. It’s not just about writing a good 
song anymore. It’s who are you as a 
person. What are your interests outside 
of music? What is your philanthropic 
passion? What is your voice?

Character Matters
We’re not going to work with you if you’re 
a jerk. It’s not worth it to us. If you’re 
a difficult person, that’s not something 
we’re ready to work with. We’ve worked 
with artists that have no managers, no 
agents, never played a show, but they’re 
awesome, kind and make good music.

Working Angles
We’ve worked with legendary rock band 
Kansas for over five years. We’ve worked 
with The Eagles. We’ve worked with Peter 
Gabriel, which is very different from The 
Wonder Years and John Carpenter’s 
Halloween soundtrack. Every single 
project starts with a fresh, clean slate. And 
we’re like, okay, who are you? What is it 
you’re looking for? And how can we help? 

The way I was taught to do PR is to 
always think about angles. We spend 
so much time reading through lyrics and 
saying, what’s the angle here? Did this 
album help you get through a phase of 

depression? Did you write this as a cathartic 
healing process because you lost your father? 
We try to figure out what it is that they’re trying 
to say and pitch it that way. That sets us apart 
from other PR agencies. We’re not just servicing 
press releases. We are actually thinking of 
angles. 

Cost and Service
Our rates start at around $2,500 per month, 
depending on client. Typically, we like a three-
month project. That said, we are flexible. Our 
communication with clients is every single day. 
They get press reports every two weeks. At 
the end of every project, they get a quote fee 
document of all the press that’s run. And then 
they get a really nice PDF, which they can use 
for whatever they need.

My staff has free-reign to take on projects 
at either no fee or a lesser fee, as long as 
it doesn’t affect the paying clients and it’s 
something that is going to benefit the publicist 
and company as a whole. It’s always a case-
by-case basis. There are certain times of year 
where we can be more flexible with rates or, if 
there’s a hole in the roster, we are more open to 
discussion.

Get To Know Writers
There are journalists on Twitter and Instagram 
and Facebook. Without coming off too 
aggressive or stalker-y, say, “I know that you’re 
into this type of music. No pressure, but check 
out our band.” It can be as casual as that. Do 
your best to get in front of the right people. 

Being Real
Working at different places has showed me 
what not to do. I’ve had bosses tell me, “You 
need to be more aloof and act like the publicist 
you are.” I can’t change who I am. I’m a genuine 
person. What you see is what you get. That’s 
kind of what we put forth to the clients and what 
I look for in my staff. We’re pleasurable to work 
with. We see ourselves as equals and want to 
make our clients happy. And that really is what 
clients are looking for.

media audit, making sure the messaging that 
they’re putting out is cohesive, everything looks 
cool and that they’re presenting themselves in 
the best light. We’re offering digital marketing 
services. We’ve started working in the cannabis 
tech space. There are a lot of exciting things 
happening this year.

Going Remote
[Instead of] sitting back and letting this 
pandemic affect [us, we thought], how can we 
grow? How can we stay relevant? I was scared, 
but I was able to keep the entire staff employed. 
Nobody took a pay cut. No one got furloughed. 
We were even able to do promotions last year, 
just because we pivoted so quickly. Many of 
our projects went virtual and, without skipping a 
beat, we went in that direction. 

Since the pandemic [started], we’ve opened 
up our internship globally. It’s been nice to be 
able to do that. Typically, they had to be in the 
office. But I got rid of the office in June because 
I was basically paying for our computers to sit 
there.

Making Connections
Once you do a good job with something and 
do right by your client, word spreads. We get 
emails [from] people who are like, “I’ve heard of 
Big Picture. Would you consider working in this 
space?” And we’re like, “Yeah, if it’s something 
we can connect with, we’re going to do it.” 

We’ve worked with an upscale men’s watch 
company. We’ve worked on a coffee festival. 
Many different things. But it has to be something 
we connect with. If I get an email from a band 
and don’t see the potential or connect with it, I’ll 
send it to the team. I am not the be-all, end-all 
of knowing what’s cool. I want everyone else’s 
opinions. 

Having a Story
We’ve had artists reach out who make great 
music but have no story. There’s nothing to 
separate them from the rest. Those are tricky 

“I got rid of the office because 
I was basically paying for our 

computers to sit there.”
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OPPS  
Elektra Music Group wants an 
A&R Assistant. The A&R assistant 
at Elektra Music Group will build 
and refine their A&R skillset while 
assisting and training under two 
A&R executives in Los Angeles. 
They will develop the fundamentals 
of A&R as well as lean intimate 
knowledge of how an A&R depart-
ment at a major record company 
functions. They will have an oppor-
tunity to develop a meaningful voice 
in the creative process including 
what artists the label pursues as 
well as what songwriters and pro-
ducers our artists work with. Apply 
at EntertainmentCareers.net.

Playstation is looking for a 
Music Production Intern. This 
internship is for Summer 2021. 
The Music Production Intern will 
assist Music Supervisors in audio 
production and integrating music 
in video games. Apply at Leader-
board Jobs.

Sam Ash Music needs 
Music Teachers. Sam Ash Music 
offers lessons for beginners through 
advanced in all styles and genres 
on the following instruments: guitar, 
bass, keyboards, vocal instruction 
as well as band and orchestral 
including sax, trumpet, flute and 
violin. If you’re tired of traveling to 
your students’ homes or having 
them come to your place, why not 
teach them in the exciting, musically 
charged environment of Sam Ash 
Music? Apply at Gr8 CA Jobs.

Amazon wants a Music Busi-
ness Affairs Executive. Amazon 
is currently seeking an experi-
enced Business Affairs Executive 
who will provide deal making 
services for music in Amazon 

Studios content. The role negoti-
ates and oversees deals for the 
creation of original music for film 
and television, including deals with 
composers, songwriters, music 
supervisors, recording artists, 
publishers and record labels. Work 
closely with Studio legal affairs 
and outside counsel to assist in 
finalizing agreements, and handle 
music-related issues as they arise 
during development, production, 
and marketing. Apply at LinkedIn.

For More Career Opportunities, 
check out musicconnection.com 
daily. And sign up for MC’s Weekly 

Bulletin newsletter.

LABELS•RELEASES  
SIGNINGS 

Los Angeles artist Mini Trees 
has signed to Run for Cover 
Records. Mini Trees is the solo 
musical project of SoCal song-
writer Lexi Vega, and she’s going 
to be releasing her debut album 
on Run for Cover. The first track 
dropped is “Spring.” “‘Spring’ is 
meant to be somewhat of a light-
hearted love song about growing 
old with someone.” Mini Trees 
says. “It confesses contrasting 
feelings of both fear and security 
that come with being vulnerable 
and fully known by another 
person.” Contact gracej@grand 
standhq.com for more info. 

Horror metal act Opera Dia-
bolicus has signed to Season of 
Mist. The band will release their 
sophomore album, Death on a 
Pale Horse via the label. “We’re 
thrilled to have joined the legion 
of Season of Mist,” said guitarist 
David Grimoire. “We feel that this 

is the perfect direction for us and 
we’re beyond excited to see what 
the future of this partnership holds.” 
Contact katy@season-of-mist.com 
for more info.

Singer, songwriter, actress and 
dancer Ajiona Alexus has signed 
to Atlantic Records. The R&B 
artist’s debut for the label is the 
“Same Mistakes” single and video. 
“Music allows me to say how I feel 
and move how I want,” Alexus said 
in a statement. “Acting is a skillset 
God has given me to bring words 
to life, and I love it with all my heart. 
As much as I’m telling stories on 
camera, I tell my story through mu-
sic. It’s the ultimate representation 
of who I am.” Contact brittany.bell@
atlanticrecords.com for more info.

PROPS
D’Mile wins his first Oscar. The 
R&B producer picked up the award 
for Best Original Song, for “Fight 
for You” from the movie Judas 
and the Black Messiah. According 
to a press release, “The exciting 
win comes after D’Mile, H.E.R. 
and Tiara Thomas won an award 
at last month’s Grammys for their 
work together on ‘I Can’t Breathe,’ 
allowing for all three artists to be 
halfway to achieving EGOT status. 
D’Mile has had his hand in the 
creation of many hits over the past 
decade.” In addition, Trent Reznor 
and Atticus Ross won the Best 
Original Score award for their work 
on Soul. Contact kim@kimdavis.co 
for more info.

 Pop Evil Can Breathe Again
Michigan rockers Pop Evil have celebrated their sixth overall #1 rock track 
with “Breathe Again” from their forthcoming album Versatile. The band is now 
20 years into an impressive career.

 

Cuban-American singer and 
songwriter Anie Delgado says 
that she’s been singing since 
she could talk. She got her first 
guitar in fourth grade, and that’s 
when she became interested in 
songwriting.

“All through middle school 
and high school, every day after 
school, I’d go back to this music 
room we had in my house and I 
would write songs and decom-
press from my day,” Delgado 
says. “When I was 18, I moved to 
New York City to go to conserva-
tory. I didn’t really ‘get’ the music 
industry yet, so I just wanted to 
go and hone my craft. So the 
program I went to was acting, 
dancing and singing. Then I 
graduated and ended up moving 
to L.A. because I wanted to follow 
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the dream of making pop music.”
Delgado describes her sound 

as a blend of dream-pop and 
EDM with occasional R&B influ-
ences. She draws influence, she 
says, from all over the place, not 
least from her own Cuban roots 
which soaked in while growing up 
in Miami. Her last single is “Danc-
ing While the World is on Fire,” 
which tackles climate change.

“I talk about the issues that 
we’re dealing with right now, 
the biggest one being cli-
mate change,” she says. “It’s 
something I’ve always thought 
about because I grew up on the 
beach in Florida, then I went 
to Iceland a few years ago and 
I saw the glacial lagoon there 
was melting very quickly. It 
upset me. Sam and I were in 

the studio writing, and we were 
feeling the weight of the world 
during the pandemic. So this 
song surfaced, and it’s kind of 
a generational anthem about 
working together to make the 
world a better place.”

Delgado has a new song out, 
“Cloud9,” and is producing in the 
thick of a pandemic. COVID really 
focused her DIY mindset.

“I learned how to record 
myself, I learned a little bit of 
production, because we were in a 
position where we had to truly be 
away from the studio,” she says. 
“So this year has been huge on 
doing it yourself. Sometimes as 
an indie artist, it’s doing a bunch 
of  different things yourself.”

Visit aniedelgado.com for the info.
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Luke Bryan wins Entertainer of 
the Year at the 56th Academy of 
Country Music Awards. In        
addition, Maren Morris won 
Female Artist of the Year and Song 
of the Year (for “The Bones”), 
Thomas Rhett won Male Artist of 
the Year, Chris Stapleton won 
Album of the Year for Starting 
Over, and Old Dominion won 
Group of the Year. Performers 
on the night included Stapleton, 
Miranda Lambert and Elle King, 
Dierks Bentley and more. Contact 
brooke@acmcountry.com for more. 

THE BIZ
The Play Music on the Porch 
event will connect artists in over 
1,350 cities. 
Now into its eighth year, Play 
Music on the Porch Day is one 
of the world’s largest collabora-
tive concerts featuring music from 
artists in 70+ countries and over 
1,350 cities across the globe. “My 
goal back in 2013 was to create 
a global collaborative art piece 
as a conduit for a peace-making 
movement. I had no idea who 
would join. But each year its grown 
larger—even during the pandemic 
in 2020—and it’s truly created its 
own momentum at this point. It’s a 

Your Manager Works For You–Not the Other Way Around

GLENN LITWAK is a veteran entertain-
ment attorney based in Santa Monica, 
CA. He has represented platinum selling 
recording artists, Grammy winning music 
producers, hit songwriters, management 
and production companies, music pub-
lishers and independent record labels.  
Glenn is also a frequent speaker at 
music industry conferences around the 
country, such as South by Southwest 
and the Billboard Music in Film and TV 
Conference.  Email Litwak at gtllaw59@
gmail.com or visit glennlitwak.com.

The LEGAL Beat
BY  G L E N N  L I T W A K

This article will discuss things 
the recording artist should know 
about their relationship with their 
personal manager.

The basic point to remember is 
that your personal manager works 
for you, not the other way around. 
Especially with new or young 
artists, some managers can be 
overbearing and act like he or she 
is entitled to make decisions for 
you. That is not the case.  

Of course many experienced 
personal managers will know a 
great deal about the music 

business and will give sage 
advice. And you should listen 

to their opinions and sugges-
tions. But ultimately, the decision 
is yours and you are entitled to 
reject their advice. Your manager 
should be willing to communicate 
with you on a regular basis and 
advise you on opportunities that 
present themselves.

Before you consider enter-
ing into a personal management 
agreement, you should do

to be a good manager. It may 
be helpful if a novice manager 
worked in the music biz in some 
other capacity, such as working at 
a label or music publisher.

You should usually retain a 
music attorney before entering 
into a personal management 
agreement. I have had a number 
of clients approach me over the 
years asking me to get them re-

not agree to more than that. If the 
relationship is working, you can 
always renew the agreement.

With regard to commissions, the 
typical management agreement 
provides that all entertainment in-
dustry income is commissionable. 
But sometimes, depending on the 
circumstances, you can exclude 
certain income. For instance, if 
you are an established actor and 
branching out to be a recording 
artist, you may be able to exclude 
or limit the manager’s commis-
sions on your acting income, since 
it existed before you entered into 
the management agreement. 

You might consider a binding 
arbitration provision in your 
management agreement so you 
can avoid litigation in the event 
of a dispute.

This article is a very brief overview of the subject matter and does not constitute legal advice.

movement,” said Brian Mallman, 
founder of Play Music on the Porch 
Day, in a statement. Contact mrgl 
eem@gmail.com for more info.

Nikolas Soelter has joined Lucky 
Bird Media. The Lucky Bird Media 
team has announced the recruit-
ment of Nikolas Soelter, a publicist 
and manager living in L.A. “He 
has worked on campaigns for Fat 
Possum, Flying Nun, Bar/None, 
Funeral Party, Dangerbird, and 
many independent artists,” they 
say. “More recently, his work has 
expanded to include creatives in 
film, fashion, and photography. He 
manages Boy Scouts, Pendant, 
and a new band from Lily Konigs-
berg and Nate Amos.” Contact 
daniel@luckybirdmedia.com.

“Retain a music attorney before entering into 
a personal management agreement.”

 “due diligence,” meaning you 
should research the background 
and experience of the personal 
manager. What is the manager’s 
reputation for honesty and integri-
ty? What artists have the manager 
represented and what success has 
he or she had?  

With that being said, if you are 
starting out in the music biz you 
probably won’t be able to attract 
the most experienced manager. 
But every successful manager had 
to start with their first artist. So an 
inexperienced manager may have 
to be considered and may turn out 

leased from a management agree-
ment with a manager when they 
did not have a lawyer negotiating 
the agreement for them.

Some of the important provisions 
in your management agreement 
will be the compensation (usually 
20% in the music biz), what income 
is commissionable, the term (how 
long it will last), options to extend 
the agreement, and “Sunset” 
clauses (commissions that can be 
earned after the term ends).

Often, management agree-
ments in the music biz are three 
or four years. You usually should 

BRETT CALLWOOD has written 
about music for two decades, 
originally for Kerrang!, Classic Rock, 
Metal Hammer and more in the U.K. 
He’s the author of two books, about 
Detroit proto-punks the MC5 and the 
Stooges. He’s now the music editor at 
LA Weekly, and has regular bylines in 
the SF Weekly, Tucson Weekly and 
idobi Radio, as well as here in Music 
Connection. He can be reached at 
brettcallwood@gmail.com

– BRETT CALLWOOD

 Kulick seeks a quiet place.
Pennsylvania alt-rock/pop artist Kulick has released a new EP, Sitting in a 
Quiet Coffeehouse. “I have always felt the strongest with songs in their acous-
tic form,” he said in a statement. “I used multiple acoustics in the recording 
process, including Taylors, Martins, and the new Fender Acoustasonic.”
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I Quit My Day Job Because 
I Make More Money From My Music.

  Matthew Vander Boegh, TAXI Member

 That’s every musician’s dream, 

isn’t it —quitting your day gig because 

you make more money with your music. 

Well, that’s my life now, and here’s  

how I did it… 

I joined TAXI. 
 Looking back, I wish I’d joined 

years earlier. TAXI taught me how to 

create music that people in the industry  

actually need. Then they gave me 1,200  

opportunities a year to pitch my music!

It Didn’t Take That Long
 I promised myself I’d quit my job 

as a college professor when my music 

income became larger than my teaching 

income. I reached that goal in less than 

five years because of TAXI. 

  My income keeps growing expo-

nentially, and my music keeps getting 

better because it’s my full time gig now! 

Here’s the ironic part…

  I live in Boise, Idaho, not Hollywood, 

yet my music is on TV nearly every day. 

My studio is in a glorified tool shed in 
my backyard, and my gear setup is so 

quaint other musicians ask, “Really?  

That’s it?!” I’ve got a computer, monitors,  

a few mics, and a cheap little interface. 

No fancy outboard gear, no rack-mounted 

anything! 

My Two Secret Weapons
  Targets and deadlines are my secret 

weapons. Knowing who needs music 

and when they need it motivates me to 

get things done. It’s changed my life! 

Actually, TAXI changed my life.

 

 

 

 

 

 

 

 

 

  I’m getting paid for my music now  

instead of sitting on my couch dreaming 

about it. I’m my own boss, and some 

day my music will probably pay for my 

retirement, a vacation home on an exotic 

beach, and some umbrella drinks! 

Don’t wait until you’ve 
built a catalog… 

  Join TAXI now and let them help 

you build the right catalog! Be patient, 

be persistent, and you’ll hit critical mass 

like I have. My income keeps growing 

every year!

  I’m all the proof you need that a 

regular guy can make enough money 

with his music to quit his day job! Do 

what thousands of other musicians 

have done to become successful—join 

TAXI. You might never have to work 

another day gig in your life! 

The World’s Leading Independent A&R Company

1-800-458-2111 • TAXI.com

��
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– BERNARD BAUR
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Date Signed: Dec. 29, 2018
Label: Tumi Music
Type of Music: Salsa, Tropical 
Booking: N/A
Publicity: Jodi Jackson, joddith@aol.com
Web: facebook.com/elruisenorofficial
A&R: Mo Fini

The road traveled by José Alberto “El Ruiseñor” carries a narrative 
that resembles that of a Cinderella story. As a self-proclaimed 
“village artist” from Bayamo, Cuba, his musical aspirations were 

heavily intrenched in collaborations with a variety of street performers 
from the area. But his trajectory as a live musician changed drastically 
when he was discovered by Mo Fin, while playing live music at a club. 

“Our meeting was completely casual. I was playing a concert and he 
noticed my voice while I was singing and (he) approached (me),” says 
José Alberto as he reminisces about his first encounter with the founder of 
Tumi Music. “I had already heard of him, because I had recorded several 
albums with other Cuban artists, but I did not know him personally. I started 
to follow a little and got closer and closer. Later came what was first a good 
working relationship, but today I like to call it friendship.” 

When the music businessman from England saw José Alberto on 
stage, he believed that he had just discovered a hidden gem with the 

potential to become a solo artist. Mo Fin’s track record of working with 
some of the most decorated recording artists in Latin Music is part of the 
reason why José Alberto’s debut album would go on to achieved critical 
acclaim. Mi Tumbao received a nomination for the Best Tropical Latin 
Album from the 63rd Grammy Awards. Songs from this album range from 
salsa and Son Cubano to guaracha and rumba.  

“This was the first time I've reached the Grammys, which fills me with 
great pride. To imagine getting there is one thing that looks very big and 
unattainable, but to be recognized, it's a very different one and that's 
already a great triumph for me, especially if you take into account that I 
make my music from a city in Eastern Cuba.”

José Alberto has been playing live music since the age of 14. His 
newfound partnership with Tumi Music has given him the platform to 
share his music and culture with the entire world. Despite the recognition, 
the lyrics from emotional songs like “Emigrante” and “Cualquiera Resbala 
y Cae” show that he has not forgotten the hardworking people and tough 
life lessons that have contributed to his success. – Miguel Costa

Date Signed: 2016
Label: Roc Nation
Band Members: Victory Boyd, Abraham Boyd, Angel Boyd, 
Momo Boyd, Israel Mosaia 
Type of Music: R&B
Management: Peace Industry Music Group
Booking: N/A
Legal: N/A
Publicity: James Rainis, jrainis@shorefire.com
Web: infinitysongmusic.com 
A&R: Earl Johnson

With the support of their parents, the Boyd siblings began pursuing 
music from an early age. Their street performances quickly drew 
large audiences. Some famous and powerful observers made 

intriguing promises, but most of their offers fell through.
Then a video of Victory Boyd singing Nina Simone’s “Feeling Good” in 

Central Park made its way to Jeymes Samuel. He’s a highly successful 
singer and songwriter, as well as Seal’s brother. Impressed, Samuel im-
mediately sent the clip to Jay-Z and implored him to watch it.

The rap legend did as instructed and contacted the senior Boyd within 
a few days. The day after he got in touch, Victory auditioned at Roc Na-
tion headquarters in Times Square. The mogul then expressed how much 
he would like to meet the rest of the clan. Wisely, the Boyd patriarch had 
brought the others along in case of such a request. Instead of discussing 
business, they all bonded over the musician’s struggle. “It was a really 
movie-like moment,” recalls Victory.

A week or so went by before the Boyd patriarch sat his children 
down. He felt they needed to send a follow-up email. Mr. Boyd wrote the 
hip-hop entrepreneur a missive that outlined the family’s strengths. Jay              
responded by stating that he wanted to meet with them the next day.

After listening to their ideas in person, the Roc Nation founder pro-
posed what Abraham Boyd describes as an “amazing” deal. Jay's only 
stipulation was that Victory’s solo album be released first. The Broken 
Instrument arrived in 2018 and features her brothers and sisters on the 
track “Don’t You Ever.” Infinity Song’s major label debut, Mad Love, came 
out in October of last year.

“We tried out for America’s Got Talent and wanted so badly for that 
to work out,” says Victory. “But it didn’t. It felt disheartening. A couple 
months later, here we are being championed by one of the most famous 
people in the world.

“It felt like destiny,” she continues, explaining that extensive ground-
work readied them to confidently grasp this golden opportunity. “When 
you’ve spent that many years preparing, you don’t let your nerves get in 
the way. You just go and do it.” – Andy Kaufmann 

“I was playing a concert and he 
noticed my voice.”

“It was a really 
movie-like moment.”

INFINITY SONG JOSÉ ALBERTO 
“EL RUISEÑOR”
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Date Signed: March 25, 2021
Label: Big Noise Music 
Type of Music: R&B, Soul and Pop
Management: Marquez Beasley - EWJR Entertainment
Booking: EWJR Entertainment
Legal: N/A
Publicity: Al Gomes - Big Noise Music 
Web: facebook.com/theartisteljay
A&R: N/A

From choreographing his live shows, to curating his eye-catching photo 
shoots, The Artist ELJay knows how to make a statement. But the 
biggest statement of his career, thus far, may be the first email that he 

sent to Big Noise Music back in March of 2020. Because of the hundreds 
of inquiries that flood the company’s inbox on a daily basis, his message 
prompted a same-day response by telephone from the company’s co-
founder. The statement that he made in that email eventually led to his 
signing. “I called them back that same day and spoke with Al Gomes,” says 
The Artist ELJay. “He made it known that he wanted to work with me. The 
conversation was organic and he knew that I loved what I did. So he was 
just as excited as I was. By the end of the conversation, one thing that stood 
out to me was when he said: ‘ELJay, one thing that attracted me to you was 
that you took the time to introduce us to who you were.” 

Shortly after this conversation, The Artist ELJay agreed to an eight-
month development deal with Big Noise Music. As a young entertainer 
from Kansas City, The Artist ELJay jumpstarted his career by taking the 
non-traditional route down to Arkansas, in order to gain more exposure 

and establish his brand as a live performer. Today, he’s a dancer, singer 
and music video director with pizzazz. He’s also an R&B crooner with 
a knack for penning love songs similar to the music made by recording 
artists like Donell Jones, André 3000 and the late Jermaine Stewart. 

These attributes are on full display with soulful tracks like “I Need You” 
and strip club anthems such as “Rubber Bands.” The record execs at Big 
Noise Music have devised a plan to enhance the signature sound of their 
brand-new artist, while also amplifying his voice to the masses. 

“I’m so confident that once I get through the door, there’s no stopping 
me! I’m not concerned about that one bit,” exclaims The Artist ELJay. “It’s 
just a matter of being able to get an opportunity to show the world what I 
can bring to the table.”

For his upcoming releases, The Artist ELJay will be linking up with 
fellow Kansas City natives, Jo Blaq (Grammy-nominated music producer) 
and Jason Betts (Music Director for Ginuwine). “The plan is to get me a 
hot Summer single. Which is why (Al Gomes) has built me a focus group 
made of producers, editors and different people to review this music,” 
he says. “Together, we came up with what we feel would be the best 
song for the new single. We created a visual and timeline for this July to 
release the new single and we’re creating a show that’s going to support 
my new EP.” – Miguel Costa

Date Signed: Dec.18, 2020
Label: Epitaph Records 
Type of Music: Indie Rock, Singer-Songwriter
Management: Greg Katz, Tessa Hunt, Slowdance Management 
Booking: Aaron Garrido - Paradigm Talent
Legal: Dani Oliva - Oliva Law Group
Publicity: Sarah Avrin, Erin Jean Hussey - Girlie Action Media & 
Marketing
Web: rosietuckermusic.com
A&R: Chris Foitel

Rosie Tucker (they/them) has taken time to curate strong 
relationships that have lead to signing an album deal with Epitaph 
Records. Crediting their parents for their solid foundation, they 

shared that, “I have had the luxury of not making a move until it was 
really the right move.” Starting lessons and school band programs early, 
Tucker continued their music education studying popular music at USC 
(completing a Bachelor’s degree in songwriting), and produced their first 
record (Lowlight in 2015) while still in school.

First meeting Greg Katz during a performance at Lot 1 in Echo Park, 
Tucker sent him some tracks while preparing to release their second 
album, Never Not Never Not Never Not, in 2019. Katz produced the 
album and was instrumental in securing Tucker’s signing with Epitaph. 

Establishing solid relationships and a solid sense of yourself before trying 
to pursue your art is what Tucker suggests, adding, “commodifying your 
art can be really stressful. There's so much uncertainty within any kind of 
arts career (and) those dependable relationships are really valuable.” 

While the first record is mostly acoustic guitar and vocals, the second 
was arranged for the full band, with the latest release, Sucker Supreme, 
delivering a bigger, bolder and more polished, competitive sound that 
came about when Tucker wanted to do more touring and find a home for 
the next record with a label that could offer more infrastructure. Epitaph 
offered the best fit of bandwidth, business acumen, attitude and vision 
for where Tucker wanted to go. “They care about and value artists, and 
that it’s a priority to bring up people who are not very well known yet and 
support them in art-making.” 

Epitaph had been looking for an indie-pop artist for some time and 
Tucker made it an easy decision, says Chris Foitel, VP, head of A&R at 
Epitaph, sharing “Their voice is so distinct and the songwriting is so good 
that we felt that we had to do it. Tucker knows exactly who they are and 
what they want to accomplish with their music.” – Andrea Beenham

“Commodifying your art can 
be really stressful.”

“Once I get through the door,    
there’s no stopping me!”

ROSIE TUCKER

THE 
ARTIST ELJAY
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 Killers Guitarist’s Second Solo
Founding member and guitarist of The Killers, Dave Keuning, releases his 
sophomore EP, A Mild Case of Everything, this month—written and recorded 
during lockdown at his studio in San Diego.

 Dacus Does It Again
Indie rock singer-songwriter Lucy Dacus releases her third album this 
month. The Boygenius singer is rising in popularity along with her work with 
bandmates, Phoebe Bridgers and Julien Baker, who sing on two songs from 
the new record. Baker also joins part of Dacus’ upcoming tour.

 Oscars for Batiste, Reznor, Ross 
ASCAP artist Jon Batiste has topped over 35 awards for his work on the hit 
soundtrack for Disney and Pixar’s Soul with his first Oscar for best original 
score, alongside composers, Trent Reznor and Atticus Ross (their second 
Academy Award).

 Girl In Red Wants 
Quiet 
Girl In Red (aka Marie 
Ulven) has released her 
debut album, If I Could 
Make It Go Quiet, via 
AWAL, with lead single, 
“Serotonin,” co-produced 
by Finneas. With almost a 
billion online streams of 
her music, Ulven has been 
announced as Spotify’s 
next “Radar” artist.

Winning The Game
BMI congratulate composers 
Rebecca Rose Johnson (aka 
Bekuh BOOM) and Sebastien 
Najand for their Best Original 
Song win for League of Legends 
(Riot Games) at this year’s Game 
Audio Network Guild Awards 
(G.A.N.G.). The award recognizes 
the composition’s arrangement, 
mix, adaptive scoring, integration, 
music supervision, and direction 
and context within the game.

Winning criteria also includes 
production value, quality, 
innovation and the piece’s 
community service. Full list of 
winners at: audiogang.org/awards.

A Djooky for Brooklyn
As the grand prize winner of the 
first annual Djooky Music Awards, 
Ohio artist, Gina Brooklyn, spent 
a week writing and recording at 
Capitol Records with producer and 
awards co-founder, Brian Malouf. 
The prize included $10,000 and 
the return trip to Los Angeles for 
the sessions. Malouf was quick to 
praise Brooklyn’s work ethic and 
credentials, and the collaborative 
writing sessions resulted in seven 
new songs for Brooklyn.

After two years conceptualizing, 
the Djooky Inc. launched officially 
in April 2020, the Djooky Music 
Awards is an online music contest 
for emerging artists. The Winter 
edition saw listeners from 150 
countries vote on submissions by 
over 1,600 artists from 120 different 
countries, with a Kazakhstani 
group taking the win, up from 623 
artists from 91 countries in the Fall 
and 377 artists from 55 countries in 
the Summer of 2020.

Visit djookyawards.com/news for 
full contest details. 

SONA Launches Warriors
Last Month, SONA (Songwriters 
of North America) kicked off the 
SONA Warrior Awards, established 
to recognize extraordinary 
leadership in the songwriting 
community. Presented to ASCAP 
President and Chairman, Paul 
Williams, the inaugural award will 
be named in his honor.

As a prominent advocate and 
spokesperson for songwriters 
throughout his meetings and 
hearings with congress to help 
licensing reform, the award-winning 
singer, songwriter, and Songwriter 
Hall of Fame inductee, has been 
instrumental in the implementation 
of the Music Modernization Act, 
as well as lobbying for increased 
COVID-19 relief for creators. 
He is known for hundreds of 
songs including hits, “Rainbow 
Connection” and “We’ve Only 
Just Begun,” and for co-writing 
and singing on Grammy-winning 
Random Access Memories with 
Daft Punk.

More information about SONA 
Warrior Awards at: wearesona.com. 

Upcoming Listening 
Room Retreats
Brett Perkins’ retreats return to 
Idyllwild, CA July 25-31, concluding 
with participation at a free public 
Songwriters Festival, featuring The 
Brothers Landau and Mia Sera. 

The week-long retreat includes 
tools for developing songwriting, 
daily guided co-writing, private 
career and song coaching and 
Festival participation.

Upcoming retreats are being held 
in Germany in August and Ireland in 
October. Full details and registration 
info at: listeningroomretreats.com/
current-retreats.
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 Icons to Be Inducted 
The Women Songwriters Hall of 
Fame will induct 10 icons this 
month at the National Museum of 
Women in the Arts, celebrating 
bodies of work that reflect the 
legacy of modern American music. 
Inductees include: Roberta Flack, 
Valerie Simpson, Klymaxx, Tawatha 
Agee and Deniece Williams.

 Warner Signs Ari Lennox 
Warner Chappell Music has signed breakout R&B hitmaker Ari Lennox to an 
exclusive global publishing administration deal to cover her existing and 
future work. Gaining increased acclaim with 2019’s Shea Butter Baby and is 
known for collabs with Bas, Baby Rose, Doja Cat, and others.

– ANDREA BEENHAM

 Marx Releases Memoir 
Prolific Grammy-winning songwriter Richard Marx releases his memoir, 
Stories To Tell You, next month, with a 2-disc special edition re-release of his 
2010 album of the same name to follow. Known as the first male solo artist to 
have four debut singles crack the Top 3 on Billboard’s Hot 100.

2021 AIMP 
Nashville Awards
The Association of Independent 
Music Publishers (AIMP) 
announced its 6th Annual AIMP 
Nashville Award winners at a 
socially distanced event hosted 
by Charles Esten at the Listening 
Room Café and livestreamed 
to AIMP members. Publisher of 
the Year went to Big Machine 
Music, Songwriter of the Year to 
Hillary Lindsey of Concord Music 
Publishing, and Song of the Year 
went to “One of Them Girls” (written 
by Ashley Gorley, Ben Johnson, 
Dallas Davidson and Lee Brice). 

For a complete list of winners: 
aimpnashvilleawards.com.

SongTown on Songwriting 
Songwriters Marty Dodson and 
Clay Mills are hosting a weekly 
songwriting podcast on the 
American Songwriter Podcast 
Network that explores all aspects 
of crafting music, providing 
inspiration and experience around 
everything from writing lyrics and 
song development, to pitching, 
marketing and sync licensing.

Full details and past episodes at: 
americansongwriter.com/american-
songwriter-podcast-network/
songtown-on-songwriting-podcast.

Update From The MLC
The Mechanical Licensing 
Collective has completed the first 
round of mechanical licensing 
payments to members covering 
use of music in January 2021 
and totaling over $53 million 
and matching over 80% of the 
royalties reported in the MLC public 
database and paying more than 
$24 million direct to members.

Now that payments have begun, 
the organization is asking that 
members check the accuracy of 
data on their registered works to 
make sure to receive accurate 
payments. Data errors can be 
corrected and new works submitted 
directly through The MLC Portal, 
or through their publisher, 
administrator or CMO.

AIMP Global Summit
The Association of Music 

Publishers (AIMP) hosts its fourth 
Global Music Publishing Summit as 
a three-day virtual event, running 
June 7-9, which includes keynotes, 
panels and forums for independent 
publishers. Themes include Creator 
Day, the Business of Publishing 
and International Day, with 
speakers including Craig Wiseman, 
founder of Big Loud Records, 
John Titta, ASCAP Executive Vice 
President of Membership, and Gadi 
Oron, Director General of CISAC, 
focusing on creators, publishing 
and the international marketplace. 

Representatives from prominent 
US and international publishing 
and music rights organizations—
including NMPA, RIAA, A2IM, 
NSAI and Music Biz—will also be 
in attendance and part of panel 
discussions, as well as an indie 
panel, with representatives from 
Big Machine Music, peermusic, 
Concord Music, Round Hill Music, 
AIMP and Reservoir.  

More information at: 
aimpsummit.com.

Warner Chappell Signs 
.Paak
After partnering with Hard Working 
Black Folks Publishing (Dr. Dre), 
Warner Chappell Music has inked 
Grammy Award-winning singer, 
songwriter, producer and multi-
instrumentalist, Anderson .Paak, to 
a global publishing administration 
deal, uniting with Bruno Mars in the 
dynamic duo, Silk Sonic.

Debuting the duo’s single, 
“Leave the Door Open,” at the 
Grammy Awards, the song hit 
Billboard’s Hot 100, peaking at 
No. 1 on the Hot R&B and R&B 
Streaming Charts. Signed to 
Aftermath Entertainment, Silk 
Sonic’s debut full-length project 
comes out later this year. 

 UTA Signs Lil Wayne 
With his 14th studio album, I Am Not a Human Being III, expected later this 
year and live event, Young Money and Friends, in August, Lil Wayne has 
officially signed with United Talent Agency.

ANDREA BEENHAM (aka Drea Jo) 
is a freelance writer and marketing 
consultant based in Southern 
California. The South-African 
born, Canadian-raised California 
transplant has a passion for music, 
people and fun. She can be reached 
at drea@dreajo.com
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Vanessa Silberman
 Going Her Own Way

As a guitarist, singer-songwriter, producer, recording engineer 
and respected A&R scout, Vanessa Silberman has done it all. 
Passionate about music from the age of four, Silberman began 

writing her own material as soon as she got her first guitar. Her return to 
songwriting comes on the heels of years of DIY hustle on all sides of the 
music industry.

Silberman was fortunate to have been raised and surrounded by 
free-thinking entrepreneurs who allowed her to make her own choices. 
Inspired by punk bands and label owners, she sought internships in the 
industry, and moved to Los Angeles in 2001 to study performance and 
music business. A year later, she started her band, Diamonds Under Fire, 
and dove into every internship she could find, including stints with Warner 
Chappell, Favored Nations Entertainment (Steve Vai’s label) and Epitaph 
Records, where she landed her first music job.

She enrolled in recording school to learn more about the process, lasting 
only two days before dropping out to find a studio and learn by doing. Her 
first gig was at a small studio where she helped discover bands and make 
production deals, followed by a receptionist position at Conway Recording 
Studios. At Conway, she met producer Lukasz Gottwald, known profession-
ally as Dr. Luke, and worked as Gottswald’s assistant for over two years.

After meeting Foo Fighters team members while on tour, Silberman 
landed a job helping behind the scenes on Back and Forth, a 2011 docu-
mentary about the band. Manager Scott Parker connected Silbeman with 
John “Lou” Lousteau to record, which led to her position as engineer and 
A&R assistant at Studio 606. Always looking 
to forge her own path, Silberman says, “You 
need to create it for yourself––know what 
you want or who you are––and that takes 
a lot of time to figure out in life.” In 2013, 
she launched A Diamond Heart Production, 
nurturing bands while they grew, and has 
boosted the careers of Down and Outlaws, 
Repeater, and The Love Connection. 

Silberman stretched herself again in 
2014, walking away from her dream job 
as a full-time engineer recording many of 
the bands and musicians she looked up 
to while running her own label. “I feel like 
I have a voice and I need to create the 
songs that I'm feeling,” she says. “I want 
to be myself so that perhaps other people 
can be themselves. I think over time in the 
music business, you just have to wipe the 
dust off and ignore everybody who is going 
to have an opinion.”

Silberman’s band had run its course 
after 12 years, and some great opportuni-
ties followed, including touring interna-
tionally as guitarist/bandmate to Ginger 
Shankar (granddaughter of Ravi Shankar), 
a collaboration with Kidforce on his “STFU” track, and a hip-hop recording 
project in Africa under her label. About switching gears to solo tours, she 
says, “I wanted to start out alone, because I didn’t want to be locked in or 
worrying about other people slowing it down.” Silberman toured for almost 
five years, recording on the road, doing tour packages and booking her-
self, playing 150-200 shows annually.

In 2019, Silberman moved to New York to focus on writing new music. 
She began crafting her songs differently from previous projects by using 
samples, midi and synthesized instruments, and taking the time to get 
feedback from collaborators. In 2020, she released seven singles with 
the help of drummer and musical partner Ryan Carnes. When a track is 
between 60 and 80 percent complete and there is a solid skeleton of the 
song, she sends it to Carnes for feedback. “We seem to have adapted re-
ally naturally [to remote work],” she explains. “It’s still me constructing and 
creating all the music, but he gives me a really good outside perspective 
when my ear has been in the music too long.” Having pivoted from prolific 
touring to production, Silberman’s latest result, the hypnotic single “My 
Love,” showcases a polished, immersive synth-pop sound.

“When it comes down to it,” Silberman says, “the biggest risk in life is 
not taking a risk on yourself and following your heart.”

Contact diamondsunderfire@yahoo.com, vanessasilbermanofficial.com
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First of all, let me say that this is NOT 
about the good or great Managers out 
there. (You know who you are!)

Management is a tough job and this isn't 
about you.

I'm talking about everyone else.
They say it's hard to become a doctor or 

lawyer or even a good cook, but the reality is, 
being a good manager is probably one of the 
hardest jobs out there.

Why?
Because you're responsible for EVERY-

THING (marketing, promotion, PR, image, 
relationships, social media, legal, finance/$$, 
pitching, etc.) in an artist or band's career, 
knowing a little about everything is key.

I have been in the music industry for over 20 
years and you just see artists and bands sign 
with inept managers who don't know what they 
are doing.

I was recently taken out to drinks by a man-
ager of an artist. We spent like four hours just 
talking, and while it was a fun time, not once 
did we even discuss business. I understand 
that relationship-building is important but I 
think small talk for 15-20 minutes is plenty of 
time to get to know each other before diving 
into business. He dropped $100 on wine and 
a charcuterie plate honestly for nothing. If we 
talked about business, it was about him, not 
the client in question and he seemed honestly 
more interested in the wine than in discuss-

ing how I could help his client create buzz and 
make money.

I will give him credit as he did get his artist a 
showcase and meeting with the head of a ma-
jor label. But he pulled his artist out of Burning 
Man to showcase and let me say, the show-
case did not go well. Clearly if you've been 
in the desert for days and probably on some 
stuff, you're not going to be performing at your 
best. That's it. That's your big chance. A smart 
manager would have told the label, "Sorry, my 
band is at a festival this week and really not 
able to perform to their best ability, as I'm sure 
can appreciate. They are free in two weeks 
though." Or make up some story about a sick 
aunt or something but don't showcase when 
your artist isn't at their best. Word will also 
get around and really inhibit your chances of 
getting a deal down the road with other labels 
too as guess what, label people all know each 
other and talk. Why should another label fly an 
artist out that's already been passed on by the 
head of their competitor?

I've had managers demand unfair deals 
and walk away from opportunities where their 
client could make tens of thousands of dollars 
because they are asking for too much money 
or won't do a fair split for song licensing. Why 
would I cut someone a special deal when 
everyone else agrees to a 50/50 split? I've had 
Grammy-nominated artists and artists who've 
been signed to major labels agree to my deal, 

but some indie band who hasn't really done 
anything thinks they are worth more? Think 
again. Being difficult will get you nowhere in 
this town unless you're a diva and I think you 
need tens of millions of sales before you can 
command that title.

Also, why would you sign with a licensing 
agent who doesn't have good relationships? 
This same manager didn't want to pay me a 
50% cut for some songs I was pitching and 
said their agent pitched her band's songs...but 
my contact had never heard of the band when I 
asked about them. What a mistake!

I'm sure there are countless stories, but ba-
sically, don't sign with a bad manager. I started 
my career in artist management and it's not 
an easy job to do well. Signing with the wrong 
manager can be the difference between fame 
and fortune and success––or a life of obscurity.

Don't make a bad choice.
Don't sign with an idiot.

JENNIFER YEKO is a 20-year music veteran who 
currently owns and operates True Talent PR. Her 
specialist is film/TV promotion, music licensing, 
artist management and public relations. See 
truetalentpr.com. And check out her music blog with 
over 100 articles of free advice: truetalentmgmt.
wordpress.com.

“Signing with the wrong manager 
can be the difference between

fame and fortune and success...
or a life of obscurity.”

Is Your Manager an Idiot?
– JENNIFER YEKO
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DROPS
On May 14, ABKCO released The Midnight 
Sky (Music from the Netflix Film) by Acad-
emy Award-winning composer Alexandre 
Desplat. Desplat worked with The London 
Symphony Orchestra to create the score for 
the film starring and directed by George Cloo-
ney, which premiered on Netflix in December, 
earning the composer his twelfth Golden 
Globe Award nomination in the Best Original 
Score category. Also starring Felicity Jones, 
David Oyelowo, Tiffany Boone and Caoilinn 
Springall, the film is an adaptation of Lily 
Brooks-Dalton’s post-apocalyptic novel Good 
Morning, Midnight. The film has been nomi-
nated for an Academy Award in the Best Visual 
Effects category. For more information, contact 
Bob Merlis at bobmerlis@bobmerlis.com.

Netflix and STXfilms have partnered to de-
velop and produce I Slept with Joey Ramone, 
a biopic chronicling the life of Ramones lead 
vocalist Joey Ramone, starring Pete Davidson 
of Saturday Night Live. Directed by Jason 
Orley, who worked with Davidson on his stand-
up film Alive from New York, the film is based 
on the memoir of the same 
name by Joey’s brother, 
Mickey Leigh, which tells the 
story of the king of punk from 
his childhood days to his rise 
to punk icon. The film will be 
made with the cooperation 
and support of the Estate of 
Joey Ramone and with the 
assistance of Rosegarten 
Films. Joey Ramone passed 
away in April 2001. For fur-
ther details, contact Michael 
Moses at mmoses@netflix.
com.

Audio/video livestream plat-
form Dreamstage and Tony 
Award-winning Broadway 
conductor and director Ted 
Sperling partnered to present Broadway 
Stories & Songs with Ted Sperling & Friends, 
a new streaming concert series that debuted 
May 7. The first edition features Sperling in 
song and conversation with a group of Broad-
way talents, including Betsy Wolfe (Waitress, 
Bullets over Broadway), Jose Llana (The 
King and I, Here Lies Love, The 25th An-
nual Putnam County Spelling Bee), Grammy 
Award-winner Elizabeth Stanley (Jagged Little 
Pill, On the Town), Jason Danieley (Pretty 
Woman, Next to Normal, Full Monty), Tony 
Award-winner Victoria Clark (The Light in the 
Piazza, Cinderella, Sister Act) and Meghan 
Picerno and John Riddle (The Phantom of 
the Opera, Frozen).  
    Each concert will be a weekly, hour-long live 
event shot from NYC’s DiMenna Center and will 

stream in HD audio/video. Find tickets at dream-
stage.live/event/broadway-series and contact 
Brendan Bourke at brendan@thesyn.com. 

Diane Warren has released a new music video 
for her Academy Award-nominated song, “Io 
Si (Seen),” written with Laura Pausini, from 

The Life Ahead, a 2020 film 
starring Sophia Loren about a 
Holocaust survivor who forms 
a bond with a Senegalese im-
migrant boy who robbed her. 
The video reflects not only the 
traumatic events and difficulties 
of the past year, but the mo-
ments of hope and connection 
as well. The song earned War-
ren her 12th Oscar nomination 
and the video can be found on 
YouTube. Contact Ray Costa 
at rcosta@costacomm.com.

Cirque do Soleil Entertain-
ment Group has announced 
the reopening of four of its most 
iconic shows after being closed 
for more than a year due to 

the pandemic. O at Bellagio and Mystère at 
Treasure Island will reopen this summer in Las 
Vegas. For the touring show division, Kooza will 
be presented in Punta Cana, Dominican Re-
public, starting November 2021, while Luzia will 
reopen at London’s Royal Albert Hall in January 
2022. Additionally, the Group’s affiliate show 
Blue Man Group will return to Luxor Hotel and 
Casino in Las Vegas this summer. More details 
at CDSentertainmentgroup.com.

Fervor Records has been on fire recently with 
multiple film and TV placements, including net-
work television. The label has placed songs in 
CBS’s Young Sheldon, ABC’s Mixed-ish and 
NBC’s Good Girls and This Is Us, which used 
“Love Is (More Than A Feeling).” by Craig 
Marsden. See fervorrecords.com.

JASMINE STAR

Los Angeles-based experimental art group Ar-
thur King has created a location-based musical 
and visual series, Changing Landscapes (Isle 
of Eigg), which aims to create a deeper con-
nection with one’s surroundings by disrupting 
linear-form experience. The new album and 
short experimental art film/documentary were 
recorded completely on location in 2019 when 
Arthur King joined friend Jason Lytle (Gran-
daddy) on a trip to the Scottish Isle of Eigg. 
The album dropped April 16, while the accom-
panying art installation will run April 30-May 28. 
Learn more at whoisarthurking.com/ and contact 
John Cohill at john@forcefieldpr.com for details. 

BMI, in partnership with She is the Music, has 
launched She is the Conversation, a series of 
videos highlighting the importance of women’s 
representation in the music industry. The series 
premiered this spring and features six conversa-
tions between music industry executives, es-
tablished creatives and new rising talent about 
their personal experiences and perspectives on 
creating change and opportunity for women in 
the music business.  
    Guests included Apple Music radio host and 
country singer-songwriter Rissi Palmer, Ameri-
cana singer-songwriter and activist Allison 
Russell, songwriter-producer-publisher and ed-
ucator Kara DioGuardi and country star Ingrid 
Andress, songwriter Justin Tranter, publishing 
executive Katie Vinten, artist-writer-producer-
publisher Tayla Parx, emerging singer-song-
writer Lara Andersson, musician Carmen 
Reece and international hitmaker Jin Jin. Visit 
bmi.com/special/she-is-the-conversation to view 
all six discussions, and contact Brittnee Walker 
at bbwalker@bmi.com for more details. 
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OPPS
July 15 is the deadline for submissions to the 
Screamfest Horror Film Festival, held in Oc-
tober in L.A. The festival will accept feature and 
short films, and offers awards for best musical 
score, editing, special effects, visual effects and 
cinematography, among other categories. For 
the complete details and submission guidelines, 
visit screamfestla.com/submissions/film- 
submission-guidelines. 

The first round of dead-
lines for submissions 
to the Sundance Film 
Festival 2022 are in Au-
gust. Aug. 6 is the early 
bird deadline for shorts, 
which include music 
videos. For submission 
guidelines, deadlines 
and the complete list 
of categories, go to 
sundance.org/festivals/
sundance-film-festival/
submit.

The Burlesque Hall of 
Fame Weekend is slated 
for Aug. 6-8 this year. 
Due to the COVID-19 pandemic, the annual 
event will again be held virtually in 2021. The 
event, which includes performances, classes 
and workshops, is hosted each year to raise 
money for the Burlesque Hall of Fame in Las 
Vegas, the world’s only museum dedicated to 
the history and art of burlesque. Details are TBD 
at the time of this writing, but check bhofweek 
end.com for more information.

Find out the latest legal decisions affecting 
the music business from a panelist of experts 
during the California Copyright Conference 
Zoom session on “Music In The Courts.” 
Attorney Kenneth 
D. Freundlich will 
moderate a panel of 
legal experts to clarify 
important cases—
both concluded and 
pending—and their 
resulting implications 
on the music business.
The event is free for 
CCC members and 
$5 for the public. 
To register and for 
further information, 
visit: theccc.org/events/
music-in-the-courts.

            PROPS
The Guild of Music Supervisors held its 
11th annual award ceremony this spring and the 
event was virtual for the first time. Industry mu-
sic legend Quincy Jones received this year’s 
Icon Award, while President of the Guild of 
Music Supervisors, Maureen Crowe, received 
the Legacy Award. Best Music Supervision 
for Film Budgeted Over $25 Million went to 
Tom MacDougall for Soul, while Best Music 
Supervision for a Television Drama went to Liza 
Richardson for Watchmen, Season 1. “Hear 
My Voice” from The Trial of the Chicago 7 
took the award for Best Song Written and/or 
Recorded for Film. Contact Chandler Poling     

at chandler@whitebearpr.com for complete list 
of winners. 

Rising singer-songwriter and musician, Joy 
Oladokun has released her debut “Sorry Isn’t 
Good Enough” as a teaser to her forthcoming 
album, following her joint partnership with Amigo 
Records/Verve Forecast/Republic Records. 

Described as an intimate blend of Americana, 
folk and pop Inspired, 
Oladokun was inspired 
at age 10 after seeing 
Tracy Chapman 
play guitar, the latest 
single follows “Jordan” 
and “Wish You The 
Best,” both receiving 
plenty of buzz as she 
navigates religion, 
race, mental wellness, 
being queer, and 
addressing police 
brutality and white 
indifference.

Having performed 
on NBC’s Today and 
The Tonight Show 
with Jimmy Fallon, 
her single “Breathe 

Again” her music has been featured in hit NBC 
series This Is Us, ABC’s Grey’s Anatomy, Show-
time’s The L Word, and MTV’s Catfish, and has 
been charting globally. Oladokun has been named 
a member of #YouTuBeBlack Voices Class of 
2021, an Artist to Watch by RADAR U.S. and 
Amazon Music and Vogue’s No. 1 New LGBTQ 
Artists to Listen To Now. 

With millions of views on TikTok and YouTube, 
17-year-old guitar phenomenon Jasmine Star, 
an alumna of Orange County Music and Dance 
performing arts school, has been named as an 
OCMD ‘Distinguished Artist,’ the non-profit 

school’s highest honor. 
Star was also recently 
selected as a top finalist 
for Guitar World’s “Young 
Guitarist of the Year” 
contest and currently 
hosts a weekly studio se-
ries for KLOS radio (95.5 
FM), Jasmine Jams.

Big Yellow Dog Music 
has announced promo-
tions for three members 
of their Sync Department: 
Alex Stefano to VP, 
Sync; Sophie Hopkins 
to Director, Sync; and 
Nicole Rhodes to Senior 

Coordinator, Sync. 
Stefano joined the Nashville-based company 

full-time in 2015 and has led the company’s 
sync department to major placements including 
Leah Nobel’s “Beginning, Middle and End” 
in Netflix’s To All the Boys (Always + Forever) 
and film placements in Land, Finding Ohana 
and Promising Young Woman. Contact Olivia 
Del Valle at odelvalle@shorefire.com. 

– JESSICA PACE  j.marie.pace@gmail.com

Out Take

Vérité
Singer-Songwriter-Producer

Web: veriteofficial.com
Contact: caitlyn@nadiaalipr.com
Most Recent: “By Now” 

Singer-songwriter, producer and creator 
of the podcast Anatomy of an Artist, Vérité 
made history this year as the first musi-
cian to auction off to one of her fans a 
percentage of her master recording rights 
in perpetuity for her single “By Now.” She’s 
among the first artists exploring the use of 
NFTs (non-fungible tokens), a type of cryp-
tocurrency, which is setting a precedent for 
independent artists to be self-sustaining 
and find new ways to connect with fans.  
    “I think since the pandemic, and since 
I’ve immersed myself in this new world of 
NFTs and how block chain technology can 
restructure how we value music, I’ve been 
excited about experimenting with ways to 
have fans become a part of the artist eco-
system,” Vérité says. “It’s nerve-wracking, 
but also fun to be able to share this experi-
ence with fans and reinvigorate the value 
of digital assets, like the mp3, because 
we’re so conditioned not to value that.”    
     In an age where streaming services 
make music widely accessible to the 
masses but fail to sustainably support in-
dependent artists, musicians like Vérité are 
exploring using NFTs as a mutually benefi-
cial way to bring music to fans, and allow 
fans to invest in it. “There’s a lot of hype 
about the money this can make,” she says. 
“That’s great, but my focus lies on how this 
can revolutionize and reinvent investment 
structures so artists are not giving away too 
much for too little. So I’m looking at this with 
an exploratory mindset. Some things I try 
are going to be learning experiences, some 
are going to be successful.” 
      Vérité says her future plans include 
releasing more singles and accompanying 
visuals. She advises other independent 
artists to invest as much time in creative 
problem-solving as they do in creating 
their art itself. “Creative problem solving is 
50 percent of your job as an independent 
artist, and being able to see obstacles far 
enough in advance to pivot when you have 
to,” she says. “You have to learn to see 
the problems before you hit them.” •

JESSICA PACE is a music journalist-turned-news-
reporter based in Durango, CO. She is from Nashville, 
where she started a writing career by freelancing for 
publications including American Songwriter and Music 
Connection. Contact her at j.marie.pace@gmail.com. 
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  Travis Scott is RAD
RAD, a female-founded social enterprise that creates advocacy campaigns, honored
Travis Scott with a RAD Impact Award (along with other awardees: Charlize Theron, Margot 
Robbie, Priyanka Chopra Jonas and Laverne Cox). Scott is using his RAD Impact Award to 
provide several Waymon Webster scholarships to empower and enrich deserving students at 
HBCUs through his Cactus Jack Foundation. His honoree is Raquel Simpson, a sophomore at 
Howard University, who he selected to receive the first scholarship in this series.

 Yoshiki Donates $100,000 to MusiCares
Iconic composer, pianist, drummer, and leader of rock group X Japan, Yoshiki 
donated $100,000 in support of mental health to MusiCares, a partner of the  
Recording Academy. Yoshiki Foundation America’s annual grant of $100,000 is 
used to assist music professionals in receiving psychotherapy, psychiatric care, 
and group therapy, expand mental health educational content and sponsor an 
annual moderated panel about Suicide Prevention and Education.

  Lavender Country at Bluegrass Pride
Legendary gay-country pioneer, Lavender Country (Patrick Haggerty), is one of 
many LGBTQ+ artists to perform and participate in the Porch Pride events, de-
scribed as a “month-long Queer-antine festival.” In 2020, the online Pride Parade 
and livestream performances raised $23,000 for queer and allied artists, and the 
programming has expanded to online brunch and information sessions, inclusive 
jam-alongs and a Brandi Pace-led Juneteenth: A Rainbow Revival, highlighting 
essential contributions to roots music by Black queer, trans and non-binary folks.

 Steven Van Zandt Launches “TeachRock” in CT Schools
“When I was a teenager, school wasn’t reaching me,” TeachRock founder 
Steven Van Zandt said. “It didn’t speak to my needs or interests, and I saw 
no future in a society I was supposed to be a part of. Then the Beatles saved 
my life.” TeachRock works with participating school districts in Connecti-
cut, at no cost, on the integration of classroom lesson plans that connect 
history, music, and culture.
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1996–Wild Orchid–#23

2010–Legend & The Roots–#10

In addition to Signing Story 
profiles on Tonic, Matchbox 
20 and Duncan Sheik, this 
issue of MC features the trio 
Wild Orchid as they were 
about to release their RCA 
debut. Said the group’s 
Stephanie Ridel, “We know 
that without someone pushing 
you and leading the way, you 
won’t go very far. We used 
to think, ‘Hey, we write good 
songs. Isn’t that enough?’”

 Santana with Little Kids Rock
Ten-time Grammy winner Carlos Santana, wife/percussionist Cindy Blackman and their Milagro Foundation have 
partnered with the music education nonprofit Little Kids Rock to continually raise funds and launch music programs in 
schools. In addition to leading online music classes for students in remote learning during the pandemic, the Santanas 
were presenters, performers and benefactors at the annual Little Kids Rock Benefit, held virtually this year.

 Roadies of Color at 
Pollstar Live!
Roadies of Color United 
International is hosting a 
weekend-long conference 
June 15-17, Production Live! 
2021, which will include 
the 32nd Pollstar Live! 
and the Pollstar Awards. 
Programming will include 
production-centric industry 
activities, meetings and 
networking opportunities. 
Production/tour manager Bill 
Reeves (pictured), with fel-
low Roadies of Color United 
co-founders will present 
Inclusivity on the Road & At 
the Show, a candid discus-
sion on the lack of diversity 
in live entertainment.

 Young Thug and Gunna Pay 
Bonds for Inmate Release
Young Thug and Gunna visited Fulton 
County Jail, an Atlanta facility that 
recently attracted media attention for 
its extensive overcrowding with over 
2900 incarcerated individuals being 
held there, more than 400 people over 
maximum capacity. Working with the 
district attorney’s office, lawyers, 
prosecutors and bond companies, 
Young Thug paid the bonds for a 
group of inmates being held on 
minor/petty offenses, who were able 
to afford the cost of release.

– JOSEPH MALTESE josephm@musicconnection.com

Said Questlove of Wake Up!, 
his and John Legend’s politi-
cally charged album of obscure 
R&B/soul covers, “I wanted to 
expose people to other songs. 
And if they’re more obscure, 
it doesn’t seem as much like 
a cover record.” Elsewhere in 
the issue is an interview with 
producer-engineer and solo 
artist Alan Parsons and inter-
views with a host of mastering 
engineers. 
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Is it really plausible that the best 
combination of players would 
happen to be kin?
For AJR, the answer to that question is an 
emphatic “yes.” The trio of self-described nerds 
spent their childhoods in Chelsea, NY, simul-
taneously being inspired by the same musical 
influences that currently inform their sound. Their 
surname, Metzger, has been shortened to Met, 
presumably for public relations purposes. The 
group’s moniker is derived from the first letters 
of their primary names: Adam, Jack and Ryan. 
Jack handles lead vocals and guitar, as well as a 
host of other instruments ranging from melodica 
to cowbell. Adam plays bass, while Ryan serves 
keyboards. All three contribute samples. 

This diversity of instrumental abilities is re-
flected in their music, which draws upon myriad 
genres including electropop, dubstep, doo-
wop and even Broadway. It’s an intoxicating 
pastiche, as unexpected as it is effervescent. 
They’re a pop act with relatable, lovable lyrics 
that speak directly to the Millennial generation’s 
anxiety-riddled emotions, hopes and desires. 

Most notable are the group’s videos. Bursting 
with humor and memorable imagery, it makes 
sense that they’re so good, considering Jack and 
Ryan studied film at Columbia University. One 
treatment for their song “I’m Not Famous” has 
them playing against a backdrop of wildly impres-
sive, supposedly real-time trick shots. The video 
for “Let the Games Begin” features them jam-
ming inside a grocery store, whereas “Bummer-
land” presents them as bald twenty-somethings. 
For “BANG!,” they’re seen performing astride a 
roulette table surrounded by gamblers whose 
outfits switch upon repeated camera zooms. 

The brothers’ videos are just one manifes-
tation of their outsized creativity. AJR’s live 
shows are renown for stunning visual flour-
ishes. A recent virtual concert, dubbed AJR’s 
One Spectacular Night, featured cutting-edge 
effects, including lasers. The show ultimately 
generated 32 million impressions. Merchan-
dise includes not only the usual assortment of 
t-shirts and hoodies but also their own brand of 
hot sauce.

 With the release of OK ORCHESTRA, AJR 
appears poised for stardom. Music Connec-

tion spoke with Jack and Ryan to find out what 
makes them tick and discover how they’ve 
stayed true to themselves in the face of mount-
ing career pressures.

Music Connection: Congratulations on the 
release of OK ORCHESTRA. Was writing it dif-
ferent from writing your other albums?
Jack Met: This was definitely a different 
album to write. It had everything to do with the 
pandemic. For us, the recording process wasn’t 
much different because every song we’ve put 
out has been written and recorded in our living 
room or bedroom of whatever apartment we’ve 
been living in. 

The difference was [we couldn’t] really get 
much inspiration from the outside world, which 
is usually where we get inspiration. A lot of our 
songs have been written from going to movies 
or college parties and looking at the problems 
our friends are facing or what they’re dancing 
to. Obviously, that wasn’t an option this year, so 
Ryan and I had to really dig deep into our pasts, 
find our deepest insecurities and draw from 
that, which was really difficult and taxing.

A J R 
B y  A n d y  K a u f m a n n
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MC: Ever thought about going into a studio?
JM: If it’s not broken, don’t fix it. But also, when 
you go into a real studio, you’re paying by the 
hour. There’s usually an engineer. There’s all 
this pressure put on you. And our writing style is 
very sporadic. We could write for three minutes 
and then run into a block, run out, come back 
and write for three hours, then wake up at 2 
a.m. It’s very random. So to not have that pres-
sure is really liberating.

MC: Have you ever recorded in a studio?
JM: Our last album, Neotheater, was very 
classically influenced. There were old Disney 
strings and choirs. We did all that in an L.A. 
studio with a 30-piece orchestra. That was the 
coolest recording moment of our career.

MC: Tell us about your writing process. Do you 
match lyrics to beats or do you start with beats?
Ryan Met: It really depends on the song. With 
a lot of the singles, the concept comes first 
because that’s very much the way to penetrate 
people’s minds. “Here’s an interesting concept.” 
The track comes later to try to match that con-
cept with sound. For some of the weirder songs 
on the album… A song like “3 O’Clock Things,” 
that started with a track. We had a bass line. 
We had these old fashioned vocals over this 
hip-hop beat. Once we had a beat that was the 
right vibe, then it was a stream-of-conscious-
ness freestyle over that. 

MC: How do you work to balance everybody’s 
artistic voice when you’re writing?
RM: It’s been 15 years of figuring out who is 

good at what. That’s the best advice we could 
give to bands in order to not butt heads. Jack 
has the best melodic sensibility, so if he’s 
saying, “Guys, I promise this is the catchier mel-
ody,” we’re going to listen to him. I think I have 
more credibility when it comes to the emotional 
stuff. If I say, “This is going to make people 
cry. This lyric is going to cut right to people’s 
hearts,” then I’m going to be listened to. And 
Adam is definitely more on the business end. 
If he says, “I promise we can play for 12,000 
people in Little Rock,” we’re going to trust him. 

MC:  You got the guy who does the voice on 
the New York subway system contributing on 
“BANG!” How did you make that connection?
JM: If you’re from New York, you know that, 
“Stand clear of the closing doors, please,” plays 
every time before the subway doors close. 
Three or four years ago, we were on stage do-
ing an album release show and did a little remix 
on the sample machine of [that] and put a beat 
behind it. A video of it got out and I think he 
ended up seeing it. He emailed us saying, “That 
was hilarious. I’m a big fan.” 

We were writing “BANG!” and had [the lines] 
“here we go” and “metronome” already in the 
song. Who can say [these lines] with this manly 
voice? We tried our dad and our neighbor. Nei-
ther of them really had it. And then we realized 
we have the best voiceover actor in our in-box. 
Let’s ask him. He sent [his recorded bit] back 
the same day. We dropped it in and it quickly 
became everyone’s favorite part of the song. 

MC: Blue Man Group is on “Ordinaryish Peo-
ple.” Were you fans of Blue Man Group prior?
JM: Yes, we were and are huge fans of Blue 
Man Group. We saw them for the first time 
when we were very young. When we started 
conceptualizing a live show for AJR, we took a 
ton of influence from them in terms of unpredict-
ability and sporadic-ness. You can’t look away, 
because you don’t quite know what’s happen-
ing. So we adopted a lot of that. 

We were huge fans of the musical aspect, 
too. So we said, “We want a feature on this 
song. Let’s pick someone who people would 
not expect, that there’s no way they could 
guess.” And this is probably the least guessable 
feature someone could have. They’re amazing 
percussion-wise, so we worked with them and 
they came up with this great bridge. We love 
how it turned out. 

MC: Your videos are so inventive and funny. 
How do you come up with the concepts? 
RM: Jack and I went to school for film at 
Columbia. Recently, we decided we’re go-
ing to co-direct a lot of our videos because 
we have a clear vision while we’re writing, 
so let’s see that through. With all the videos 
from this OK ORCHESTRA era, it’s been very 
much “how does ‘BANG!’ look to us? When 
we hear ‘BANG!,’ what do we see?” It was 
very red and creepy and casino, so we built 
this video concept around it. The same went 
for “Bummerland”’s summery feeling and “My 
Play”’s dark, animated feeling and “Way Less 
Sad”’s quirky, something’s-weird-here-but-I’m-
kind-of-laughing feeling. It’s been a lot of fun for 

us to team up with a childhood friend of ours, 
Edoardo Ranaboldo. He’s directing and we’re 
kind of directing with him.

MC: Jack, you used to be a child actor. Did that 
experience help you with making videos and 
performing live?
JM: Yes and no. Acting gave me a bit more 
comfortability in terms of being in front of people 
and a little more outgoing and confident. On the 
other side, I didn’t like acting at all. I didn’t like 
being given lines and seeing everyone whisper-
ing. I felt very out of the loop and uncomfort-
able.

MC: You both directed the video for “Turning 
Out,” which is an animated masterpiece. What 
was that experience like? Was it more difficult 
than you anticipated?
JM: No, not at all. We knew we wanted to do 
a guy and a girl becoming a couple in space. 
From there, we drew every frame using stick 
figures. Then we worked with this animation 
team who were interns at Pixar at the time. 
They were big fans of us. It was actually pretty 
easy. 

MC: How have you managed to not be influ-
enced by everyone around you and maintain 
your independence?
RM: It may have just happened from so many 
years of doing this. We tried so many genres 
and made so many mistakes before the public 
was even watching. We’re very lucky that we 

were able to put out so many bad albums and 
take bad photos before we had a fan base to 
judge us. By the time “I’m Ready” blew up and 
we had this fan base, we already knew, “Okay, 
let’s not go down that route again. Nope, let’s 
not take that picture again.” And we had a 
way clearer picture of whom we wanted to be 
presented as. 

MC: Your current deal with BMG is not your 
first. What has your industry experience taught 
you?
RM: We’ve jumped around a lot. The goal has 
always been “Let’s maintain our publishing, stay 
completely in charge creatively and free. And 
whatever deal falls into our laps, let’s make sure 
we never get shelved. Let’s make sure we are 
always the priority.” 

For a while, we did it completely indepen-
dently. We did a joint venture with Warner 
Brothers for a while. We got to use their radio 
team. And then we were with Sony RED for a 
while, using their radio team. Now that we’re 
with BMG, we’ve compiled our own Franken-
stein radio team using some of Hollywood’s 
staff and some of our own people. 

This probably has been our favorite setup so 
far, because we’ve met enough industry people 
to know who’s bullshitting and who actually 
cares about the project. It’s been very much trial 
and error, but we’re pretty proud of the place 
we’re at. 

MC: How did you come up with the idea to kick 
off the album with a medley of the album’s other 
songs?
RM: We’ve done overtures before, for Living 
Room and The Click. We had overtures start 
both those albums. We’re enormous fans of 
musical theater and grew up seeing every 
Broadway show and becoming obsessed with 
their soundtracks. As much as we tried to run 
away from that sound, it kind of kept catching 
up with us. We couldn’t shake it. 

With this album, we’ve leaned more into the 
musical theater sound than ever before. And 
that includes starting with an overture where 
you get this artistic sampler of every song 
you’re going to hear but in these new contexts. 
It doesn’t make much sense the first time you 
hear it. It’s hard to understand what’s going on 
because it doesn’t sound like a song. Our hope 
is that it will make people listen to the album 10 
or 20 times in order to pick out each song within 
the overture. 

MC: It works as an introduction and then when 
your album repeats it works as an epilogue. 
RM: I love that.

MC: Part of your success comes from tweeting 
your song “I’m Ready” to a bunch of celebrities, 
including Sia. Was that a calculated decision? 
Do you recommend other artists do that to gain 
popularity?
JM: It was a very Twitter 2012 moment. I’m 
not sure it would work now because Twitter is 
so convoluted and clogged. But at the time we 
tweeted the song to every celebrity we could. 
Sia saw it and retweeted it. She DMed us say-
ing, “Come meet me in my hotel for brunch.” I 
haven’t heard another artist’s story that sounds 
like that, which makes me think it’s not the best 
way to go about being an artist.  
    Probably a more surefire way of taking off is 
gaining a fan base on YouTube or TikTok or In-
stagram and having that army behind you. That 
was kind of an anomaly where [Sia] happened 
to be looking at Twitter and trusting enough to 
want to meet us and introduce us to people. 

A J R 
“It’s been 15 years of figuring 

out who is good at what.”
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MC: Was there a noticeable shift once she 
started mentioning you? Did you notice your 
popularity rise?
RM: It didn’t immediately cause our popularity 
to rise, but it gave us new respect in the indus-
try. Suddenly, we weren’t complete nobodies. 
We had a stamp of approval from this extremely 
respected singer-songwriter. When we went 
into meetings with labels or management, 
they suddenly cared about what we had to say 
because Sia cared what we had to say. 

MC: Taylor Swift became a fan and playlisted 
one of your songs. How did that feel when you 
found out she was a fan?
JM: That was insane. We had no idea that was 
going to happen. We called everyone on our 
team and said, “Who made this happen and 
didn’t tell us?” And no one did. She chooses 
all those songs by herself. It was the greatest 
feeling in the world. To get validation from the 
biggest artist in the world, you can’t get any bet-
ter than that. It was a very surreal moment. 

MC: You were involved in Barack Obama’s 
campaign to stop sexual assault on college 
campuses. Is there a personal story behind 
wanting to be involved in that? How satisfying 
was it to release a song in conjunction with that 
campaign?
JM: That was amazing. We were a much 
smaller band back then, so it was that much 
more exciting to go to the White House and 
play. I think Adam knew the director of that 
organization from high school. She was always 
a fan of the band. She reached out and said, 
“Do you want to do this?” Not that we had our 
own personal connection, but it’s a very real 
problem in the world, especially among our 
fan base. We hear in meet-and-greets pretty 
serious stories about how our music has saved 
fans from situations like this. It felt important 
that we get involved. 

MC: You’ve had two tours cancelled due to the 
pandemic. How have you been trying to stay 
optimistic in the face our current situation?
RM: When we found out tours were going to be 
cancelled, our first thought was, “How can we 
do shows that are safe?” Last summer, we did 
these drive-in shows that were really fun. And 
then we did this big virtual show, One Spectac-
ular Night, where Jack was walking on lasers 
and being picked up by a giant hand. It was this 
big, theatrical thing that was super fun. 

Our albums are very tied to live perfor-
mances. While we’re making the album, we’re 
imagining how this will read on stage. Will this 
be a finale? What will Jack be doing? What 
kind of crazy effects can be tied to this song? 
So it was a bummer to make this album without 
the prospect of being able to play it live. But 
we’re actually super excited. A few days ago, 
we announced the OK ORCHESTRA tour for 
2022. I know it’s a while away, but now we have 
something to look forward to.

MC: You mentioned the virtual concert. Were 
you involved in every aspect of making that 
happen? How did you craft that?
RM: The entire AJR concert experience, both 
virtual and live, comes from me and Jack sitting 
down and accessing our 10-year-old brains. 
“What if Jack gets picked up by a big hand?” 
“What if Jack’s walking in an apple orchard and 
then climbs a tree?” It usually takes two days 
to come up with every crazy gag. And then 
we have to access the adult side of our brains 
where it’s like, “Okay, how feasible is that?” It’s 
a labor of love in that sense. 

MC:Were you working on the visual appeal of 
your performance in the early days? 
RM:When we first started headlining, that was a 
big discussion. We were told by a lot of people, 
“Just play the songs.” And we had a feeling that 
people want more than the songs. Because 
they could just listen to the album at home. So 
we had these thoughts. “What if we brought 
buckets on stage and had light-up drum sticks?” 
“What if we had a big backdrop that peeled 
away with Velcro to reveal something else?” 
These are the smallest, most minute versions 
of what we do now, but in a 200-person venue 
they read as huge effects. 

That’s our mentality. Even if we make a lot 
less money on tour, let’s give fans an unbeliev-
able experience. And then they’ll come back 
and bring three friends. It’s worked well for us 
because we’ve never done two tours of the 
same size. Every tour we announce, we’re able 
to double or triple the venue sizes. And now 
we’re at a point where we really have to step 
up the production and do the craziest, coolest 
shows that anybody’s seen. 

MC: You understood that doing something 
novel live was important from an early stage.
RM: I think so. Just being able to see the audi-
ence reaction of, “Wow, I’ve never seen that 
before,” that’s the greatest high we could ever 
get. Nothing beats that. 

MC: Ryan, you have synesthesia, a condition 
where senses get jumbled. Can you talk about 
how the colors and shapes you see when you 
hear sounds help you compose?
RM: Synesthesia is essentially a crossing of 
wires in your brain where every time you hear 
the word Tuesday you could see it as yellow. 
For me, I see songs as colors and certain 
sounds as shapes. That helps when we’re 

Quick Facts
•  AJR’s song, “Way Less Sad,” accumulated 10 million global streams in two 

weeks.

•  Spotify named “Sober Up,” featuring Rivers Cuomo of Weezer, as one of the 
Best Rock Songs of the 2010s.

•  AJR have six platinum singles and one platinum album.

•  “BANG!” has been performed on The Ellen DeGeneres Show, TODAY and the 
Macy’s Thanksgiving Day Parade.

putting together an album. If I see a song like 
“Humpty Dumpty” as icy purple and silver, I 
know we want something that’s a little warmer 
colored next to it. 

With drum sounds, for instance, I see the 
snare of “BANG!” as this little chrome ball. So 
I think, “Okay, what kick goes with that chrome 
ball? Let’s find a kick that’s a big, black, shiny 
semi-circle.” This means absolutely nothing 
to anybody that isn’t me, but it’s a picture that 
makes sense in my mind. I want to paint an au-
ditory picture that makes sense. From an infinite 
amount of sounds, I’m able to narrow it down 
and figure out what paints the best picture. 

MC:What should artists do to advance their 
careers?
JM: There are the obvious [suggestions], like 
putting up as much content as possible, practic-
ing and writing a thousand songs. But most 
important is finding something about yourself 
that’s unique and different. If you pick one thing 
about yourself and really push that, it’ll separate 
you from the bunch. 

MC: Is there anything else worth mentioning?
JM: The biggest goal with this album and AJR’s 
sound in general is to point out very small, 
seemingly unimportant problems and blow 
them up. Multiple things can be sad and there’s 
nothing wrong with lamenting something that 
feels really big to you. A lot of our fans say they 
connect to these problems that are not being 
spoken about enough. I hope fans connect on 
that level and continue diving in, knowing that 
their problems are important. They’re not alone. 

Contact The Oriel Co.
Carleen Donovan, carleen@theoriel.co 
Amanda Brophy, Amanda@theoriel.co

See ajrbrothers.com 
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What To Look Out For If You’ve 
Been Offered A Record Deal

By Kamal Moo, Esq.

C
ongrats, you’ve been offered your first record deal! Now what? Well, of course I’m a bit 
biased, but your first order of business should be to find a knowledgeable attorney to rep-
resent you. Also, be aware that music/entertainment is its own specialized area of law, so 
hiring your uncle who handles car accidents and slip-and-falls to negotiate the deal may 
not be the best idea.  

Overall, there are a few points you should be aware of when you’re presented with a record 
deal, and we will go through some of the most important ones. This article is largely adapted from 
Chapter 4 of my new book, The Straightforward Guide to the Music Biz: An Entertainment Lawyer 
Breaks Down the Industry, which is available in both paperback and eBook format. Also, anything 
I discuss in this article is for informational purposes only and should not be considered legal ad-
vice. Okay, now that all that is out of the way, let’s get to it…
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1. Exclusivity 
When you sign with a recording label, you 
are agreeing to make sound recordings and 
“audiovisual” recordings (i.e., music videos) 
exclusively for them. This means that during the 
“Term” of the contract, you cannot record or re-
lease music for anyone besides the label. Also, 
this exclusivity restriction will be throughout the 
“Territory,” which will usually be defined as “the 
Universe” or “the world.” 

Now, you may want to make guest appear-
ances on recordings for other labels during 
the Term, which is very common in the music 
business. In those cases, the other label will 
need to get permission (aka waiver) from your 
label allowing you to make the recording. Your 
label will most likely want some credit on the 
release saying, “X Artist appears courtesy of Y 
Records.” And, sometimes, a fee and/or royalty 
payment will be negotiated between the labels. 

2. Term
As discussed above, the “Term” of a record-
ing agreement is the amount of time you are 
exclusively signed to the label. Typically, 
instead of a set amount of years, the Term 
is divided into “album cycles.” For example, 
the agreement will say the Term will start on 
“execution,” (the date the contract is signed) 
and will continue until 18 months after the label 
commercially releases your first album. 

An “option” allows the label to extend the 
Term of the contract. So, if you deliver your first 
album to the label and they release it, they will 
have a certain amount of time after the release 
date to exercise their next option. If they do, 
they may require you to record a second album 
(aka an option album), which of course means 
the Term will be extended to 18 months after 
the commercial release of that second album. 

Most record deals will have multiple options, 
which means the Term may keep getting 
extended and you’ll need to keep delivering 
albums. In my experience, most labels will want 
two to three options, but I’ve seen contracts 
with five to seven options! As a general policy, 
artists usually want the overall Term to be as 
short as possible.

3. Recording Commitment 
As I mentioned above, during the initial period 
and each option period of the Term, you’ll be 
required to satisfy certain delivery commit-
ments. Usually this means an album, but it 
could be an EP or a single. Sometimes a label 
will test out an artist by having them record 
a single or two and, based on how those 
perform, they can decide if they want to move 
forward and exercise an option for a full album 
or EP.

You’ll notice the contract refers to your 
recordings as “masters,” which is short for 
“master recordings.” They’re called master re-
cordings because they are the master file from 
which all the copies are made for distribution. 

The contract will also define what qualifies 
as a “master.” Usually, the label will only want 
new masters and won’t accept recordings you 
made prior to the contract. However, some-
times the label will want to acquire and release 
your previous recordings if you happen to al-
ready have a hit track out there in the market. 
The contract will also say that you won’t turn 
in albums that are made up of “greatest hits,” 
“live concert,” “novelty” or “holiday” recordings. 

Unless, of course, you’re an artist who exclu-
sively records Christmas music.

Also, a “re-recording restriction” says you 
won’t be allowed to re-record any of the mas-
ters for a period of around 3 to 5 years after 
the end of the Term. This is of course because 
the label doesn’t want you making a new ver-
sion of an already existing recording since that 
new version will compete with theirs. 

4. Creative Decisions
Unfortunately, one concept you’ll have to ac-
cept is that the label will always have the final 
say regarding creative and financial decisions, 
such as selection of producers, selection of 
compositions to be recorded, approval of guest 
artists, budgets, expenditures, etc. 

For obvious reasons, this can be a source 
of tension between the artist and the label. 
This is why it’s crucial to try and make sure 
the label understands your creative vision and 
the direction you’d like to take your music. But 
don’t get me wrong, there are some very tal-
ented A&R (artist & repertoire) people at labels 
whose responsibilities include helping artists 
find the right songs and producers that fit the 
artist’s style. And, in my opinion, the best 
labels realize it’s better to nurture an artist’s 
creativity rather than dictate how their music 
should sound.

The good news is that, once you achieve a 
certain level of fame and success, the labels 
will tend to ease up and give you more free-
dom in your creative decisions.

5. Advances
An “advance” is basically money the label 
gives you up front, which is recoupable against 
your artist royalties, which we’ll discuss in 
the next section. Some indie labels pay very 
small or even no advances. Or, if an artist is 
established or has a lot of buzz, the advances 
can be substantial. Also, be aware that, 
depending on the contract, any money that’s 
spent on your project by the label, including 
recording and marketing funds, will sometimes 
be treated as additional advances, which will 
need to be recouped.

It should made clear that record contract ad-
vances are not “free money.” Even though you 
don’t need to pay back the advance out of your 
own pocket if your album flops, you still need 
to be “recouped” (i.e., the label needs to make 
its money back) before you receive any artist 
royalties. Recouping your advance means that 
any royalties payable to you under the contract 
will first be applied toward your advance debt, 
and you will only receive royalties after your 
outstanding advance is fully repaid. Each time 
you take an advance, think of it like credit that 
will need to be paid back from your royalties. 

The label will usually break up the advance 
payments into installments. For example, you 
might get 50% of the advance up front and 
the remaining 50% after they’ve approved the 
album you’ve turned in.

6. Artist Royalties
Once your advances have been fully recouped, 
then you’ll start receiving royalties on sales of 
your recordings. Your royalties will usually be 
“all-in,” which basically means, if you hire a 
producer who will also be entitled to a royalty, 
his/her royalties will be deducted from your 
artist royalties. For example, let’s say your all-

in artist royalty rate is 16% (this is sometimes 
referred to as 16 “points”) and your producer is 
entitled to four points on your recordings, then 
that means, in effect you’re getting 12 points 
and the producer is gettingfour points. 

In addition, the label will usually increase 
your royalty rate based on success. For ex-
ample, if your album sells over 500,000 copies, 
then your royalty rate could be increased from 
16% to 18%. 

Also, the label will take all sorts of “deduc-
tions” before they pay you royalties. These 
deductions will typically be for packaging, 
foreign sales, so-called “breakage,” budget 
records, record clubs, albums sold via TV 
advertising, etc. Also, since you are only paid 
royalties on so-called “royalty-bearing” record-
ings, you won’t be paid on free or promotional 
records the label gives away (aka free goods). 
To put it bluntly, a lot of these deductions are 
just accounting tricks which allow the label to 
pay you less money. Unfortunately, this is just 
a reality in the industry, but if you have a good 
attorney on your side, he or she can push back 
and try to limit the amounts and sizes of these 
deductions.

Some of the more fair-minded labels won’t 
take these deductions on digital downloads 
and will only apply them to physical copies, 
such as CDs, vinyl, etc. But, it’s important to 
have a sharp eye when analyzing how the 
labels will calculate digital income. 

7. Music Videos
Your record deal will obligate you to appear in 
music videos featuring your masters if the label 
chooses to produce them. Music videos are 
proven marketing tools and, thanks to licens-
ing arrangements with sites like YouTube, they 
can actually generate income. Again, all of the 
decisions regarding your music videos, such 
as selection of the director, story concept, 
and determining the budget will be subject to 
the label’s approval. Also, depending on how 
your deal is structured, the label will usually 
recoup between 50% and 100% of the music 
video costs as an advance or an “off the top” 
expense.

8. Ownership Rights
The contract will almost certainly say that all 
master recordings and audiovisual recordings 
(music videos) you create during the Term 
(and maybe certain recordings you created 
before the Term), along with any artwork and 
other marketing materials you contribute to, 
will be exclusively owned by the label for the 
life of the copyright. All those works will be 
considered “work made for hire” for the label. 

I don’t want to get too deep into the intrica-
cies of copyright law, but basically, “sound 
recordings” made by independent contrac-
tors, which is likely what the label will classify 
you as, aren’t included in the list of things 
that qualify as “work made for hire” under 
the current copyright law. So, as a back-up, 
you’ll probably see additional language in this 
section of the contract which says that, if your 
recordings don’t qualify as “work made for 
hire,” then you’re “assigning” (i.e. transferring) 
all your ownership rights to the label instead. 

Assignments also get interesting because 
there’s a quirk in the copyright law that states 
copyrights which are assigned can be re-
claimed by the author after 35 years. Remem-
ber, our current copyright law only came into 
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effect in 1978, so the first windows for recla-
mation started opening only a few years ago. 
The requirements for reclaiming your copyright 
after this 35-year period can get complex, so 
please contact a qualified attorney if there are 
some copyrights you’d like to try and reclaim.

Some people believe that, as a matter of 
principal, it’s not right for a label to own the 
masters and that the artists should own them 
instead. If that’s your belief, then I would highly 
recommend that you don’t sign a record deal. 
In fairness, labels will expend a lot of effort and 
spend substantial amounts of money produc-
ing and marketing records. And, given that 
there’s always a real risk that an album won’t 
ever turn a profit, it’s logical that the label 
would want to own the recordings they’re fund-
ing. Or, put another way, wouldn’t you want to 
own a house you paid to construct? 

9. Name & Likeness
In the contract, you’ll also be granting the label 
the right to use your name, photos, likeness 
and biographical information to market your 
recordings. This is customary, but it’s a good 
idea to make sure you have approval rights, 
because you don’t want them using photos of 
you that you find unflattering or embarrassing.

10. Distribution Agreements
Labels will usually have a distribution agree-
ment in place with a distributor that will actually 
release your records. That is, distributors are 
the companies that physically manufacture and 
distribute CDs, vinyl records, etc. For example, 
Def Jam, Interscope and Republic Records 
are all distributed by Universal Music Group. 
And, of course, there are smaller labels that 
will have distribution deals in place with indie 
distributors, or they will produce your album 
first and then shop it around for distribution. 

If your label doesn’t already have a distribu-
tion contract in place, there will usually be 
language in your contract saying that, if the 
label signs a distribution agreement and there 
are parts of that agreement that conflict with 
your record contract, then the deal points in 
the distribution agreement will win out. This 
can be anything from how often royalty state-
ments are issued, to increasing the number of 
option albums.

Ideally, you’ll want the label to already have 
a distribution deal in place so you know what 
you’re getting into and not be blindsided by 
a distribution contract they may later sign. 
However, if your label signs a distribution 
deal after you sign with them, they most likely 
won’t give you any approval rights over what’s 
in that contract. But, to help protect yourself, 
you’ll want to include language that gives you 
“meaningful consultation” rights and the ability 
to have a voice in the label’s negotiations with 
the distributor. 

11. Ancillary Income
A long time ago, before you could download 
music from the internet, people would actu-
ally have to buy physical copies of records if 
they wanted to own music. Crazy, right? The 
most common formats were CDs, cassette 
tapes and vinyl records. In those days, record 
companies were making a killing from record 
sales, so the artists were free to keep all the 
money they made from other sources, such as 
touring, merchandise, etc. 

However, with the rise of online piracy, 
record companies have seen a steep decline 
in their record sales. As a result, labels started 
signing “360” deals with their artists rather 
than traditional record contracts. The concept 
is pretty simple: as part of the deal, the artist 
agrees to pay the label a percentage of their 
other entertainment income, such as income 
from touring, merchandising, acting, modeling, 
endorsement deals, belly dancing, etc. Some 
contracts will refer to this as “ancillary income 
participation.” The amount the label will take 
usually depends on the label’s policies and 
how much they’re paying you in artist royalties.

12. Controlled Compositions
When the recording artist also writes or co-
writes their own songs, the contract will refer 
to these as “controlled compositions” because 
they are “controlled” by the artist and they 
are treated a little differently. Remember that 
in order for a label to record and distribute 
copies of a recording, they need a “mechani-
cal license” from the songwriter/publisher that 
owns the composition and, in exchange, the 
label will pay a minimum mechanical royalty of 
9.1 cents per copy sold.

However, when it comes to controlled com-
positions, the label will want to pay less than 
the normal 9.1 cent rate to the artist. Noticing 
a pattern here? As such, the mechanical royal-
ties paid to the artist will usually be reduced 
to 75% of the normal rate, which works out to 
about 6.825 cents per copy. Also, the label will 
usually only pay based on the “minimum rate,” 
which means that the amount won’t increase 
even if the song is longer than 5 minutes. If 
you have some leverage, you can try to push 
back and get the full 9.1 minimum rate. 

In addition to paying a reduced mechanical 
royalty on controlled compositions, the label 
will also impose “caps” on the number of com-
positions they will pay the artist per project. 
For example, the label may only pay mechani-
cal royalties for a maximum of 10 controlled 
compositions on an album, regardless of 
whether there are more, and for EPs, the cap 
is usually five. 

13. Groups
If you’re part of a band that’s being offered this 
record deal, then there will be extra language 
in the contract addressing what happens if one 
of you quits the band. In that case, the label 
will usually decide if they want to terminate 
the contract early or if they want to continue 
with the band, minus that member. Also, the 
label will usually have the option for a certain 
amount of time to sign the leaving member to a 
separate record deal on substantially the same 
terms as this contract. If the band breaks up, 
then all the members will usually be treated as 
“leaving members.”

As you can imagine, if a leaving member 
signs a separate record contract with the label, 
any music recorded under that contract won’t 
reduce the number of the albums your band 
still owes. Also, your contract will address 
how royalties will be treated with respect to 
the leaving member and the recoupment of 
advances still owed. 

14. Minors
If you’re a minor (under 18 years old) and 
a label wants to sign you, then things get a 

little more complicated since minors generally 
can’t sign contracts. However, the rules are 
slightly different in the entertainment industry, 
because, obviously, there are many working 
actors and singers who are minors. Under Cal-
ifornia law, the label and the minor’s parents/
guardian can bring the contract to a Superior 
Court and request that the judge approve it. 
If it is approved, then the minor won’t later be 
able to terminate (aka disaffirm) the contract 
just because they’re underage. 

Also, under California law, the minor’s par-
ents/guardian are required to set up a trust ac-
count for the child performer (Coogan Account) 
and the employer is required to set aside 15% 
of the child’s earnings in that account. Once 
the child reaches the age of majority, they will 
have access to those funds.  

In addition, most labels will also want the 
minor’s parents to sign a document giving con-
sent to the minor to enter into the contract and 
which guarantees that the minor will fulfill his 
or her obligations. This of course means that if 
the child does not fulfill the contract, then the 
parents will legally be on the hook. 

KAMAL MOO is a graduate of the Univer-
sity of Southern California and South-
western Law School. Born in Kingston, 
Jamaica and raised in Miami, Florida, he 
currently resides in Southern California 
with his wife and daughter. Throughout his 
career, he has represented musicians from 
various genres of music as both personal 
manager and attorney. He has negotiated 
small indie deals and multimillion-dollar 
agreements, and everything in between. 
His clients include recording artists, 
producers, record labels, music publish-
ers, and other figures in the entertainment 
industry. A frequent lecturer on the music 
industry, he has also taught music publish-
ing at Southwestern Law School. He is the 
author of The Straightforward Guide to 
The Music Biz. kamalandrew.com
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WHILE THE SIGNED ARTISTS hold plenty of sway in every issue of 
Music Connection, the unsigned artist is the key component of our 
unique journalistic mix. Little wonder then that Music Connection, 
which once was a locally-focused L.A.-centric publication, now has a 
worldwide following, resulting in song submissions by Black artists 
from Atlanta, Chicago, Boston, New York, and as far away as Ethio-
pia and Cameroon. These artists send us their music in hopes of 
scoring a New Music Critique from our committee of listeners. Some 
recent standouts:
 

Zaydo
Right away, it’s clear that S.F. Bay Area 
artist Zaydo revels in creating intricate 
vocal arrangements, blending styles for 
unexpected results that, together with 
his song’s hook, are a trip to behold. 
… By turns catchy and unpredictable, 
Zaydo’s recordings are the work of an 
artist who’s not afraid to try something 
different.

Wendy Moten
Sometimes a beautiful voice is all you 
need to get by on. In the case of Nash-
ville-based Wendy Moten, things just go 
sky-high when the songwriting and the 
production are such high-caliber. Her “Till 
I Get It Right” is a terrific song, a twangy 
heartbreak ballad adorned with lush pro-
duction and first-rate players. So pretty. 
With “Nails In My Coffin,” Moten sets her 
words of woe to a danceable, uptempo, 
bluesy beat, and it works so well. By the 

time Vince Gill duets with her on the Linda Ronstadt classic “Faithless 
Love,” you understand that this woman has massive vocal chops, which 
so far has garnered her backup gigs with the likes of Faith Hill and Mr. Gill. 
Sounds to us like she’s ready for the spotlight.
 

Elan Suave
The alter ego of Ethan Griffiths, 17, of 
The Bronx, N.Y., this artist impressed us 
big-time by showing off his broad range, 
from soulful R&B singing to mumble rap 
to surprise verses in Jamaican Patois. 
Suave is a performer who channels 
characters that add depth to his songs. … 
This artist is a true talent, with age, range 
and exceptional production all working in 
his favor. Expect more to come. 

FOR SEVERAL DECADES NOW, in its mission to educate, 
enlighten and give exposure to young, talented artists 
across all genres of popular music, Music Connection has 
consistently included African-American artists in its unique 
musical mix. And so it is with true excitement that in honor 
of African-American Music Month, we take this opportunity to 
spotlight those individuals and groups––either unsigned or 
newly signed artists––whose unique talents have caught our 
eyes and ears recently. 

Followers of Music Connection, both its print magazine and 
its website, know that while MC certainly delivers coverage of 
established Black artists––cover story interviews with artists 
such as Smokey Robinson, Living Colour, Snoop Dogg, DJ 
Quik, Ice-T, Gary Clark, Jr., Mary J. Blige, Jill Scott, Trippie 
Redd, H.E.R. and many more––we also focus on rising artists 
who have recently signed with a label, manager or publisher. 
MC’s recent “Signing Story” profiles include:

Dubbo
We spoke to this artist after 
his signing with Babygrande 
Records, and discussed how 
his unique style, a blend of trap, 
drill, gangsta rap and Southern 
hip-hop, drew label interest. 
“Man, it felt like a dream,” he 
said, about the day that he 
signed his contract. “It was the 
best moment of my life. No cap! 
The best moment I ever had.” 

Dubbo revealed to us that his imprint will be a subdivision of 
Babygrande Records called Double O Records. “Bro, I’m going 
be that person to sign someone and really change someone’s 
life. This is what people dream of.”

 Chika
Los Angeles-based Alabama 
transplant Jane Chika Oranika 
earned a scholarship to attend 
Berklee College of Music. Then, 
her self-released music caught 
on so well that she landed a 
Calvin Klein #MyCalvins cam-
paign in Spring 2019, followed 
by the single, “No Squares.” 
Performances at Coachella and 
on Jimmy Kimmel LIVE! soon 
followed. She knew what she 
wanted from a label deal and 
an agreement was crafted with 
Warner Records around creative license and artistic support. 
   “There is power in building your brand,” Chika told us, “espe-
cially when it comes to getting signed, because the artist develop-
ment is done. There is a mutual respect and you will get a fairer 
deal simply because they assess the fact that you could do this 
by yourself, so if you’re going to do it with them, they had better 
make it worth your while.” 
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222Unique
Raven Marion, or 222Unique, is the whole 
party. She lays it all out for us on the infectious 
single, “Party,” with lyrics: “I like to drink / I like 
to smoke...” The long list of her favorite vices 
extends to drugs, then on to specific details 
of sex. Once taboo, the likes of Rico Nasty, 
Saweetie, Meg and Cardi have paved the way 
for ambitious, confident female emcees to be 
as graphic as the best of ‘em. An Independent 
Music Award recipient, 222Unique is aggres-
sive, shocking and exciting to hear. 

Hotboi Ty
This artist is ready to roll onto the hip-hop scene 
and compete with the likes of Roddy Ricch, Cal-
boy, and any other melodic rapper in the game. 
He’s got a clear formula: full-bodied, sung bars 
over moody beats. It’s a style that’s massively 
prevalent today, and Ty has it down to a T. He’s 
got clear vocal talent, a knack for creating a 
catchy vocal lick and his production is spot-on. 
His music could see the radio tomorrow and 
could take the Internet by storm with the right 
combination of luck and clever media strategy.

Gene Hoskins
Gospel artist Gene Hoskins presents praise 
music that’s as commercial as it is inspirational. 
A jaunty piano sets the mood for the funky, 
soul-packed number “Make It With Jesus,” 
which brings the whole house (guitars, drums, 
keys, horns, choir, etc.), building and building 
in energy. Then he shifts to a cool, downtempo, 
modern R&B vibe with “Unconditional Love,” 
where Hoskins’ ultra-smooth voice is supported 
by electro effects and a crack female choir lead-
ing to a rousing finale.

Myra Maimoh
Cameroon-based Myra Maimoh generates an au-
thentic sound, exhibiting all the trademarks of Afro-
pop, including African folk and American jazz influ-
ences. “Dear Daddy” is a good example of what she 
can do in a catchy song that makes socio-political 
comparisons about the past vs. present-day unrest, 
war, etc. The song is seasoned and spiced with 
trademark Caribbean/Latin guitar, call-and-response 
vocals and African percussion. Maimoh shows her 
gospel vitality in the celebratory “Hallelujah,” sharing 
the mic with a male singer for a dance-able duet. 

LAST, BUT CERTAINLY NOT LEAST, Music Connec-
tion’s Live Reviews area (known in recent pandemic 
times as Livestream Reviews) has featured these 
exceptional Black artists in live performance:

Elijah Rosario
An R&B singer with the storytelling prowess of a rap-
per from the Dirty South every phase of this performer’s 
musical journey has been highlighted by stints in southern 
cities like Houston, TX and Charlotte, NC. Thus, when 

the 27-year-old performs 
R&B songs like “Hattie’s 
Boy Intro” and “Survive,” it 
often comes with an infu-
sion of Southern hip-hop, 
trap and a gritty brand of 
lyricism that is native to 
Southeast Texas. Vocally, 
Elijah’s pitch rings out sim-
ilarly to the sound made 
familiar by soul singer 
Bobby Valentino, while the 
rawness of his wordplay is 
comparable to the subject 

matter of the late Static Major.

 Black Nile
Black Nile is the brainchild of brothers Aaron and Lawrence 
Shaw. Their music is billed as part of the L.A. “New Jazz 
Renaissance.” And, indeed, there is something ground-
breaking in the way they blend traditional improvisational 
forms with sampling and assorted electronics. Essentially 
derived from their six original recorded releases, they cre-
ate a compelling collage of sounds that employs elements 
of modern bop, spoken-word, funk, world beat, new age 
and hip-hop. 

Many of their tunes 
are structurally vast and 
modally based, with 
a heavy reliance on 
physical empathy and 
sensory cues. Black 
Nile approach their 
music as if it were on a 
blank canvas. As indi-
vidual abstract painters, 
each musician casts his 
splashes of color and 
texture upon it. It is a 
sound that is contemporary, yet based on a rich tradition not 
defined by, or limited to, a single or solitary genre. 

MUSIC CONNECTION INVITES unsigned artists of all 
races, creeds, colors and styles to submit their work 
for review at musicconnection.com.
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– ERIC HARABADIAN

The ‘70s were a heady time for many 
evolving musical ensembles. Not 
the least of which were progressive 

rock bands like Genesis, ELP and YES 
from Europe, with Kansas and Styx 
prominently representing the United States. 
Unquestionably, Canada tossed its hat in the 
ring, with powerhouse trio Rush. But another 
major contender emerged from Quebec, with a 
more culturally rich and provincial focus. They 
were known as Harmonium. 

Harmonium began in Montreal, Quebec 
Canada in 1972 by singer-songwriter/multi-
instrumentalist Serge Fiori. His father led a big 
band orchestra. The self-taught Fiori excelled 
on various instruments and frequently subbed 
for absent musicians in his father’s band. 
Inspired by French writers and composers 

like Jacques Brel, rockers like The Beatles, 
Led Zeppelin and Canadian singer-songwriter 
Joni Mitchell, 20-year-old Fiori pursued his 
own musical path. His very poetic and lyrical 
compositions were sung in French, with a 
liberal mix of folk, jazz and rock interlaced 
throughout their three studio albums and 
subsequent live recordings. “I started writing 
in 1972 and it took two years to put the first 
Harmonium album out,” recalls Fiori. “We did 
a lot of shows during those years to test the 
material before we recorded it.” 

The self-titled debut Harmonium (1974), Si on 
avait besoin d’une cinquieme saison (1975) and 
L’Heptade (1976) were all written and recorded 
amid a hectic schedule of touring throughout 
Canada and Europe. All of the band’s releases 
were thematic and conceptually driven, as 
Fiori explains, “The first album was about love, 
hate, and you know, whatever we were going 
through,” states the maestro. “The second 
album was based on the different seasons. 
The third album L’Heptade was very intricate 
and based on the seven chakras, or levels of 
consciousness. We did a huge study on several 
religions and found there was a common point 
in all of them with the number seven. I was 
completely possessed by the writing of that 
album. I think I left the planet.”

In 1978 the band did several shows in 
Europe with Supertramp and also made 
appearances in California. They officially 
disbanded in the early ‘80s. But, during that 
time, Fiori’s music had made an indelible mark 
on a mass audience in his home province of 
Quebec as well as the entire nation of Canada. 
And the music from those landmark albums 
still resonates with global audiences across the 
board today. In 2015, Rolling Stone magazine 
listed Harmonium’s second album Si on avait 
besoin d’une cinquieme saison at number 
36, among the 50 “Best Progressive Rock 
Albums of All Time.” And in 2007 all three 
of Harmonium’s studio albums were named 
among the 100 greatest Canadian albums of 
all time in Bob Mersereau’s book The Top 100 
Canadian Albums.

“The melodies really worked for a lot of 
English speaking audiences, even if they didn’t 
understand all the words,” explains Fiori on the 
band’s cosmopolitan success. “It’s the same 
in Montreal where a lot of people don’t speak 
English. And all types of bands tour through 
there and the kids go nuts. It was the same 
thing for Harmonium when we appeared, like 
in California years ago. A lot of people even 
seemed to know the words to our songs, which 
was a huge surprise to us. But I never doubted 
it. I always thought it would work. Also, the way 
I write lyrics, the sound is very important. The 
songs were not like French folklore where the 
words are very strict.” 

For the last few decades, Fiori has pursued 
a solo career writing music for circus shows, 
film soundtracks, radio and television series. 
And then, nearly 45 years after Harmonium’s 
heyday, Fiori received an offer he couldn’t 
refuse. The prolific singer-songwriter released 
his last solo album on Quebec’s GSI Musique 
label. Label president Nicolas Lemieux first 
had the idea to record an album of symphonic 
adaptations of Harmonium’s music. He 
subsequently brought renowned conductor 
and arranger Simon Leclerc on board to write 
select charts of the band’s music as well as 
assemble, what eventually became, a choir 

of 40 singers and 68 musicians from the 
Montreal Symphony Orchestra. 

“GSI brought me in for a meeting about 
doing a totally classical album featuring 
Harmonium’s music,” says Fiori. “Simon 
explained things to me and said this could 
work, but he wanted to perform the music 
instrumentally, without my vocals being there. 
He thought I would collapse, but that’s actually 
what I preferred. A lot of symphonic records 
I’ve heard with a lot of bands always had a 
rhythm section and someone singing. But I 
don’t think that’s symphonic. The condition 
would be that this project would really be 
classical. And we started from there.”

Histories Sans Paroles—Harmonium 
Symphonique is the product of this collective 
endeavor and it is a dream that almost seemed 

unattainable. “We were very nervous about it. It 
could’ve really fallen apart,” says Fiori. “Simon 
spent about a month getting all the music in his 
head. And then he started doing arrangements 
and would send me demos. He always asked 
me what I thought. He did a lot of work on it. 
And once the last arrangements came, we said 
‘this is it!’ We knew we had the right approach.” 
The album was recorded in September 2020 at 
Maison Symphonique in Montreal. They had to 
enlarge the stage area where all the musicians 
had to be socially distanced 6 feet apart. It was 
an amazing undertaking.

“It was overwhelming and hard to describe,” 
reflects Fiori on hearing his music interpreted 
in such an austere setting. “It’s on a whole 
other level. It’s just pure music. It was 
fantastic, but at the same time, very hard to 
take emotionally. I was kind of mesmerized, 
with a lot of crying too.”

The album has been selling remarkably well 
since its release just a few short weeks ago. It 
has sold over 120,000 copies strictly through 
mail order and online at harmoniumsymphonic.
com. 

“I kept listening to the sound and textures of 
the music,” says Fiori. “Instrumentally, it stands 
alone and even goes beyond the original. 
Simon did an amazing job.” •

Harmonium
The Symphonic Return of a 

Quebec,Canada-based Prog-Rock Powerhouse 
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Noted anthropologist Ashley Montagu 
once observed that “The idea is to die 
young as late as possible.” Certainly that 

notion captures the life and essence of the late 
legendary recording engineer Al Schmitt. He 
worked up until the day that he finally pulled 
down the faders on his 91-year odyssey on 
April 26. He remained youthful in both body 
and spirit, was wise in the ways of audio and 
even more so in the ways of life.

My favorite recollection of Al is of the time 
that I sat in Studio A at Capitol along with a few 
others. I began to tell the story of how my mother 
met Bob Dylan in Chicago about a year before 
the release of his first record. I’d only begun to 
unpack my tale when someone interrupted me––
perhaps unintentionally––and began to relate his 
own Dylan anecdote. Once he finished, Al turned 
to me and said “Rob, what was that story you 
were telling about your mom and Bob Dylan?” 
That’s the kind of person he was. He had great 
ears and an even greater heart.

Below, friends and audio allies share some 
thoughts and memories of this great man. Over 
the decades-long span of his career, he earned 
more than 20 Grammys and worked with artists 
including Bob Dylan, Paul McCartney and 
Quincy Jones, among countless others.

“Al loved music and he loved musicians. That 
was a large part of his secret to success. One 
of his favorite things in life was a big orchestra 
date where he got to interact with a large room 
of talented musicians.”

 – Maureen Droney 
The Recording Academy; co-author of Al Schmitt on 

the Record: The Magic Behind the Music

“I was fortunate enough to have been on 
the board of governors and also a trustee at 
NARAS with Al for a total of nine years. He 
was always a solid voice of sober reason and 
was perhaps the most respected member 
of the body. His solutions always carried 
integrity and fairness and he was turned to for 
them often. Regarding his pioneering work, 
he is one of our engineering and production 

geniuses. 91 years: wow! I join all those who 
loved him in celebrating his tremendous 
legacy. He was such a great guy.”

– Steve Vai

“Al Schmidt had the best ears in the business 
and was also the nicest guy imaginable. I loved 
seeing him at Capitol Studios and exchanging 
war stories. Even though we are from different 
eras, we could talk music and engineering for 
hours. I asked him once, ‘Al how do you get it 
to sound so rich and beautiful?’ Without blinking 
he said, ‘Rely less on EQ and more on true 
balancing.’ Turns out it takes talent to do that 
and boy did he have boatloads of it!”

 – Rob Cavallo

“It’s his kindness and enthusiasm that will stay 
with me. The first time I met Al, he hugged me 
like he had known me forever. That was Al.” 

– Bill Putnam Jr. CEO, Universal Audio

“I never got to work with Al, but I admired 
him like a hero and strive to emulate him. 
The biggest influence he had on me was his 
philosophy of getting the sound right at the 
beginning. Choose the correct microphone, 
place it correctly and go from there. He 
didn't spend much time fucking around with 
the sound after it was recorded because he 
didn't press record until it sounded good. That 
simple idea has guided me in my work since 
I first heard him talk about it and is the most 
important lesson I've learned. He was the ideal 
engineer and my personal role model.”

– Steve Albini

“Every man wants to BE Al Schmitt––and 
every woman wanted to be WITH him. Not 
because he was a ‘stud’ so much as his 
combination of comfort, confidence and 
kindness! And his work shows those same 
qualities––in spades. Hardly ever does one 
say about a 91-year-old’s passing ‘He left us 
w-a-y too soon!’ But that IS the case with Al.”

 – Pete Doell
mastering engineer

“I met Al about a week after being hired at 
Capitol Studios. He was recording a Willie 
Nelson orchestral album. It was by far the 
biggest session I had ever seen up to that 
point. That day changed my life. A few years 
later I became Al’s full-time assistant engineer, 
and we spent the next 21 years side-by-side, 
mostly working at Capitol but also travelling 
around the world making records and teaching 
seminars. At the time, I thought I took the job 
to learn how to record music from the greatest 
engineer in the world. But what Al really taught 
me was how to treat all living things with 
kindness, respect, empathy, humility and love. 
The world has lost a great engineer but also 
a great man––a man I feel so grateful to have 
called my friend. We’ll miss you every day, Al.” 

– Steve Genewick
recording engineer

 
“Al was an amazing person and like a father 
to me for the 30 years I was blessed to know 
him. He had a kind and encouraging word for 
everyone, was always interested in what others 
were doing and constantly learned new things. 
He touched the lives of everyone he met, even 
if briefly, and you knew that he truly cared 
about you. He changed my life for the better 
in countless ways and I owe him a debt I can 
never repay. God bless you, Al. It was my honor 
and pleasure to call you my friend. The sound 
quality up in heaven just got a whole lot better!”

– Bill Smith
Chief Archiving Engineer,

United Archiving

“Al was a titan of our industry, loved by all 
who knew him. It was a tremendous honor 
and privilege to spend time with him. You 
could always tell when Al was in the house 
the moment you set foot in the tower. The 
vibe was different on those days. All of us at 
Capitol Studios will miss him, but we are so 
grateful to have known him.”

– Patrick Kraus,
SVP Recording Studios & Archive Management, 

Universal Music Group & Capitol Studios

In Memoriam             

Al Schmitt
By Rob Putnam
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J.Ramada   
Contact: info@jramada.com
Web: jramada.com
Seeking: Label, Film/TV 
Style: Singer-songwriter, Americana-EDM

J.Ramada seasons his songs with subtle, 
effective bits of flamenco, latin, Americana 
and EDM, along with a voice that lends a 
breathy intimacy. Castanets and a muted 
trumpet solo enhance the 12/8 time of 
“Imaginary Thunder.” His use of mandolin 
on “Last in Line” sounds so good, as do the 
handclaps that inject it with an infectious, 
optimistic spirit. Ramada’s voice brings an 
urgency to “King of Hearts.” Though the 
song’s “playing cards” theme wears a bit 
thin, the song’s poignant piano and flute, its 
artful use of an electro drone as well as an 
808 drum machine, kept our interest all the 
way. Our main suggestion is for this artist 
to let his voice become even more of a force 
in his recordings.  
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Two Head    
Contact: two2head@icloud.com
Web: soundcloud.com
Seeking: Label 
Style: Hip-hop, Rap

Georgia-born Henry Reed records as Two 
Head, a clearly skilled lyricist and storyteller 
with largely uplifting themes, refreshing to 
hear in otherwise standard Southern-trap 
hip-hop. On single “Lead You to Water,” 
Two Head recites the adage: (“I could lead 
you to water but can’t make you drink it”) in 
syncopated triplets, a standard Atlanta-style 
flow. The content is a commentary on mon-
ey and image and the evils of screentime, 
and features the repurposed Medieval flute 
in the well-mixed instrumental. “Express” 
and “Go to Work” are autobiographical and 
reveal the emcee’s determination and cha-
risma, over intricate exotic beats, again with 
noteworthy production value in overdubbed 
vocals, ad-libs and samples.    
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Maxwell Planes   
Contact: kfritts@milestonepublicity.com
Web: Instagram @maxwellplanes
Seeking: Label, Management 
Style: R&B/Soul, Hip-Hop

Chicago singer-guitarist Maxwell Planes 
has an inviting sound, full of easy rhythms, 
catchy hooks and a voice that reminds us of 
the late Mac Miller. “Runnin” shows off all 
his strengths, with a catchy tune conveyed 
with a lo-fi guitar and an overall flow that’s 
enhanced by effective vocal doubling. 
Planes’ soulful guitar is definitely a cor-
nerstone of his music, as “Tuesday Night” 
again demonstrates. It’s a trap-inflected 
song with a feature by rapper Ric Wilson 
that provides just the right touch. Planes 
duets with Kiela Adina on the chorus of 
“Remember Me,” whose jazz piano chords, 
lively handclaps, horns, vinyl scratches and 
violin all promise a climax that, unfortu-
nately, never arrives. Make it happen!   
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Tony Crouse   
Contact: tonycrousemusic@gmail.com
Web: tonycrousemusician.com
Seeking: Label, Film/TV, Mgmt 
Style: Rock

Tony Crouse appreciates the simpler things 
and his well-produced pop-rockers revel in 
natural wonder and carefree spirit. “Angel 
Girl” is emblematic of his work: super-tight 
retro-fueled pop-rock with lots of spirited 
vocal doubling and overall Knack-ish elec-
tricity. The piano-led 12/8 shuffle, “Halfway 
to Eternity,” is a shiney, beachy, breezy 
gush of summer energy. Crouse channels 
the Beach Boys, Social D and even Jack’s 
Mannequin on “Birds of Paradise,” another 
keyboard-powered rocker whose “Enjoy life 
while we can” message is loud and clear.  
No question that these polished songs are 
not the stuff of modern radio, but their 
evocative spirit could work wonders with 
the right film or commercial spot. 
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Danjul    
Contact: dedavo@hotmail.com
Web: danjulmusic.com
Seeking: Mgmt, Booking, Film/TV 
Style: Pop, R&B

Danjul channels his early childhood influ-
ences (Brandy, *NSYNC) into a well-execut-
ed modern brand of pop. Production style 
is rich, even bombastic at times, like on 
the 3/4 waltz-time tune “Scarecrow,” which 
features the artist’s soulful, heartfelt voice. 
Meanwhile, the downcast but danceable 
“Faded Destiny” (“I’m so tired of waiting”) 
adds some hip-hop/rap to the mix. We not 
only love the march-time snare drum, but 
also the bold synth keys whose texture and 
shear vitality inject plenty of life into songs 
like “Eyes on You.” Overall, Danjul is expert 
at his craft, and his tendency to sound quite 
a bit like The Weeknd, though it might turn 
some off, will likely be of interest to film/TV 
music supervisors. 
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Chanel Yates    
Contact: chanelyates@me.com
Web: chanelyates@com
Seeking: Label, Booking, Mgmt 
Style: Singer-songwriter, Country Pop

Chanel Yates is a knockout vocalist who’s 
perfectly presented on recordings such as 
“Mama,” a breakup song that she sells with 
her girlishly powerful, uniquely nuanced 
voice. It’s right on the money, especially 
when she’s spotlighted with just a piano. 
Both “Chocolate” (“I could be that someone 
new”) and “Beach Side” (“I’m so tired of 
being torn”) impressed us with their deftly 
deployed sonic effects (xylophone, synth-
percussion, Autotune) and demonstrate this 
U.K. performer’s penchant for conveying 
heartbreak and romantic struggles. Jilted 
ladies, especially, will savor Yates’ words 
of ruin for a lover who left her to marry an-
other. Yates is one of the most radio-ready 
artists we’ve heard recently.    
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Louis Anthony deLise  8.3
Contact: tara.mcnally@bocagemusic.com
Web: louisanthonydelise.com
Seeking: Film/TV Placement 
Style: Instrumental, Orchestral

Philly-based deLise is an accomplished 
composer-arranger whose expertly ren-
dered recordings are by an artist who can 
artfully infuse his classical-based themes 
with a modern touch. The melancholic, 
minor-key piano of “A Gift of Moments” is 
supported by cello for moments that are 
by turns bold and bright, with some mod-
ernistic aspects (free structure/meter). It’s 
ideal for a traditional film score. Piano again 
takes center stage amid the lush orchestral 
swell of “In The Before Times-Feb. 2020)” 
along with effective moments of breezy flute 
and percussion. Giving the flute a lead voice 
in “At the End of the Tunnel,” deLise makes 
good use of polyrhythms and 3/4 time. Well 
done.
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Ayokipp
Contact: powerseatmusicgroup@gmail.com
Web: powerseatmusicgroup.com/ayokipp
Seeking: Promo, Mgmt 
Style: Hip-hop/R&B Fusion

Kippy Kenneth Warren, aka Ayokipp, is a 
formally trained musician (jazz, marching 
bands, etc.), who demonstrates theory and 
precision. The Ohio rapper-singer shines on 
“Lost Vibes” and “Something New.” The in-
strumentals are excellent—with melancholy 
affected guitar, sparse piano glimmers and 
even surfing-Elvis ukulele for a distinct 
islandy vibe. These appeasing elements, 
combined with 808s and Autotune, are jux-
taposed against dark lyrical themes: (“Lost 
my homie last week and I lost my mom…”) 
with a dynamic flow. “Void Walker” leaves 
more to be desired—clever wordplay, but 
the song lacks a memorable hook and a 
third of the track seems to be throwaway 
ad-libs and preamble.
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WRYT 
Contact: info@wrytmusic.com
Web: wrytmusic.com
Seeking: Label, Booking, Film/TV, Publisher 
Style: Rock

Wash. D.C.-based Mychael Wright spear-
heads this project, casting a jaundiced eye 
and an acid tongue on his fellow man. The 
brooding, overcast “Ivory Tower,” awash 
in effective reverb and a wall of distorted 
guitar, sets the stage for Wright’s social 
commentary in which he laments society’s 
values and standards, vowing to “smash 
it all to bits.” The song “Milk & Honey” is 
more successful at conveying the sadness 
and rage in his soul. Though we didn’t dig 
the drum machine in the song’s first half, 
the staccato drumkit beat in part two is 
terrific, as is the monster-distortion guitar 
solo that attains godzilla proportions and 
spikes the song’s finale––which is so good 
it should be lengthened, we think. 

Production
Lyrics
Music
Vocals
Musicianship 7

7
7

7

8

The Silk War  
Contact: bari@pressherepublicity.com
Web: thesilkwar.com
Seeking: Label, Mgmt, Film/TV 
Style: Alternative, Post-Wave, Electro 

Led by singer Alexandra Blair, the Silk 
War’s potential is absolutely clear. Not only 
is Blair’s voice rangey and appealing, but 
the material has imagination and daring––
sometimes to a fault. The moody, longish 
“Barcelona,” with its piano, synth-strings 
and shuffled drums, has some admirable 
song structure but is hampered by a 
messy sound mix that does Blair no favors. 
“Blue Hour” really grooves, and it has true 
“single” potential, but it would need to be 
trimmed and edited to tighten its structure. 
“Slender Slander” has a dance-y Blondie-
meets-Depeche Mode vibe and shows a 
whole unexpected side of the band. We 
urge Blair to improve her diction to better 
convey the lyrics. Keep working.    
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Papa Drag   
Contact: papadrag.music@gmail.com
Web: Instagram @papadrag
Seeking: Film/TV, Promotion, Distribution 
Style: Electro Pop

Based in Paris, Papa Drag’s specialty is 
disco-fueled versions of songs that were 
originally made popular by dusky/jazzy 
women. He makes the songs his own by 
virtue of his naturally husky voice and a 
penchant for delivering some of the lyrics in 
French. On “Feeling Good” (Nina Simone) 
Monseur Drag invigorates the song into 
a club hit, which he delivers on YouTube 
in a pair of stilletto heels. “Back to Black” 
(Amy Winehouse) gets a similar treatment, 
building its energy nicely. Even the classic 
jazz-lounge standard “Fever” (Peggy Lee), 
though it’s a bit more sparsely mounted 
than Drag’s other arrangements, is just as 
propulsive and gives him more room to 
vocalize. Fingersnaps add a great touch.      
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Zana Messia Angelized
Contact: zanamessiaangelized.com
Web: zanamessiaangelized.com
Seeking: Mgmt, Booking, Film/TV 
Style: Indie Pop

This artist’s “Through The Screen,” with 
vivid lyric imagery conveys by her rich, se-
ductive voice (“I feel the wind blow through 
the screen”), oozes with sensuality. Good 
song, good structure; but the overbear-
ing production is a distraction: somehow 
the song’s organic emotion and imagery 
is at odds with the hyper-brittle mega-
digital sound quality. Same goes for the 
jazz chords-infused tune “Photoshopped,” 
where Zana’s rich, reverbed vocals are 
outdone by a chorale of backup vocals. 
The good news is that on “No Deal” Zana 
and her collaborators get it pretty right: her 
vocals are especially well recorded, nicely 
layered, and she––rather than a storm of 
synth effects––is the focal point.    
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Garage A Trois
Calm Down Cologne
Royal Potato Family
Producers: Skerik, Charlie Hunter and Stanton Moore

Fans of underground super-group Garage 
A Trois had to wait a decade for this 
release, but what a return they received. By 
way of reintroduction, Calm Down Cologne 
presents the act’s original trio in impeccable 
form. Drummer Stanton Moore, guitarist 
Charlie Hunter and saxophonist-keyboard  
ist Skerik even revert back to their improvisational roots, laying down 
on-the-fly studio tracks so creative and delicious you’d imagine they took 
months to craft. Think of their sound as electric-era Miles Davis with an 
emphasis on funk. If that description intrigues you, try this soul-shaking 
voyage of interdimensional artistry. – Andy Kaufmann

10
Peter Frampton
Frampton Forgets The Words
Anti-Records
Producers: John Agnello, Adrian Olsen, 
and The Dream Syndicate

Of course you’ve always wanted to hear 
Frampton do an all-instrumental album! 
And here we’ve got him picking some 
fantastically chosen covers by Radiohead, 
Bowie, George Harrison, Stevie 
Wonder,and more. The caveat here is 
that it’s all some pretty mellow selections overall, and the only time he 
comes close to even breaking a sweat is on Lenny Kravitz’s “Are You 
Gonna Go My Way.” But his tone and lyrical playing are flawless,and 
that’s just what you want to hear on his magnificent version of Roxy 
Music’s “Avalon.” – David Arnson

7

Shelley FKA DRAM
Shelley FKA DRAM
Atlantic Records, Empire Distribution
Producers: Various

The latest moniker from D.R.A.M. happens 
to be his given name, Shelley—the identity 
signifies a new era in his music. Shelley 
FKA DRAM celebrates a new name 
and sound, as the 10-track LP is more 
aligned with R&B/Soul, displaying growth 
from tongue-in-cheek rap, like 2016’s 
inescapable “Broccoli.” An impressive cast of collaborators includes: 
Summer Walker (“All Pride Aside”), H.E.R and watt (“The Lay Down”) 
and Erykah Badu (“’93 Acura Vigor”), who contribute to the album’s 
standout tracks. “Cooking With Grease” is a smooth ballad and nod to his 
recent devotion to sobriety, diet and exercise. – Joseph Maltese      

7
Nainnoh
Nainnoh
Self-Released
Producer: John Sully

Hailing from the Eastern European nation of 
Georgia, Nainnoh (pronounced “nine-oh”) is 
a distinctly experimental singer-songwriter 
whose rich musical sculptures and roving 
auditory fantasies are the equivalent of 
an art gallery in listening form. Equally 
provocative and introspective, her self-titled 
debut is a feast for spiritual seekers. Although the beat-driven “Seasons” 
remains a candidate for popularity among pop aficionados, the album’s 
balance is likely to face rejection from the masses. Emblematic of her 
inclination for obtuse composition is “Water,” a stunning artistic showcase 
destined to put less daring listeners on edge. – Andy Kaufmann

8

Mesheen
A Matter of Time
Sonic Age Records
Producer: Mesheen

Eighties metal may be part of music’s 
ossified past, but not for Mesheen. To 
be fair, they formed in 1989 and this 
auspicious debut was laid down in 1994, 
so ironic hipsterism isn’t to blame for their 
throwback sound. A Matter of Time is 
perfect for scratching that nostalgic hair 
band itch you’ve been harboring. Grimy vocals, Van Halen-esque guitar 
rips and choruses the size of ocean liners feel just right. And who can 
resist the glorious kitsch of lyrics like, I get a bad reaction / when your 
lips make love to me. – Andy Kaufmann

8
Molly Miller Trio
St. George
GSI Records
Producer: Molly Miller

Guitarist Molly Miller has a diverse and 
impressive resume supporting a wide array 
of artists and clients like Jason Mraz, Black 
Eyed Peas, Morgxn and ABC TV. She 
brings that wealth of pop music cred and 
experience to this retro-flavored instru-
mental project. Along with bassist Jennifer 
Condos and drummer Jay Bellerose, Miller approaches the tunes in an 
economical and succinct manner. Her guitar style is lyrically compact, 
direct and very conversational. Who needs vocals when you’ve got chops 
for days that span the gamut from Joe Pass to John Mayer. It’s ambient 
and jazzy, but also rocks out when you least expect it. – Eric Harabadian

8

The Immediate Family
Can’t Stop Progress
Quarto Valley Records
Producers: The Immediate Family

Last fall this legendary quintet debuted 
with a strong EP Slippin’ and Slidin’. The 
followup spotlights more of the Americana-
flavored rock these session artists practically 
invented. They’ve supported everyone from 
James Taylor, Carole King and Warren 
Zevon to Don Henley, Phil Collins and Jackson Browne. The title track 
bristles with relentless mid-tempo abandon. That’s followed by the sweet 
tuneful pop of “One More Time or Two.” “345 Coming Through” features 
swampy slide guitar, while “Easier” is a lovely laidback ballad. “Machine 
Gun Kelly” recalls the ‘30s-era gangster and bootlegger, with earnest glee 
by guitarist-vocalist Danny Kortchmar. – Eric Harabadian

7 Conway The Machine
La Maquina
Daupel/Griselda/Shady 
Producers: Various

“They say West is the brains behind it 
and Benny is the star; well, let’s not act 
like Machine is not the silliest with the 
bars.” (an excerpt from “6:30 Tip Off”) This 
bar refers to Conway’s wildly successful 
Griselda rap crew; the click he’s been 
down with since 2012. La Maquina is 
Conway’s second studio album and he sounds young and hungry 
more than ever; even after releasing a handful of collaborative albums 
and mixtapes, including collaborative mixtapes. From top to bottom, 
La Maquina hits different, and is definitely a must listen for those who 
appreciate emceeing with dope production. – Adam Seyum

8
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THE KENNEDYS

Livestream  Los Angeles, CA 

Contact: contact@skyedelamey.com
Web: skyedelamey.com

Material: Skye Delamey, hailing from Los 
Angeles, equipped with only a Yamaha 
keyboard and microphone, bares her soul to the 
world on this day in sunny Southern California. 
She belts out tunes to her heart’s content and 
knocks down anyone in her way.  
   Delamey’s songs are unconventional, to say 
the least. The songs are more like little stories 
that unravel in about a minute and a half as she 
shares her feelings with the audience. Songs 
like “Empty,” “Past” and “Detention” all seem 
to melt together as Delamey pours out her 
wounded heart for all passersby to hear.

Musicianship: The vocals are a little weak, 
but the songs put out a strong message as 
Delamey communicates her emotional state. 
Delamey’s rant on an overactive chatterer/
girlfriend, “Girlfriend Muzzle,” has an almost 
comedic undertone. The story is captivating 
and interesting as she tells this girl to shut up. 
The tune “Past” shows off Delamey’s piano 
skills as she noodles and tickles the ivories, 
leaving the listener wanting more. 

Performance: Delamey is a great, natural 
performer. She exudes confidence on camera 
while wearing cute little outfits for different 
performances and interacting with the audience 
superbly. She likes to tell stories, not just 

conversationally but also through her songs 
and music and it shows. She is very good at 
conveying her feelings through her poetry. Her 
piano and microphone become best friends on 
this performance.

Summary: Three out of five stars for 
Skye Delamey, as there is much room for 
improvement. She is an eccentric singer-
songwriter with an extremely likable persona 

that would fare nicely at any coffee house 
or restaurant. Not all the songs are gloomy, 
though. The opening track, “In The Wind,” 
is extremely likeable and upbeat. A song of 
hope, optimism and courage, all the while 
immersed in a lovely, melodic cocoon. Her 
songs are poetry that come to life when the 
melody chimes in and her true nature presents 
itself in all its glory. What’s next, Skye 
Delamey? What’s next? – Pierce Brochetti

SKYE DELAMEY

Livestream  New York

Contact: P.O. Box 8673, Tarrytown, NY; 
thekennedys@kennedysmusic.com
Web: kennedysmusic.com
Players: Pete Kennedy, electric guitar, acoustic 
guitar, vocals; Maura Kennedy, acoustic guitar, 
vocals

Material: Inspired by genres such as country, 
swing and bluegrass, married couple Pete and 
Maura Kennedy have been playing together 
since 1994. The Kennedys is just one of their 

musical outfits. They’re also known for groups 
The Strangelings and The Stringbusters, 
as well as extensive solo work. Since the 
pandemic began, the duo has delivered 
weekly Sunday livestreams. Each episode has 
its own specific subject matter. Past shows 
have included a tribute to The Byrds and an 
exploration of music by The Beatles, as well as 
numerous all-request performances. 

Musicianship: For their 58th online 
appearance, the theme was Songs of 
Encouragement. It was the first entry in a 

proposed series aimed at lifting up those who 
are struggling with life during our seemingly 
endless pandemic. “Live,” a song about being 
in the moment, was inspired by an interview 
with famed mythologist Joseph Campbell. “The 
Bend In the River” was spurred into existence 
by Robert De Niro movie The Mission. “A 
Letter To Emily” concerns American poet Emily 
Dickinson. Their original songs are expertly 
crafted, shining like polished diamonds in 
the summer sunlight. Maura’s voice, while 
not legendary, feels great. Pete’s effortless 
strumming stirs the soul. One minute, he’s 
spitting flamenco-style runs. The next, he’s 
emitting rivers of beauty by repeating one 
simple, brilliantly placed note. 

Performance: Years of experience have 
primed The Kennedys for delivering polished 
productions. Their affable nature and ease with 
telling stories immediately fills viewers with a 
sense of comfort. By the end of their hour-plus 
set, you’d be forgiven for imagining they’re old 
friends. The pair’s penultimate song, “Sing the 
Chorus,” naturally came with an invitation for 
viewers to contribute their own vocalizations. 

Summary: Pete and Maura’s first date involved 
meeting one another at Buddy Holly’s grave. 
Nothing could be more emblematic of their 
musical perspective. By wearing their folksy 
influences on their sleeves, The Kennedys are 
a treat for anybody obsessed with seminal ‘50s- 
and ‘60s-style rock. There’s nothing wrong 
with this per se, yet treading old ground limits 
the breadth of their modern appeal. Luckily for 
them, this disadvantage is mitigated by the fact 
that they’re magical performers. It’s reassuring 
to know that somebody’s keeping rock & roll’s 
original dream alive. – Andy Kaufmann
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Livestream  U.K.

Contact: matt@savagegringo.com
Web: thewildhearts.com
Players: Ginger, vocals, guitar; CJ, guitar; 
Danny McCormack, bass; Ritch Battersby, 
drums; Frank Turner, guest vocals

Material: Over three decades into their career 
and, as far as output goes, Brit rockers the 
Wildhearts have never let their fans down. 
It’s been a wild ride for the rabid, loyal 
fanbase—one that has seen band members 
come and go in a savage blur of addiction and 
depression, and yet the music has remained 
remarkably consistent. 

The 1993 debut full-lengther, Earth Vs. 
The Wildhearts, remains this writer’s all-time 
favorite album. Yet there’s barely been a bad 
moment over the nine studio albums (2019’s 
Renaissance Men is the most recent, but 
there’s another on the way), plus countless 
b-sides, EPs, live albums and compilations, 
not to mention the various side projects from 
the band members past and present. Frankly, 
newcomers to the Wildhearts have a mountain 
of amazing material to dig into. 

For this livestream, the fans got to kinda 
sorta choose the set list, from a limited selection 
of songs. So we get old faves such as “TV 
Tan” and the eternally perfect “My Baby is a 
Headfuck” alongside songs from Renaissance 
Men like “Dislocated” and “Diagnosis.” Most 
exciting of all, they encore with a brand new 
song—the super-punky “Splitter.”

Musicianship: This livestream is the “classic” 
lineup of the band—the four members 
generally considered to be the ultimate Wildies 

and the best fit. Performing in an empty 
room after a year of nothingness, they could 
perhaps be forgiven for letting the normally 
standard levels drop a tad. But they don’t. 
These lads know each other inside out, and 
they sound great. “I like playing ‘Suckerpunch’ 
because it’s hard to fuck it up,” says Ginger. 
“Now watch me fuck it up.” He didn’t.

Performance: That empty room sucks some 
of the energy out of the performance, but 
not much. Some of the “call and response” 
moments in the songs are used to insert 
hilarity—silence greets the band and they still 

say thank-you to the fans at home, who are 
likely yelling at their screens. The four men 
banter, and those moments are priceless. 
Punky singer-songwriter Frank Turner joins the 
band for a riotous “Let Em Go” and “I Wanna 
Go Where the People Go,” and his obvious 
love for the band is charming.

Summary: A Wildhearts show, under normal 
circumstances, is an event. The fans sing loud 
and proud throughout (plus before and after), 
and the band gives its all. This wasn’t that. 
But it’s the best we can get, and it was pretty 
damned good. – Brett Callwood

Livestream  New York, NY

Contact: beatrice@empktpr.com 
Web: sweetmegg.com; rickyalexanderjazz.com
Players: Megg Farrell, vocals; Ricky 
Alexander, clarinet, Mike Davis, trumpet; Jerron 
Paxton, banjo, Dalton Ridenhour, piano; Rob 
Adkins, bass; Tamar Korn, guest vocalist; Sara 
King, guest vocalist 

Material: Accomplished solo artists in their own 
right, Megg Farrell and Ricky Alexander joined 
forces in 2014, fusing their jazz and blues 
backgrounds to recapture a transformational 

time in music history, when the post-World War 
I years transitioned from ragtime to jazz. In 
general, their repertoire reflects the hope and 
prosperity that were the cornerstones of the 
1920’s.

Performing a collection of songs from their 
latest recording effort, I’m In Love Again, songs 
included gems like “My Melancholy Baby,” 
“Foolin’ Myself,” and the single from their 
upcoming release, “My Honey’s Lovin’ Arms,” a 
modern spin on the 1922 classic. 

Musicianship: If you think you’ve stepped 
back in time, it is because this band has 

done a successful job of replicating the music 
of the day. Influenced by singers like Billie 
Holiday and Edith Piaf, Farrell’s convincing 
vocal portrayal of the early jazz years is due 
to her ability to internalize that sound and 
the sentiments surrounding it. Alexander, a 
skilled player with a background steeped in 
jazz studies and performance, demonstrates 
first-rate ensemble playing while supplying 
the complementary sounds to Farrell’s vocals. 
Other band members showcase some tasty 
solos, and as a unit the group’s spot-on timing 
and rhythmic discipline is impressive.

Performance: An upbeat, party-like 
atmosphere permeated the set, and songs 
dubbed more “melancholy” didn’t alter the 
tenor of the event. Other elements, like the 
salon-style performance space and the band’s 
formal attire, were incorporated into the act, 
further referencing the times, especially 
trumpeter Davis who looked like he stepped 
out of a page of The Great Gatsby. The 
show, divided into two sets, ran too long for 
a streaming platform, but to their credit, the 
band did mix it up with guest singers and the 
occasional duet.

Summary: Farrell and Alexander have created 
a unique niche, one that not only lends itself to 
a showcase format but is suitable for specific 
themed events. Pulling back on the length of 
the set for streaming purposes would tighten 
up the act and ensure more viewers’ undivided 
attention. Their new album is scheduled for 
release on June 11th. – Ellen Woloshin
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HORSEGIRL
Livestream  Chicago, IL

Contact: jessica@pitchperfectpr.com
Web: Instagram @horsegirlmusic
Players: Penelope Lowenstein, guitar, vocals; 
Nora Cheng, guitar, vocals; Gigi Reece, drums

Material: Horsegirl is a trio comprised of the 
unconventional two guitars and a drummer 
lineup. The songs are very psychedelic and 
encompass a wide range of artists who they 

take inspiration from, including but not limited to: 
The Doors, The Runaways, Flock of Seagulls, 
Modern English and the ever-popular Depeche 
Mode. “Ballroom Dance Scene” is eerily weird 
but oh so likable, even at the onset of the 
performance.  
    The songs seem to take you on journeys 
through dark streets, back alleys and seaside 
public restrooms as the girls flaunt their stuff 
and accompany you through this Alice-in-
Wonderland-ish performance.

Musicianship: The musicianship is good. A 
few flubbed notes and missed cues add to the 
ambiance of the psychedelia of the songs. 
The guitars are laced with massive amounts of 
effects, but are eased of effects as the vocals 
and harmonies take over the songs. Reece is 
an excellent drummer. She pounds the skins 
with little regard to who is there or who is 
watching. The vocals are very low and hard to 
hear, and although the mumbling is annoying 
it worked for Horsegirl! It adds to the mood in 
a rough 'n' tumble sort of way.

Performance: The performance is a bit shy. 
There is some interaction with the audience, 
but it is minimal. Aside from that, the songs 
melt together as they are absorbed by 
your mind’s audio perception; gripping and 
captivating you, a la Led Zeppelin’s “The Song 
Remains The Same.” It really drives Horsegirl 
for the better; it keeps you interested, engaged 
and wanting to know what is next.

Summary: All Horsegirl’s songs are made 
up of melodic, sweet cake, filled with great 
harmonies and iced with psychedelia, which 
makes for a great combination. Songs like 
“Sealife Sandwich Boy” keep you on your toes 
and grooving to the beats, while “Forecast” 
has you wondering, “How do they get those 
sounds?” The harmonizing is exceptionally 
well placed and helps build each song with 
anticipation and thought-provoking interest. It 
added to the mystique of the songs and gave 
them a sense of glamor, charm and magical 
sustenance. What’s next, Horsegirl? We await 
in anticipation. – Pierce Brochetti

RIVAL TIDES

Livestream  Los Angeles, CA

Contact: rivaltidesmusic@gmail.com
Web: rivaltides.com 
Players: Robyn August, lead vocals; Spencer 
Kent, guitar and vocals; Jason Friday, bass and 
vocals; Greg Fulleman, drums

Material: Uptempo rock & roll, with strong 
hooks, tasteful guitar work and stellar vocal 
harmonies, is the order of the day for Southern 
Californians Rival Tides. Many of the songs 
they currently perform are taken from their 
2019 release My God is Fire and the band’s 
2012 self-titled debut album. Highlights in 
the set, of which there are many, include the 
dynamic and sonically vast “Don’t Give the 
Ending Away,” the frenzied raver “Vultures,” 
the vocally dense “Bread for Thieves” and the 
biting Hollywood commentary “Sore Neck.”

Musicianship: This quartet acts as a unit that 
serves the songs in the most earnest way 
possible. Each member is a distinct musical 
personality. And it is their organic nature that 
injects the tunes with collective focus and 
power. Perhaps one of their greatest assets 
is their front line wall of harmonies. August 
is a solid lead singer and works seamlessly 
with Kent and Friday’s indelible interplay. 
They always seem to know where each 
other is going and no one gets in the way. 
Kent’s progressive guitar approach to effects 
and space is less about the shred-fest, and 
more about economy. The same can be said 
regarding Friday’s bass duties. He stays 

comfortably in the pocket and locks in well with 
Fulleman’s intricate, yet steady beats.

Performance: Broadcasting from a remote 
online location known as “Rancho C,” the 
quartet brought a wellspring of good humor 
and finely tuned energy to the concert stage. 
Lead vocalist August joked with the audio and 
video crew in between songs and that added 
to the entertainment value of their show. While 
it may have been a virtual performance, the 
band hit each downbeat as if they were playing 
an SRO event. “These Hands Were Made 
For Love” and “How to Catch a Bullet” set a 

standard in terms of multi-dimensional parts, 
heavily syncopated drums and a good groove. 
“Bread for Thieves” was a nice showcase of 
their talents in the use of dynamics and rich 
orchestration. Many of the songs seemed to 
pivot on the verge of combustion, yet never lost 
sight of melody or message.

Summary: Kudos to Pin-Up Productions for 
bringing Rival Tides to an online audience. They 
are an accomplished band, with an arsenal of 
strong material and uncommonly good vocals 
that merge hard rock and pop in a sophisticated 
and radio-ready package. – Eric Harabadian 
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MANAGERS
5B ARTIST MANAGEMENT 
220 36th St., Ste. B442
Brooklyn, NY 11232
310-450-2555
Email: info@5bam.com
Web: 5bam.com
Styles: Metal, Rock, Alt.
*No unsolicited material

Additional location:

12021 W. Jefferson Blvd.
Culver City, CA 90066
310-450-7132

AAM
270 Lafayette St., Ste 605
New York, NY 10012
212-924-2929 
Email: info@aaminc.com
Web: aaminc.com
Contact: Matthew Clayman 
Styles: Alt., Rock, Pop, Indie
Clients: Call for roster
*No unsolicited material, represents 
producers only

Additional locations:

5979 W. 3rd St., Ste. 204
Los Angeles, CA 90036
310-271-9350

1600 17th Ave., S.
Nashville, TN 37212
615-742-1234

AFRICAN MUSIC SOURCE
1225 Everett St.
El Cerrito, CA 94530
510-778-1885 
Email: kaokulolo@aol.com
Web: africanmusicsource.com
Contact: Baba Ken Okulolo
Styles: African
Clients: Baba Ken and Kotoja, Baba 
Ken and Afro-Groove Connection, West 
African Highlife Band, Baba Ken Okulolo 
and the Nigerian Brothers
*Accepts unsolicited material

ARSLANIAN & ASSOCIATES 
5419 Hollywood Blvd
Suite C717
Hollywood, CA 90027
323-465-0533 
Email: oscar@discoverhollywood.com
Web: arslanianassociates.com/who.html
Contact: Oscar Arslanian
Clients: Fabian, Chris Montez, Little 
Peggy March, Kathy Young, Johnny 
Tillotson, Merrilee Rush, Brian Hyland
Styles: Classic Rock
Services: personal management
*No unsolicited material

ARTIST IN MIND
14100 Dickens St., Ste. 1
Sherman Oaks, CA 91423-4236
818-906-8020 Fax 818-924-1000
Email: info@artistinmind.com
Contact: Doug Buttleman
Clients: Sanders Bohlke, Jeffrey Cain, 
The Verve Pipe, Brian Vander Ark
Styles: rock, modern rock, pop, adult
*No unsolicited material

ELLEN AZORIN, MANAGER, PEDRO 
GIRAUDO TANGO QUARTET 
157 W. 79th St., Ste. 4A 
New York, NY 10024 
212-724-2400 
Email: ellenazorin@gmail.com 

Web: pedrogiraudo.com
Styles: Argentine tango
Client: Pedro Giraudo Tango Quartet

THE BABBLE BOUTIQUE
Email: Azalee@TheBabbleBoutique.com
Web: azaleemaslow.com/the-babble-
boutique
Contact: Azalee Maslow 
Styles: All
Services: Social and digital media 
consulting and management agency. 
We specialize in converting your 
followers into paying fans. 
*No unsolicited material

BACKER ENTERTAINMENT LLC
87 Plymouth Ave.
Yonkers, NY 10710
914-779-6087
Email: info@backerentertainment.com
Web: backerentertainment.com
Contact: David Backer

BACKSTAGE ENTERTAINMENT
Nashville, TN 37220
615-323-2200
Email: staff@backstageentertainment.
net 
Web: backstageentertainment.net
Contact: Paul Loggins, John Stevens, 
Laurent Stoeckli
Styles: All
Services: full-service radio promotion, 
publicity and PR, radio programming/
consulting, personal management, 
entertainment consulting/marketing
*Accepts unsolicited material

BBA MANAGEMENT & BOOKING
12400 Hwy. 71 W., Ste. 350-177
Austin, TX 78738
512-477-7777 
Email: info@bbabooking.com
Web: bbabooking.com
Contact: Laura Mordecai
Styles: rock, jazz
Clients: Matt Wilson, Beto and the 
Fairlanes, Javier Chapparo
Services: specializes in placing 
musicians for recording sessions and 
back up for touring acts, must read 
sheet music
*No unsolicited material

BEAR CREEK PRODUCER 
MANAGEMENT 
6313 Maltby Rd. 
Woodinville, WA 98072 
425-481-4100 Fax 425-486-2718 
Email: mannyhadlock@hotmail.com 
Web: bearcreekstudio.com 
Contact: Manny Hadlock 
Styles: intelligent rock, indie rock, rock 
nervous, folk, renaissance, rock, jazz 
Clients: Gordon Raphael, Ryan 
Hadlock, Holy Ghost Revival, Sony 
Records, Sub Pop, Vertigo, Warner, 
Transgressive 
*No unsolicited material

BEDLAM MUSIC MANAGEMENT
290 Gerrard St. East
Toronto, ON M5A 2G4
416-585-7885 
Email: info@bedlammusicmgt.com
Web: bedlammusicmgt.com
Clients: The Sheepdogs, Moors, JuD, 
City and Colour, Monster Truck

Additional locations:

4525 Russell Ave. #1
Los Angeles, CA 90027

1300 Clinton St., Ste 205
Nashville, TN 37203

BIG HASSLE MANAGEMENT
40 Exchange Place, Ste. 1900
New York, NY 10005
212-619-1360
Web: bighassle.com/publicity
Styles: alt., indie, rock, pop
Clients: A Girl Called Eddy, Adult 
Books, AFI, Alexandra Savior, Alice 
Phoebe Lou, Alt-3, Chole Tang, Chrissie 
Hynde, Charlie Burg, etc.  (see website 
for entire list)
*Accepts unsolicited material

Additional Location:

3685 Motor Ave., Ste 240
Los Angeles, CA 90034
424-603-4655

BIG NOISE
11 S. Angell St., Ste. 336
Providence, RI 02906
401-274-4770
Email: al@bignoisenow.com
Web: bignoisenow.com
Contact: Al Gomes
Styles: pop, rock, R&B, metal, jazz, 
acoustic, blues, punk, techno
Clients: Christina Aguilera, Katharine 
McPhee, Alice Cooper, Little Anthony 
and the Imperials, Jay Geils, Jim 
Brickman, Melba Moore
*Accepts unsolicited material--please 
call or email first.
 
BITCHIN ENTERTAINMENT
1750 Collard Valley Rd.
Cedartown, GA 30125
678-901-0162
Email: ty@bitchinentertainment.com
Web: bitchinentertainment.com
Styles: rock, pop, hip-hop, Americana, 
country, R&B, jazz, punk, metal, rap, 
folk, s/s
Clients: Blackhawk, Blue Oyster Cult, 
Charlie Allen, Gary Campbell, Kansas, 
Judas Priest, Nickel Creek, Steve Miller 
Band
*Accepts unsolicited material

BLACK DOT MANAGEMENT 
6820 La Tijera Blvd., Ste. 117
Los Angeles, CA 90045
310-568-9091 Fax 323-777-8169
Email: info@blkdot.com
Web: blkdot.com
Contact: Raymond A. Shields, Pat 
Shields
Clients: producers, engineers, 
marketing, production
Styles: R&B, jazz, urban adult 
contemporary
Services: personal management, 
marketing
*No unsolicited material

BRICK WALL MANAGEMENT
39 W. 32nd St., Ste. 1403
New York, NY 10001
212-501-0748 
Email: bwmgmt@brickwallmgmt.com 
Web: brickwallmgmt.com
Contact: Michael Solomon, Rishon 
Blumberg
Styles: pop, rock, country, singer-
songwriter
Clients: Adam Landry, Cherry Poppin 
Daddies, The Clarks, Eddie Berman, 
Jarett Bellucci, Marshall Altman, Michael 
Counts, Vanessa Carlton, William 
Fitzsimmons, 10x Management
*No unsolicited material

BRILLIANT PRODUCTIONS
Decatur, GA 30030
404-312-6237
Email: Nancy@brilliant-productions.com
Web: brilliant-productions.com
Contact: Nancy Lewis-Pegel
Styles: roots, rock, jam, Americana, 
blues
Clients: Webb Wilder, Geoff Achison, 
Yonrico Scott, Randall Bramblett, Peter 
Karp, Glenn Phillips/Cindy Wilson of 
B-52’s
Services: A boutique agency that gives 
personal attention to musicians
*No unsolicited material

BSQUARED MGMT 
LA, VEGAS, NASHVILLE 
424-272-5782 
Email: bsquaredmgmt@gmail.com 
Web: bsquaredmgmt.com
Contact: Birdee Bow  
Styles: All Genres 
Clients: Laura Bell Bundy, ALONZO, 
Olivia King, Brittany J Smith

BULLETPROOF ARTIST 
MANAGEMENT & BOOKING
241 Main St.
Easthampton, MA 01027
413-527-9393
Email: patty@bulletproofartists.com
Web: bulletproofartists.com
Contact: Patty Romanoff
Styles: folk, pop, rock, country
Clients: Dar Williams, The Nields, 
Susan Werner, Cry, Cry, Cry
*No unsolicited material

BURGESS WORLD CO.
P.O. Box 646
Mayo, MD 21106
410-798-7798 
Email: info@burgessworldco.com
Web: burgessworldco.com
Contact: Richard James Burgess
Styles: rock, alt., singer-songwriter, 
blues, jazz
Clients: Jimmie’s Chicken Shack, Ace 
Elijah, the Electrofied Blues Band
*No unsolicited material

BUSYBOY PRODUCTIONS
77 13th Ave. NE, Ste. 112
Minneapolis, MN
651-230-4362, 818-561-6000
Email: info@busyboyproductions.com
Web: busyboyproductions.com
Contact: Ella Reid
Styles: rock, pop, country, alt. 
Clients: Michelle Ella Reid, Lorenzo, 
Lizzy Borden, White Lion, Gin 
Blossoms, Anita Baker
*Accepts unsolicited material

CANTALOUPE MUSIC 
PRODUCTIONS 
ELLEN AZORIN, PRESIDENT/AGENT 
157 W. 79th St., Ste. 4A 
New York, NY 10024
212-724-2400 
Email: ellenazorin@gmail.com
Web: cantaloupeproductions.com
Styles: Brazilian, Argentine tango, 
various Latin-American, jazz
Clients: see website 

CASE ENTERTAINMENT GROUP, 
INC.
119 N. Wahsatch Ave.
Colorado Springs, CO  80903
719-632-0227 Fax 719-634-2274
Email: rac@crlr.net
Web: newpants.com, oldpants.com
Contact: Robert Case
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Clients: Silence, Lisa Bigwood, C. Lee 
Clarke, Kathy Watson, Todd Harris, 
Sherwen Greenwood, Chad Steele, 
James Becker, Stephanie Aramburo, 
Rocky Shaw, John Ellis 
Styles: pop, rock, country
Services: personal management, 
record promotion
*No unsolicited material

CELEBRITY ENTERPRISES
Tijeras, New Mexico
800-700-3898, 505-286-8209
Email: sales@ent123.com 
Web: ent123.com
Styles: Variety
Clients: the Pink Flamingos, the 3 
Painters, Art Explosion, ARTRAGEOUS!
*No unsolicited material

CHANEY GIG AFFAIRS (CGA 
MANAGEMENT)
Buena Park, CA 90620 
714-610-9046 
Email: 4cgaevents@gmail.com
Web: chaneygigaffairs.com
Style: R&B Soul, Jazz, Tribute Artist, 
Poets 
Services: Gig, Artist, and Event 
Management. As well as, Project (Event 
manager, Websites and EPKs), 
Task and Business Management.

CHAPMAN MANAGEMENT
14011 Ventura Blvd., #405
Sherman Oaks, CA 91423
818-788-9577 Fax 818-788-9525
Email: steve@chapmanmanagement.
com
Web: chapmanmanagement.com
Styles: contemporary smooth jazz
Clients: Rick Braun, Richard Elliot, 
David Benoit, Jeff Golub, Euge Groove, 
Jeff Lorber, Al Stewart, Peter White, 
Lindsey Webster, Jane Monheit, Eric 
Marienthal, Vincent Ingala, Keiko 
Matsui, Sara Gazarek
*no unsolicited material

CLC ARTISTS MANAGEMENT
Burbank, CA
Email: clclifecoach@gmail.com
Styles: Personal management, artists 
branding, personal consultation, music 
production
*Accepts unsolicited material

COAST TO COAST MUSIC/MUSICBIZ 
MENTORS
Artist Development, Music Biz Education 
& Touring
Encino, CA
818-376-1380  (please email us first)
Email: ccmusicbooking@gmail.com
Web: MusicBizMentors.com
Clients: Harold Payne, Gravity 180, 
Anna Beatriz, Darious Lux
Styles: All
Services: Management, Promotions 
and Booking expert
*Email for permission to send your 
materials

COLLIN ARTISTS
Pasadena, CA, CA 91104
323-556-1046 
Email: collinartists@gmail.com
Web: collinartists.com
Contact: Barbara Collin, Robert Sax, 
Goh Kurosawa
Clients: see website for roster
Styles: jazz, blues, world, Latin, R&B, 
doo wop/classics and beyond
Services: Management, promotion, 
consulting, booking, workshops
*No unsolicited material

COLUMBIA ARTIST MANAGEMENT, 
LLC
5 Columbus Cir.
1790 Broadway
New York, NY 10019
212-841-9500
Email: info@columbia-artists.com

Web: cami.com
Contact: Tim Fox
Styles: instrumental, classical, jazz, 
world, celtic, vocalists
Services: one of the world’s largest 
classical music management firms
*Accepts unsolicited material

COUNTDOWN ENTERTAINMENT
110 W. 26th St., 3rd Fl.
New York, NY 10001
212-645-3068
Email: brenda@
countdownentertainment.com
Web: countdownentertainment.com, 
facebook.com/CountdownEntertainment
Styles: urban, hip-hop, pop, rock, 
country, alt., dance, club, DJ
*Accepts unsolicited material, see site 
for submission details

CRUSH MANAGEMENT
60 11th St., 7th Fl.
New York, NY 10003
212-334-4446 
Email: info@crushmusic.com
Web: crushmusic.com
Styles: rock, pop, indie, hip-hop, s/s, 
punk
Clients: See website for roster
*No unsolicited material
 
DAWN ELDER MANAGEMENT
303 Loma Alta Dr., Ste. 31
Santa Barbara, CA 93109
(global) 805-963-2415, 805-637-1178
Email: deworldmusic@aol.com
Web: demgmt.com
Contact: Dawn Elder
Styles: world, rock, pop, jazz, roots, 
traditional, classical, international, 
Central-South Asian underground, 
Middle Eastern, North African, 
Mediterranean
Clients: Souad Massi, Mayssa Karraa, 
Simon Shaheen and Arab Orchestra, 
Simon Shaheen and Near Eastern 
Ensemble, Simon Shaheen and 
Qantara, Bassam Saba, Kadim Al Sahir, 
Cheb, Sabbah and 1002 Nights and 
many more.
Services: specializing in Middle 
Eastern, Central and South Asian, North 
African, West African and Mediterranean
*No unsolicited material

DCA PRODUCTIONS 
675A 9th Ave., #252
New York, NY 10036
800-659-2063, 212-245-2063
Email: info@dcaproductions.com
Web: dcaproductions.com
Contact: Daniel C. Abrahamsen
Styles: pop, folk, rock
Clients: Andjam Band, Backbeat 
A Tribute, Alison Fraser, Fiesta, 
Rockspolsion, Lisa Bouchelle, 
Vladimir & Nadia Zaitsev, Acrobats of 
Cirquetacular 
Services: variety performers, 
comedians, musical performers, theater 
productions and producing live events
*Accepts unsolicited material

DEEP SOUTH ENTERTAINMENT
P.O. Box 17737
Raleigh, NC 27619
919-844-1515 , 615-953-4800
Email: hello@deepsouthentertainment.
com
Web: deepsouthentertainment.com
Styles: pop, rock, alt., country, AC, 
Christian
Clients: Marcy Playground, Vienna 
Teng, Tres Chicas, Parmalee, I Was 
Totally Destroying It, Michael Sweet, 
LanCo, Katie Garfield
*Accepts unsolicited material. 
**Please NO CALLS

DIRECT MANAGEMENT GROUP 
8332 Melrose Ave., Top Fl.
Los Angeles, CA 90069
310-854-3535 

Email: info@directmanagement.com
Web: directmanagement.com
Clients: K.D. Lang, Katy Perry, Au/Ra, 
Steve Perry
Styles: All
Services: Personal management
*No unsolicited material

EMCEE ARTIST MANAGEMENT
Phone: 212-925-6458
Web: emceeartist.com
Styles: Singer/songwriter, Americana, 
Jazz
Clients: Natalie Merchant, Medeski 
Martin & Wood, The Wood Brothers, 
Nels Cline, John Medeski, Oliver Wood, 
Jenny Scheinman
*No solicited material

ENTERTAINMENT SERVICES INT’L
3848 E. Hawthorne Hill Lane
Springfield, MO 65809
303-727-1111, 612-810-9000
Email: randy@esientertainment.com
Web: esientertainment.com 
Contact: Randy Erwin
Styles: Rock, Classic Rock
Clients: Joey Molland’s Badfinger,  
Larry Raspberry & The Highsteppers, 
Brewer and Shipley, Carl Dixon, the 
Guess Who, Humble Pie, Iron Butterfly, 
Mitch Ryder and the Detroit Wheels, 
the Ozark Mountain Daredevils, Powder 
Mill, Rare Earth, the Creek Rocks

ERIC NORWITZ ARTIST 
MANAGEMENT
3333 W. 2nd St., Ste. 52-214
Los Angeles, CA 90004-6118
213-389-3477
Email: enorwitz@pacbell.net
Contact: Eric Norwitz
Styles: alt., dance, pop, R&B, rock
Services: management & legal
*Accepts unsolicited material

FIRE TOWER ENTERTAINMENT
Located in Culver City, CA
Web: firetowerent.com
Email: artists@firetowerent.com
Contact: Evan Griffith/Ruth Nichols
Styles: Pop, Indie, Singer Songwriter
Clients: Kiran + Nivi, Wesley 
Stromberg, Michael Blum, Sophie Ann...
full roster on website
Services: Artist Management, A&R 
consulting, Music Production
*Accepts unsolicited material

FIRST ACCESS ENTERTAINMENT
6725 Sunset Blvd. Ste. 420
Los Angeles, CA 90028
323 454 1162
Email: LA@firstaccessent.com, 
Newyork@firstaccessent.com, 
london@firstaccessent.com
Web: firstaccessent.com
Published: see web
How to Submit: no unsolicited material

FIRST ARTISTS MANAGEMENT
4764 Park Granada, Ste. 110
Calabasas, CA 91302
818-377-7750 
Email: info@firstartistsmgmt.com
Web: firstartistsmanagement.com/
Styles: film, singer-songwriter
Clients: film composers, music 
supervisors, music editors
*No unsolicited material

FRESH FLAVA ENTERTAINMENT
2705 12th St. N.E.
Washington, DC 20018
202-832-7979
Email: freshflava1@aol.com, 
freshflava17@gmail.com
Web: freshflava.com 
Contact: Emanuel Maurice ‘Moe’ Yeoman
Styles: hip-hop, R&B, jazz, gospel, rock
Clients: Elliot Lavine, Tabbo, DJ Sir 
Jamm, Stedman Graham, Nathaniel 
“Nate” Peavy, Stephanie Jordan, Ski 
Johnson, NexXzit, TABBO, WHOP-N-
EM’s and KayWOLF
*Accepts unsolicited material

GARVAN MEDIA MANAGEMENT & 
MARKETING 
P.O. Box 737 
Sandpoint, ID 83864 
208-265-1718 
Email: steve@garvanmanagement.com 
Web: mmf-us.com 
Contact: Stephen Bond Garvan 
(formerly of NYC, Colorado, New 
England, MMF-US Board, Founding 
Council AMA, IMMF Global Director 
of Folk/Roots/Americana, FAR-West 
Board/ BOTW Head, former Swallow Hill 
Board Chair) 
Styles: rock, s/s, roots, country, 
Americana  
Clients: Chris Daniels and the Kings, 
Ryan Shupe & the Rubberband, 
Mark Oblinger, Walt Wilkins, Chuck 
McDermott, Jodi Siegel, Tiffany Gassett, 
Tom Roznowski, Michael Kelsh

HARDKNOCKLIFE ENTERTAINMENT
2201 N. Lakewood Blvd., Ste. D236 
Long Beach, CA 90815 
Email: info@hardknocklifeent.com 
Web: hardknocklifeent.com 
Contact: Ayana Cobb 
Styles: pop, rap, hip-hop, acoustic, r&b, 
Services: Management 
*No phone calls 

HEADLINE TALENT AGENCY
Headline Talent Agency
27-01 Queens Plaza N
FL 13
Long Island City, NY 11101
212-257-6110
Email: Erica@headlinetalent.net
Styles: Actors for theatre, film and TV
Contact: Erica Bines, Owner

HEART & SOUL ARTIST 
MANAGEMENT, LLC
Miki Mulvehill
Minnesota Office
1885 Shady Beach Ave.
Roseville, MN 55113
651-755-7944
Email: mvt@utrmusicgroup.com
Web: UTRMusicGroup.com
Clients: Syl Johnson, Doug MacLeod, 
Kenny Wayne Shepherd, the legacies of 
Luther Allison and Otis Clay

HOFFMAN ENTERTAINMENT
New York, New York
212-765-2525 
Contact: Randy Hoffman
Styles: R&B, rock, pop, country
Clients: John Mellencamp, Hugo, 
Carlene Carter
*No unsolicited material accepted

IMC ENTERTAINMENT GROUP, INC.
19360 Rinaldi St., Ste. 217
Porter Ranch, CA 91326
818-700-9655 
Email: sr@imcentertainment.com
Web: imcentertainment.com
Contact: Sylvester Rivers
Clients: Paul Riser
Styles: pop, R&B
Services: full service
*No unsolicited material

IN DE GOOT ENTERTAINMENT
119 W. 23rd St., Ste. 609
New York, NY 10011
212-924-7775 Fax 212-924-3242
Web: indegoot.com
Contact: Michael Iurato
Styles: rock, pop
Clients: Audiodamni, Bel Heir, Black 
Stone Cherry, Chevelle, Highly Suspect, 
Halestrom, In This Moment, Kyng, Neon 
Trees, Robert Fenn, Story of the Year, 
Theory Of A Deadman
*Accepts unsolicited material--Attn: 
Michael Iurato

Additional locations:

900 South St., Ste. 101
Nashville, TN 37203
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10 Greenland St., 4th Fl.
Camden, London, NW1 0ND
England
+44 77 84110102

INDIE MUSIC CONSULTING GROUP
Indie Artist & Label Publicity, Marketing 
& Consulting
888-242-9331
Web: indiemusicconsultant.com
“Voting Member the Recording 
Academy”

INTERNATIONAL CREATIVE 
MANAGEMENT (ICM)
10250 Constellation Blvd.
Los Angeles, CA 90067
310-550-4000 
Web: icmpartners.com
Contact: Carol Goll
Styles: dance, classical, jazz, folk, 
world, contemporary, R&B, hip-hop
*No unsolicited material

Additional locations:

65 E. 55th St.
New York, NY 10022
212-556-5600

1500 K Street NW
Washington, DC  20006
202-919-2100

16 Great Chapel St.
London, W1F 
8th Floor
+044 0208 004 5315

IN TOUCH ENTERTAINMENT
309 W 55th St
New York 10019
212-235-7015
Email: info@intouchent.com
Web: intouchent.com
Contact: Charles Carlini
Styles: All Styles
Clients: Irene Cara, Michael Carvin, 
David Chesky, Suzanne Ciani, Elisha 
Abas, Equie Castrillo, Larry Coryell, 
Mamma Freedom, George Garzone, 
Eumir Deodato, Keith Emerson, Kenia, 
Craig Handy, Paulette McWilliams, 
Captain Beyond
*Accepts unsolicited material. See 
website for instructions.

INTRIGUE MUSIC MANAGEMENT
24 Preble St., 3rd Fl.
Portland, ME 04101 
203-349-9000
Web: intriguemusic.com
Styles: rock, pop
Clients: Waterson, Artem Korolve, 
Shana Farr, Old Man Canyon, Rene 
Fris
*No unsolicited material

INVASION GROUP
333 E. 75th Street
#4A
New York, NY 10021
212-414-0505 Fax 212-414-0525
Contact: Steven Saporta
Email: info@invasiongroup.com, 
steven@invasiongroup.com
Web: invasiongroup.com
Styles: rock, world, folk, singer-
songwriter
Clients: Ani DeFranco, David Bieber 
Archives, Donny McCaslin, Elizabeth 
Moen, Everett Bradley, Future 
Generations, Gail Ann Dorsey, Grace 
and The Victory Riders, Gracie and 
Rachel, Jai Uttal, Ken Butler, Raye 
Zaragoza, Ronnie Spector, Seth Glier, 
Sylvie Simmons
*Accepts unsolicited material

Additional locations:

P.O. Box 27687
Los Angeles, CA 90027
Email:  jana@invasiongroup.com
Contact: Jana Fisher

83 Morse St.
Floor 2
Norwood, MA 02062

JAMPOL ARTIST MANAGEMENT
8033 W. Sunset Blvd., Suite 3250
West Hollywood, CA 90046
310-654-1900
Email: assistant@jamincla.com
Web: wemanagelegends.com
Contact: Jeff Jampol
Clients: The Estates of the following: 
the Doors, Janis Joplin, Peter Tosh, Jim 
Morrison, Ramones, Michael Jackson, 
Rick James, Johnny Ramone, Henry 
Mancini
*Does not accept unsolicited material

JAY ANTHONY’S NEXT LEVEL 
BOOKING & 
ENTERTAINMENT AGENCY, LLC
USA
702-861-5075
Email: Jayanthony@
nextlevelbookingandentertainment.com
Web: nextlevelbookingand
entertainment.com
Contact: Jay Anthony
Style: ALL

KAHN POWER PICTURES
433 N. Camden Dr., Ste. 600
Beverly Hills, CA 90210
310-550-0770
Email: Artists4Film@gmail.com
Web: artists4film.com
Styles: Film/TV scores, composer/
performer/director representation
Clients: Eva Babic, Nancy Bishop, 
Stewart Copeland, Robert Domheim, 
J.P. Dutilleux, Claudio Faeh, Jiri Madi, 
Eric Neveux, J. Peter Robinson, Peter 
Golub
 *No unsolicited material

KARI ESTRIN MANAGEMENT & 
CONSULTING
P.O. Box 60232
Nashville, TN 37206
615-262-0883
Email: kari@kariestrin.com
Web: kariestrin.com 
Contact: Kari Estrin
Styles: folk, Americana, AAA, roots
Clients: David Llewellyn, Janis Ian, 
Tony Rice, Bluegrass/Newgrass 
legend, Suzanne Vega, Kanda Bonga 
Man, Papa Wemba, Kevin Brown, 3 
Mustaphas 3
*Accepts unsolicited material

KBH ENTERTAINMENT GROUP
Los Angeles, CA
818-786-5994
Web: kbhentertainment.com
Contact: Brent Harvey
Styles/Specialties: All styles, 
entertainment consulting, publicity, 
music placement/licensing and live 
event production
*No unsolicited material

KBM
310-228-8172 
Email: kbmgt@aol.com
Contact: Brent Harris
Clients: Tony! Toni! Tone’!, Sounds of 
Blackness
*No unsolicited material

KRAFT ENGEL MANAGEMENT
3349 Cahuenga Blvd, West
Los Angeles, CA 90068
818-380-1918
Email: info@kraft-engel.com
Web: kraft-engel.com
Contact: Richard Kraft
Styles: Film Composers 
*No unsolicited material

KRAGEN & COMPANY
Email: info@kragenandcompany.com
Web: kenkragen.com
Contact: Ken Kragen

Clients: Bee Gees, Diamond Rio, Kim 
Carnes, Lionel Richie, etc.
Styles: Comedy, Country, Adult 
Contemporary
Services: personal management, TV 
production 
*No unsolicited material

KUPER PERSONAL MANAGEMENT/
RECOVERY RECORDINGS
515 Bomar St.
Houston, TX 77006 
713-520-5791
Email: info@recoveryrecordings.com
Web: recoveryrecordings.com 
Contact: Koop Kuper
Styles: folk, roots rock, Americana
Clients: the Very Girls, David 
Rodriguez
*Accepts unsolicited material

LAKE TRANSFER ARTIST & TOUR 
MANAGEMENT
Studio City, CA
818-508-7158  
Web: laketransfermgmt.com/about
Contact: Steven B. Cohen, Mgr.
Clients: Candyboy, Friends of 
Distinction, Evelyn Champagne King, 
Rose Royce, DJ Asi Vidal

LAKES COMMUNICATION SERVICES
Los Angeles, CA 90045
323-251-2358
Email: lakescommunications@gmail.com 
Contact: Jeffery Lakes
Clients: Mark Drummond, Lakes The 
Voice 
Styles: R&B, HipHop, Smooth Jazz, 
Urban Contemporary
Services: personal management, 
marketing, business development

LEN WEISMAN PERSONAL 
MANAGEMENT
357 S. Fairfax Ave., Ste. 430
Los Angeles, CA 90036
323-653-0693, 323-653-7670
Email: parlirec@aol.com
Web: parliamentrecords.com 
Contact: Len Weisman
Styles: R&B, soul, blues, gospel, rap, 
soul, pop
Clients: Jewel With Love, Chosen 
Gospel Recovery Singers, Winds 
Of Fate, Rapture 7, Chosen Gospel 
Singers, L’Nee, Sister Maxine West, 
TooMiraqulas (rapper), Winds of Fate
*Accepts unsolicited material

LEONARD BUSINESS 
MANAGEMENT
5777 W. Century Blvd, Suite 1600
Los Angeles, CA 90045
310-458-8860
Email: info@lbmgt.com
Web: leonardbusinessmanagement.
com
Contact: Jerry Leonard
Clients: Call for roster 
Styles: All
Services: Business management only
*No unsolicited material

LIPPMAN ENTERTAINMENT
Beverly Hills, CA 90210
805-686-1163
Email: music@lippmanent.com
Web: lippmanent.com
Contact: Michael Lippman, Nick 
Lippman
Clients: producers, artists, songwriters
Styles: All
Services: Full-service
*No unsolicited material

LLOYD SAX MANAGEMENT
3021 Airport Ave.  #101J
Santa Monica, CA 90405
310-572-0023 
Contact: Lloyd Sax
Clients: Troy Burgess
Styles: All
Services: personal and business 
management
*Accepts unsolicited material

LOGGINS PROMOTION
310-325-2800
Email: staff@logginspromotion.com
Web: logginspromotion.com, facebook.
com/logginspromotion
Contact: Paul Loggins
Services: Represents both major and 
independent artists. All genres.

MAINE ROAD MANAGEMENT
P.O. Box 1412
Woodstock, NY 12498
212-979-9004 
Email: mailbox@
maineroadmanagement.com
Web: maineroadmanagement.com
Contact: David Whitehead
Styles: rock, singer-songwriter, pop
Clients:  Lloyd Cole, Mimi Goese, 
HELMET, Joe Henry, Joe Jackson, 
Hugh Laurie, Keeley Forsyth.
*No unsolicited material

MAJOR BOB MUSIC 
Nashville, TN 37212
615-329-4150 
Web: majorbob.com, facebook.com/
majorbobmusic
Contact: Bob Doyle
Styles: Country, Pop
Clients: Garth Brooks, JP Williams, 
John & Jacob, Alysa Vanderheym, Josh 
London
*No unsolicited material

MANAGEMENT ARK
116 Village Blvd., Ste. 200
Princeton, NJ 08540
609-734-7403, Vernon H. Hammond III
301-859-4050, Edward C. Arrendell, II
Email: managearkeast@comcast.net
Web: managementark.com
Contact: Vernon Hammond III, Edward 
C. Arrendell, II
Styles: jazz
Clients: Wynton Marsalis, Herlin Riley, 
Joey Alexander, Cecile McLorin Salvant
*No unsolicited material

Additional Locations:

Bethesda Metro Center
Suite 700
Bethesda, MD 20814
301-859-4050
Email: rai@mngtark.com

MASCIOLI ENTERTAINMENT 
CORPORATION
319 Dillon Cir.
Orlando, FL 32822 
407-897-8824 
Web: masciolientertainment.com
Contact: Paul A. Mascoli
Styles: country, jazz, R&B, orchestras, 
swing, tropical, rock
Clients: See website for roster
*Accepts unsolicited material

MCGHEE ENTERTAINMENT
615-327-3255
21 Music Sq. W.
Nashville, TN 37203
615-327-3255 
Email: info@mcgheela.com
Web: mcgheela.com
Clients: Kiss, Paul Stanley, Ted 
Nugent, Down, Caleb Johnson

THE MGMT COMPANY
6906 Hollywood Blvd., 2nd Fl.
Hollywood, CA 90028
323-946-7700
Email: inquiries@themgmtcompany.
com
Web: themgmtcompany.com
Contact: Marc Pollack

MICHAEL HAUSMAN ARTIST 
MANAGEMENT
17A Stuyvesant Oval
New York, NY 10009
212-505-1943 Fax 212-505-1127
Email: info@michaelhausman.com
Web: michaelhausman.com
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Contact: Michael Hausman
Styles: rock, pop, singer-songwriter
Clients: Aimee Mann, Suzanne Vega, 
the Both
*No unsolicited material

MIKE’S ARTIST MANAGEMENT
Funzalo Records
P.O. Box 571567
Tarzana, CA 91357
Email: dan@mikesartistmanagement.
com
Web: funzalorecords.com
Contact: Mike Lembo
Styles: rock, pop, Americana
Clients: Tony Furtado, Mostly Bears, 
Luca, Brian Lopez
*No unsolicited material

MIKE GORMLEY
L.A. Personal Development (LAPD)
818-795-2834
Email: Glebe99@yahoo.com
Web: lapersdev.com/history

MILLION DOLLAR ARTISTS
12 Lake Forest Court West
St. Charles, MO 63301
636-925-1703, 888-521-8146
Email: maxmillion1@earthlink.net
Web: americaneaglerecordings.com/
welcome
Contact: Dr. Charles “Max” E. Million
Styles: All Styles
Clients: Well Hungarians, Sable, 
Spanky and Our Gang, KLLR SmiLe, 
Jim Carrick
 *Accepts unsolicited material. See 
website for instructions.

MOKSHA MUSIC MANAGEMENT
Hollywood
1247 North Crescent Heights 
Blvd. Suite D
West Hollywood, CA. USA. 90046  
323-842-4434
Email:  info@MokshaEntertainment.
com, bobby@bobbyleigh.com 
Web: MokshaEntertainment.com, 
BobbyLeigh.com  
Contact: Bobby Leigh
Clients:   Stony Sugarskull, DieAna, 
Karuna, WaWa Baby, Lindsey Loon, 
Diana Meyer, Dr. Monike Demmler
Styles: Rock, Pop, Punk Rock, 
Psychedelic Punk
Services: Personal Management, 
Artist Development, Tour 
Management, Social Media 
Management
Bobby Leigh is an active member 
of the PGA (Producers Guild of 
America),) FIND (Film Independent), 
CAA (Creative Actors Alliance), 
NALIP (National Association of 
Latino Independent Producers), 
IP (Independent Producers), IFF 
(International Film Finance,) IDA 
(International Documentary Association 
and Filmmaker’s Alliance.
*Accepts unsolicited material in U.S. 
office only.

MORRIS HIGHAM MANAGEMENT, 
LLC
2001 Blair Blvd.
Nashville, TN 37212
615-321-5025
Web: morrishigham.com
Styles: Country
Clients: Kenny Chesney, Brandon Lay, 
MamaDear, Old Dominion, Ryan Griffin
*No unsolicited material

MSH MANAGEMENT 
Studio City, CA  
213-200-4255 
Email: mshmgmt@yahoo.com 
Web: mshmgmt.wix.com/music-
management 
Contact: Marney Hansen 
Clients: Silver Lining, Eddie Curi, 

Nocturnal Drifters, Nancy Luca, 
Git’erDone and Jensen Buck 
Services: personal management 
*No unsolicited material

MUSIC & ART MANAGEMENT
Asheville, NC 28801
828-225-5658
Web: musicandart.net 
Contact: Steve Cohen
Styles: Jazz, Electronic, Experimental, 
Multimedia
Clients: Theo Bleckmann, Carl 
Hancock Rux, David Wilcox, Vijay Iyer
*Does not accept unsolicited material

MYRIAD ARTISTS
P.O. Box 550
Carrboro, NC 27510
919-967-8655 
Email: trish@tg2artists.com
Web: myriadartists.com
Contact: Trish Galfano
Styles: folk, bluegrass, jazz, Americana
Clients: A.J.Croce, Mike Marshall, 
Leahy, Sugar and the Mint, Seamus 
Egan,
*No unsolicited material

NASHVILLE MANAGEMENT 
Nashville, Tennessee
615-600-2266 
Email: music@nashville.management
Web: nashville.management
Contact: Lincoln Plowman 
Styles: Country, Outlaw Country, 
Bluegrass, Christian, Gospel 
Services: Personal Management (Full 
Service)
*Accepts unsolicited material

NETTWERK PRODUCER 
MANAGEMENT
3900 W. Alameda Ave., Ste. 850
Burbank, CA 91505
747-241-8619
Email: info@nettwerk.com
Web: nettwerk.com
*No unsolicited material

Additional locations:

Head Office:
11675 West 2nd Ave
2nd Floor
Vancouver, BC V6J 1H3
604-654-2929

263 S. 4th St. 
P.O.Box 110649
Brooklyn, NY 11211
212-760-1540

15 Adeline Place, Ground Fl
London, WC1B 3AJ
011-44-207-456-9500

Neuer Kamp 32
20357 Hamburg, Germany
49-40-431-846-50

NEW HEIGHTS ENTERTAINMENT
Calabasas, CA 91372
323-802-1650
Email: Info@newheightsent.com
Web: newheightsent.com
Contact: Alan Melina
Styles: All Styles
Clients: See Website
*No unsolicited material

ONCE 11 ENTERTAINMENT
310-906-9800
Email: javierjwilis@gmail.com
Web: once11ent.com
Contact: Javier Willis
Styles: all types of Latin and world 
music
Clients: Espinoza Paz, Vazquez 
Sounds, Annette Moreno, Sergio Arau, 
Agina Alvarez, Jerry Demara
Consulting and Personal Management 
*Call before sending material.

PERFORMINGBIZ.COM
10 Chestnut Ct.
Palmyra, VA  22963 
Email: jg@performingbiz.com
Web: performingbiz.com 
Contact: Jeri Goldstein
Styles: All Styles/Coaching and 
Consulting Only 
*Accepts Unsolicited material

PERSISTENT MANAGEMENT
P.O. Box 88456
Los Angeles, CA 90009
Email: pm@persistentmanagement.
com
Web: persistentmanagement.com
Contact: Eric Knight
Styles: All
Clients: Disciples of Babylon--Eric 
Knight, Blake Nix, Keith Shaw
Services: Personal Management
*We Do Not Accept Unsolicited 
material, email links only, see website 
for information

PETER KIMMEL’S MUSIC CATALOG
P.O. Box 55252
Sherman Oaks, CA 91413-0252
818-980-1039 Cell/Text 818-903-6518
Email: peter.kimmel@sbcglobal.net
Web: linkedin.com/in/peterkimmel
Contact: Peter Kimmel
Styles: All
Services:  Music Sync Licensing; 
Publishing.
*Call for approval before sending 
material

PLATINUM STAR MANAGEMENT
9663 Santa Monica Blvd. #320
Dept MC
Beverly Hills, CA 90210
Email: jen@platinumstarmgmt.com
Web: platinumstarmgmt.com
Contact: Jennifer Yeko
Clients: Specializing in film/TV 
placement, radio promotion, music 
publicity and managing pop/rock/singer-
songwriters
*Accepts unsolicited material

PRIMARY WAVE MUSIC
116 E. 16th St. #9
New York, NY 10003
212-661-8890
Contact: Steven Greener
Email: sgreener@primarywave.com
Web: Primarywave.com
Clients: Cee Lo Green, Fantasia, 
Melissa Etheridge, Brandy, Cypress 
Hill, Eric Benet, Toots & The Maytals.

Additional location:

10850 Wilshire Blvd, Suite #600
Los Angeles, CA 90024
424-239-1200

Q PRIME MANAGEMENT
New York, London, Nashville
212-302-9790
Email: newyork@qprime.com (NY), 
nashville@qprime.com (Nashville), 
london@qprime.com (London)
Web: qprime.com 
Styles: rock, Pop
Clients: Bear Hands, Silversun 
Pickups, Red Hot Chili Peppers, Eric 
Church, Brothers Osborne
*No unsolicited material

RAINMAKER ARTISTS
P.O. Box 342229
Austin, TX 78734
512-843-7500
Email: paul@rainmakerartists.com
Web: rainmakerartists.com
Contact: Paul Nugent
Styles: rock, pop
Clients: Blue October, Bowling For 
Soup, IAMDYNAMITE, Danny Malone
*Accepts unsolicited material

RAM TALENT GROUP
Fort Lee, NJ 07024
201-363-1461 Ext. 201 
Email: ruben@
rubenrodriguezentertainment.net
Web: RAMTalentGroup.com 
Contact: Ruben Rodriguez
Styles: urban, gospel, urban AC, Latin 
music

RED LIGHT MANAGEMENT
5800 Bristol Pwky, Suite 400
Culver City, CA 90230
310-273-2266
Email: info@redlightmanagement.com
Web: redlightmanagement.com 
Styles: All styles
Clients: Phish, Luke Bryan, Alabama 
Shakes, Lady Antebellum and many 
more.
*Accepts unsolicited material

Additional locations:

Virginia
New York
Nashville
London
Atlanta
Seattle
Charlottesville

REGIME MANAGEMENT
Malibu, CA
Email: info@regimeinc.com
Web: regime72.com
Clients: The REGIME client base 
ranges from Athletes, Artists, Musicians 
& Producers - From Hip Hop to 
Latin Jazz to Funk & Reggae. From 
legendary Graffiti Artist Risk, Hip Hop 
pioneers Everlast, House Of Pain, DJ 
Muggs & Dilated Peoples to Poncho 
Sanchez, Lettuce, Lucky Chops, 
Common Kings, Amigo The Devil - & 
many, many more.

RIGHTTRACK MANAGEMENT
3927 Hemway Court 
Santa Susana California 93063
(Artist direction and Career Advocate)
Contact: Alex Rosenthal aka Chase 
Williams 
805 200-9772
Email: ar.cw.917@Gmail.com
Styles: All Genres, specifically Rock, 
Contemporary and Alternative. 
Clients: ( past and present)
Jean Luc Ponty, Jack Mack and the 
Heart Attack, Dave Mason, Freddie 
Hubbard, Spencer Davis, and many 
more. Active client; MALCOLM BRUCE 
(Son of Jack Bruce). Malcolm Bruce is 
an international multi instrumentalist. 
He is a Composer, Arranger and 
Songwriter. His first Opera “King Yous 
Folly“ is scheduled to open in London 
2022.
Look for RIGHTRACKS new upcoming 
sites. New Website and platforms. 
*No unsolicited material. 

RIOT ARTISTS
Email: staff@riotartists
Web: riotartists.com
Styles: World, Jazz
Services: Personal management and 
agents
Clients: Hermeto Pascoal, Huun Huur 
Tu, Le Mystere Des Voix Bulgares, Les 
Yeux Noirs, Paris Combo, Quetzal. 
See website for complete roster.
*No unsolicited material

RON RAINEY MANAGEMENT, INC. 
8500 Wilshire Blvd., Ste. 525 
Beverly Hills, CA 90211 
310-277-4050 Fax 310-557-8421
Email: ryan@ronrainey.com 
Web: ronrainey.com 
Contact: Ryan Jones 
Clients: John Kay and Steppenwolf, 
ANGEL 
Services: management
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Styles: rock, classic rock, hard rock, 
stoner rock, metal
*We can accept unsolicited material

ROSEN MUSIC CORP
P.O. Box 1308
Pacific Palisades, CA 90272
310-447-4704
Email: rosenmusiccorp@me.com
Web: rosenmusiccorp.com
Contact: Steven Rosen
Styles: all styles
Clients: Nostalghia, Three Graces, 
Veronica Fusaro, Juliana Buhring, 
Madeline Delp, Jeff Lantos
*No unsolicited material

RPM MUSIC PRODUCTIONS
420 W. 14th St., Ste. 6NW
New York, NY 10014
212-246-8126
Email: info@rpm-productions.com
Contact: Danny Bennett
Styles: rock, pop, jazz
Clients: Tony Bennett
*No unsolicited material

RPS RECORDING AND 
ENTERTAINMENT GROUP
4212 E. Los Angeles Ave.
Simi Valley, CA 93063
805-551-2342 
Email: rps.entertainment.group@gmail.
com
Contact: Gary Bright
Styles: Various genres along with 
Gospel and Christian
*No unsolicited material please

RUSSELL CARTER ARTIST 
MANAGEMENT
567 Ralph McGill Blvd.
Atlanta, GA 30312
404-377-9900 
Email: info@rcam.com
Contact: Russell Carter
Styles: singer-songwriter, alt., 
Americana, pop, rock
Clients: Indigo Girls, Matthew Sweet, 
the Bangles, Shawn Mullins, Chely 
Wright, the Shadowboxers, Larkin Poe

SEMAPHORE MGMT AND 
CONSULTING
1707 S. Racine, Ste, RB-3N
Chicago, IL 60608
773-733-1838 
Email: info@semaphoremgmt.com 
Web: semaphoremgmt.com
Contact: Taylor Brode
Styles: alternative - electronic, 
experimental, punk, rock
Services: General Management, 
Project Based Short Term Consultancy
Clients: Vowws, Debby Friday, Orville 
Peck, Provoker, Katie Gately 

SAM
Silva Artist Management
722 Seward St.
Los Angeles, CA 90038
323-856-8222
Email: info@sammusicbiz.com
Web: sammusicbiz.com
Contact: John Silva
Clients: Foo Fighters, Band of Horses, 
Ryan Adams, Jimmy Eat World, 
Beastie Boys, Beck, Sonic Youth, 
Queens Of The Stone Age
Styles: alt., rock
*No unsolicited material 

SEAN SHERROD
Music Entertainment Manager/A&R
Sherrod Artist Management
Email: sherrodimprove79@gmail.com
252-241-6362

SKH MUSIC
540 President St.
Brooklyn, NY 11215
Email: skaras@skhmusic.com, 
khagan@skhmusic.com
Web: skhmusic.com
Contact: Steve Karas, Keith Hagan
Clients: The Afghan Whigs, Arthur 

Buck, Joseph Arthur, Davina and the 
Vagabonds, Greg Dulli, Robert Finley, 
The Gutter Twins, Jonny Lang, Lily & 
Madeleine, The Magpie Salute, Squirrel 
Nut Zippers, TOTO, The Twilight 
Singers

SOLSTICE ARTIST MANAGEMENT 
623 Sheelin Rd.
Xenia, Ohio 45385
615-557-5003
Email: solsticeartist1@gmail.com
Web: Solsticeartistmanagement.com
Contact: Skip Mattan and David Orlik
Style: Rock and Country
Clients: Trevor Ohlsen
*unsolicited material OK via snail mail

SOUNDTRACK MUSIC ASSOCIATES
4133 Redwood Ave., Ste. 3030
Los Angeles, CA 90066
310-260-1023
Email: info@soundtrk.com
Web: soundtrk.com
Contact: John Tempereau
Styles: All Styles
Clients: Composers: Cliff Martinez, 
Rod Abernethey, Evan Lurie, (see 
website for roster)
*No unsolicited material

SO WHAT MEDIA & MANAGEMENT
890 W. End Ave., Ste. 1-A
New York, NY 10025
212-877-9631
Email: sowhatasst@me.com
Contact: Lisa Barbaris
Styles: rock, pop
Clients: Cyndi Lauper, Billy Porter, 
Amanda Shires, Liv Warfield
*No unsolicited material accepted

SPARKS ENTERTAINMENT, LLC
P.O. Box 82510
Tampa, FL 33682
734-394-9945
Email: SparksEntertainment78@gmail.
com
Web: BSparksEnt.com
Contact: Brian
Styles: ALL, hip-hop, R&B, country, 
rock, acting, modeling
Clients: Gary, Lyrix
Services: Talent Management, Career, 
Development, Booking, Promoting

STARKRAVIN’ MANAGEMENT
McLane & Wong 
11135 Weddington St., Ste. 424 
North Hollywood, CA 91601 
818-587-6801 Fax 818-587-6802
Email: bcmclane@aol.com
Web: benmclane.com
Contact: Ben McLane, Esq.
Styles: pop, rock, alt.
Services: Personal management, legal 
services
*Accepts unsolicited material

STERLING ARTIST MANAGEMENT, 
INC.
Studio City, CA 91604
818-907-5556 
Email: mark@sterlingartist.com 
Web: sterlingartist.com/Home.html
Contact: Mark Sterling
Clients: Pete Miser, Plake, Math The 
Band, Messer
Styles: singer-songwriter, Americana, 
blues
Services: Personal management
*Inquiry letters accepted

STEVEN SCHARF ENTERTAINMENT
126 E. 38th St.
New York, NY 10016
212-779-7977 
Web: stevenscharf.com 
Contact: Steven Scharf
Styles: rock, alt., singer-songwriter, 
hip-hop, world, producers, film & TV 
composers
Clients: Mackenzie, The Kickback, 
Leah Siegel, Liquid, Mike-E
*No unsolicited material

STEVE STEWART MANAGEMENT
12400 Ventura Blvd., #900
Studio City, CA 91604
Email: stevestewart@stevestewart.com
Web: stevestewart.com
Contact: Steve Stewart
Styles: alt., rock, pop producers, film & 
TV composers
*No unsolicited material

STIEFEL ENTERTAINMENT 
21731 Ventura Blvd, #300
Woodland Hills, CA 91364
310-275-3377 
Contact: Arnold Stiefel
Clients: Rod Stewart
Styles: rock, pop
Services: personal management
*No unsolicited material

SUNCOAST MUSIC MANAGEMENT
9215 Jminez Dr.
Hudson, FL 34669 
888-727-1698, 727-237-7971, 
(Ohio) 330-730-1615
Email: suncoastbooking@aol.com
Web: suncoastentertainment.biz
Contact: Al Spohn
Styles: disco, rock, classic rock, variety
Clients: Poison’d and Red White and 
Crue (tributes to Poison and Mötley 
Crüe package), Hells/Bells (AC/DC 
Tribute), Battery (Metallica) Paradise 
City (GNR), Live Bait (Jimmy Buffett 
and Party Band), Stayin Alive (Bee 
Gees and 70s Disco), Space Cowboy 
(Steve Miller Band), Higher Ground 
(Red Hot Chili Peppers Tribute)
*Accepts unsolicited material

SURFDOG/DAVE KAPLAN 
MANAGEMENT
1126 S. Coast Hwy. 101
Encinitas, CA 92024
760-944-8800 
Email: lauren@surfdog.com
Web: surfdog.com
Contact: Lauren Fricke
Style: Rock / Reggae / Soul / 
Americana
Clients: Brian Setzer, Stray Cats, Dave 
Stewart, Sublime

TAC MUSIC MANAGEMENT
9971 E. Ida Pl.
Greenwood Village, CO 80111
720-431-2604
Email: tracey@tacmusicmanagement.
com
Web: tacmusicmanagement.com
Contact:  Tracey Chirhart
Styles:  blues, southern rock, hard 
rock, country, bluegrass
Clients:  see website
Services:  personal & business 
management, promotion, marketing
*Accepts unsolicited material

TAKEOUT MANAGEMENT, INC
1129 Maricopa Hwy. #238
Ojai, CA 93023
805-382-2200
Email: howie@howiewood.com
Web: howiewood.com
Contact: Howard Rosen
Styles: CHR/Top 40, AC, Hot AC, AAA, 
Alternative Specialty, Mainstream Rock, 
Modern AC, Country, College for artists 
of all label sizes including independent.
Services: Personal management, 
shop for distribution and record deals. 
Production and
remix with major producers.

TED KURLAND ASSOCIATES
173 Brighton Ave.
Boston, MA 02134
617-254-0007 Fax 617-782-3577
Email: agents@tedkurland.com
Web: tedkurland.com
Contact: Ted Kurland
Styles: jazz, blues, vocals
Clients: Pat Metheny, Chick Corea, 
Ellis Marsalis, Ramsey Lewis, Bill 
Charlap, Ellis Marsalis, Ann Hampton 
Callaway, Stacey Kent, John Pizzarelli, 

Lisa Fischer, Pat Martino, Pancho 
Sanchez and more
*No unsolicited material

TENTH STREET ENTERTAINMENT
38 W. 21st St., Ste. 300
New York, NY 10010
212-334-3160 
Email: info@10thst.com
Web: 10thst.com
Clients: Mötley Crüe, Sixx AM, 
Drowning Pool, Papa Roach, Blondie, 
Deborah Harry, Crossfade, Eve, 
Hellyeah, Deuce, Oh No Fiasco, Nico 
Vega, Five Finger Death Punch
Styles: All
Services: personal management
*No unsolicited material

Additional location:

6420 Wilshire Blvd., #950
Los Angeles, CA 90048
310-385-4700

THAT’S ENTERTAINMENT 
INTERNATIONAL, INC. (T.E.I.)
3820 E. La Palma Ave.
Anaheim, CA 92807
714-693-9300 
Email: jmcentee@teientertainment.com
Web: teientertainment.com
Contact: John McEntee
Styles: All
Services: Entertainment broker for 
corporate/concert events, personal 
management
*No unsolicited material

THREEE
Erik Eger Entertainment, Inc.
918 N. Western Ave., Ste. A
Los Angeles, CA 90029
213-381-5100 Fax 213-381-5115
Email: info@threee.com
Web: threee.com
Contact: Erik Eger
Styles: All styles
Clients: Rich Costey, Chris 
Carmouche, Michael H. Brauer, Dan 
Carey, Stuart Matthewman, John 
Hill, Johnny McDaid, Jordan Palmer, 
Lewinsky, Mark Rankin, Robin 
Hannibal, Stint, Jordan Palmer
*We do not accept unsolicited material

TKO ARTIST MANAGEMENT  
Nashville, TN
615-383-5017 
Web: tkoartistmanagement.com
Contact: T.K. Kimbrell
Styles: Country
Clients: The Bacon Brothers, Ashley 
Campbell, Colt Ford, Krystal Keith, 
Toby Keith            
*No unsolicited material

TOM CALLAHAN & ASSOCIATES
Boulder, CO
310-418-1384
Email: tc@tomcallahan.com
Web: tomcallahan.com
Contact: Tom Callahan
Services: full-service consulting 
company, including record promotion, 
legal services, Internet marketing, web 
design, retail promotion and publicity.
*No unsolicited material

TOWER MANAGEMENT 
106 Shirley Dr.
Hendersonville, TN 37205
615-430-0244
Email: rufuswendy@live.com
Web: castlerecords.com
Contact: Ed Russell
Styles: country, rock, AC, bluegrass, 
blues
Clients: Carl Butler, Bridgette Elise, the 
Hoods, Edd Greer, Eddie Ray, Eddie 
Ray II, Shane Keane, Jimmy Velvet, 
Abby, Cody Dooley, Jerry Presley, Mike 
Garnett
*Accepts unsolicited material, see 
website for instructions
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TRUNKBASS ENTERTAINMENT, LLC
Los Angeles, CA
Email: info@trunkbassent.com
Web: trunkbassent.com
Contact: JayneRenee
Clients: Available upon request
Styles: R&B, Hip-Hop, Pop, Alternative 
Services: Artist Development, Booking, 
Production, Consulting
*Accepts unsolicited material via email

TUSCAN SUN MUSIC
Nashville, TN
615-794-0485
Email: mgmt@angelica.org
Web: angelica.org, tuscansunmusic.
com
Contact: Jules Delgado
Styles: ambient, new age, inspirational, 
pop, film/TV
Clients: Seay, Pat Thomi
*No unsolicited material

VARRASSO MANAGEMENT
P.O. Box 387
Fremont, CA 94537
510-792-8910
Email: richard@varrasso.com
Web: varrasso.com
Contact: Richard Varrasso
Styles: rock, covers, country
*Accepts unsolicited material

VECTOR MANAGEMENT
P.O. Box 120479
Nashville, TN 37212
615-269-6600
Email: info@vectormgmt.com
Web: vectormgmt.com
Contact: Ken Levitan
Styles: country, pop, singer-songwriter
*No unsolicited material

Additional locations:

276 5th Ave., Suite 604
New York, NY 10001

9350 Civic Center Dr.
Beverly Hills, Ca 90210

VELVET HAMMER MANAGEMENT 
9014 Melrose Ave., W.
Hollywood, CA 90069
310-657-6161
Email: info@velvethammer.net
Web: velvethammer.net 
Clients: System of a Down, Alice in 
Chains, the Deftones, Code of Orange, 
Night Riots
Specialties: All
*Accepts unsolicited material

WANTED MANAGEMENT 
Email: wantedgregg@gmail.com
Web: facebook.com/WantedMgmt
Styles: rock, pop, punk, soul
Services: personal management 
Clients: Jane Lee Hooker, Echo Del 
Tusker
*No unsolicited material

WAYWARD GOOSE 
ENTERTAINMENT GROUP
1269 Hadaway Ct.
Lawrenceville, GA 30043
888-824-1152
Email: info@wwgentertainment.com
Web: wwgentertainment.com
Clients: Twisted Royalty, Jacques 
Lesure, Jazz Guitarist and Clinician
Styles: jazz, performing arts, other 
ONLY
*No unsolicited material, No Phone 
Calls

WHIPLASH PR & MANAGEMENT 
398 Columbus Ave 
PMB #183 
Boston, MA 02116
617-445-4383
Email: WhiplashPR@aol.com
Web: whiplashprandmanagement.com
Clients: Venus Theory,  The 
Ormewoods,The Lumineers

WOLFSON ENTERTAINMENT, INC. 
805-494-9600 
Email: info@wolfsonent.com 
Contact: Jonathan Wolfson, Dillon 
Barbosa, Sammy Wolfson, Tom Burger 
Web: wolfsonent.com 
Styles: All  
Clients: Daryl Hall and John Oates, 
Loverboy, Huey Lewis & The News, 
Live From Daryl’s House, The Tubes, 
Down North 
Services: Personal management. Also 
offers full-service social media and 
media relations for clients.  

BOOKING AGENTS
1ST TOTAL MUSIC POWER
Los Angeles, CA
323-650-9400
Email: aaron@totalmusicpower.com 
Web: totalmusicpower.com
Contact: Aaron 
Styles: rock, jazz, alt, film, all
Clients: Aaron Wolfson, Mercedes, the 
Broadcasters
Services: Corporate events, concerts, 
private parties, recording sessions, 
producers, film/TV music (all).  

25 LIVE 
25 Music Sq. W.
Nashville, TN 37203
615-777-2227
Email: david@25ent.com
Web: 25ccm.com
Contact: David Breen
Styles: Christian
*No unsolicited material

ACA MUSIC & ENTERTAINMENT
705 Larry Ct.
Waukesha, WI 53186
800-279-7909, 262-790-0060 
Fax 262-790-9149
Web: acaentertainment.com
Contact: Louie Higgins
Styles: variety, bluegrass, bands, 
lounge acts, nostalgia, DJ’s, club, 
festival bands, ceremony, dinner hour, 
cocktail
Services: Represents nightclub and 
acts for private functions, not currently 
seeking new clients
*Accepts unsolicited material

ACT 1 ENTERTAINMENT
28 Price Street
Patchogue, NY 11772
631-758-3505
Email: info@act1entertainment.net
Web: act1entertainment.net
Contact: Martha Martin
Styles: rock & roll, blues, acoustic, 
swing, folk, Caribbean
Services: mostly books acts for parties/
events
Clients: info upon request
*Accepts unsolicited material

AGENCY FOR THE PERFORMING 
ARTS (APA)
405 S. Beverly Dr.
Beverly Hills, CA 90212
310-888-4200
Web: apa-agency.com
Styles: All
*Call before submitting material

Additional locations:

3 Columbus
23rd Floor
New York, NY 10019
212-205-4320

150 Fourth Ave. North, PH
Nashville, TN 37203
615-297-0100 

3060 Peachtree Rd. NW, Ste. 1480
Atlanta, GA 30305
404-254-5876

129 John Street
Toronto, Ontario, Canada M5V2E2
416-646-7373

53 Palace Gardens Terrace
Suite 2
London, W8 4SB UK
+44-20-3871-0520

AMW GROUP
8605 Santa Monica Blvd.
West Hollywood, CA 90069
310-295-4150
Web: amworldgroup.com
Styles: All Styles
Clients: info upon request
*No unsolicited material

Additional locations: 

New York City
228 Park Ave., S.
New York, NY 10003
212-461-4796

AMERICAN ARTISTS
8500 Wilshire Blvd., Ste. 525
Beverly Hills, CA 90212
310-277-7877
Email: mike@americanartists.net
Web: americanartists.net 
Contact: Michael Weinstein
Styles: rock, classic rock, country, 
R&B, swing
Clients: info upon request
*No unsolicited material

ARTIST REPRESENTATION & 
MANAGEMENT
1257 Arcade St.
St. Paul, MN 55106
651-483-8754 Fax 651-776-6338
Email: molly@armentertainment.com
Web: armentertainment.com
Contact: John Domagall
Styles: specializes in ‘80s-early ‘90s 
rock, country, blues, metal
Clients: info upon request
*No unsolicited material

BBA MANAGEMENT & BOOKING
512-477-7777
Email: info@bbabooking.com
Web: bbabooking.com
Styles: jazz, Latin, rock, classical 
singer-songwriter
*No unsolicited material

BIG BEAT
1515 University Dr., Ste. 102
Coral Springs, FL 33071
954-755-7759 
Email: talent@bigbeatproductions.com
Web: bigbeatproductions.com
Contact: Richard Lloyd
Styles: all styles
Clients: info upon request
*Accepts unsolicited material

BILL HOLLINGSHEAD 
PRODUCTIONS, INC.
1010 Anderson Rd.
Davis, CA 95616
530-758-9779 Fax 530-758-9777
Email: bhptalent@aol.com
Web: bhptalent.com
Contact: Bill Hollingshead
Styles: California surf music, classic 
‘50s/‘60s rock
*No unsolicited material

BOOKING ENTERTAINMENT
Two Park Avenue, 20th Floor
New York, NY 10016
1-800-4ENTERTAINMENT, 
800-436-8378
212-645-0555
Email: agents@bookingentertainment.
com
Web: bookingentertainment.com
Contact: Steve Einzig
Styles: rock, pop, jazz, adult 
contemporary, pop, R&B

Clients: info on website.
*No unsolicited material

CANTALOUPE MUSIC 
PRODUCTIONS
157 W. 79th St., Ste. 4A
New York, NY 10024
212-724-2400
Email: ellenazorin@gmail.com
Web: cantaloupeproductions.com
Contact: Ellen Azorin, President
Clients: see website
Styles: Booking agent specializing in 
Brazilian, Argentine, Cuban and other 
Latin music, as well as other world 
music and top level jazz ensembles.
*Does not accept unsolicited material

CELEBRITY TALENT AGENCY INC.
111 E. 14th St., Ste. 249
New York, NY 10003
212-539-6039, 201-837-9000
Email: markg@celebritytalentagency.
com
Web: celebritytalentagency.com
Contact: Mark Green
Styles: jazz, R&B, hip-hop, comedians, 
gospel
Clients: info upon request
*No unsolicited material

BRUCE COLFIN LAW, PC
99 Lexington Ave., Suite 5032
New York, NY 10006
212-691-5630, 516-830-1951
Email: thefirm@thefirm.com
Web: thefirm.com
Contact: Bruce E. Colfin
Styles: rock, blues, world, reggae
Clients: Dark Star Orchestra, Mick 
Taylor, Sly and Robbie, Marty Balin, 
Freddie McGregor, Niney the Observer, 
Bernard Purdie
*Accepts unsolicited material--Submit 
material with a S.A.S.E. and proper 
postage for return

COLLIN ARTISTS
Pasadena, CA 91104
323-556-1046
Email: collinartists@gmail.com
Web: collinartists.com
Contact: Barbara Collin, Robert Sax, 
Goh Kurosawa
Styles: jazz, blues, world, Latin, R&B, 
doo wop/classics and beyond
Clients: Mary Stallings, Jeri Brown, 
Kevin Mahogany, Andy Bey, Alan Paul, 
Latin Jazz Masters, Bobbi Humphrey, 
Kathy Kosins and more
Services: management, promotion, 
consulting, booking, workshops 
*No unsolicited material

CONCERTED EFFORTS, INC.
P.O. Box 440326
Somerville, MA 02144
617-969-0810 Fax 617-209-1300
Email: concerted@concertedefforts.
com
Web: concertedefforts.com 
Contact: Paul Kahn
Styles: blues, soul, jazz, gospel, 
zydeco, Cajun, folk, singer-songwriter, 
rock, world
Clients: info upon request
*No unsolicited material

CREATIVE ARTISTS AGENCY 
2000 Ave. of the Stars
Los Angeles, CA 90067
424-288-2000 Fax 424-288-2900 
Web: caatouring.com
Styles: All
*No unsolicited material - No phone 
calls

Additional locations:

405 Lexington Ave., 19th Fl.
New York, NY 10174
212-277-9000
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401 Commerce St., Penthouse
Nashville, TN  37219
615-383-8787

420 Lincoln Rd, Suite 347
Miami Beach, FL 33139
305-538-7535

6075 Poplar Ave.
Suite 410
Memphis, TN 3119
901-763-4900

3560 Lenox Road, Suite 1525
Atlanta, GA 30326
404-816-2722

444 N. Michigan Ave., Suite 3540
Chicago, IL 60611
312-242-2700

3652 South Third St., Suite 200
Jacksonville Beach, FL 32250
904-339-0435

London
12 Hammersmith Grove
Hammersmith, London W6 7AP
U.K.

CUMBERLAND MUSIC COLLECTIVE
529 Snyder Ave
Nashville, TN 37209
615-627-2243
Email: lee@cmcartist.com
Web: cmcartists.com/rtists
Styles: bluegrass, roots, folk, singer-
songwriter
Clients: info upon request
*No unsolicited material

D. BAILEY MANAGEMENT
17815 Gunn Hwy Suite 5
Odessa, FL  3
813-960-4660 Fax 813-960-4662
Email: dennis@dbaileymanagement.
com, liza@dbaileymanagement.com
Web: dbaileymanagement.com
Contact: Dennis Bailey or Liza 
Saturday
Styles: pop, R&B, top 40, rock, variety
Clients: info upon request
*No unsolicited material

EAST COAST ENTERTAINMENT
855-323-4386
Email: info@bookece.com
Web: bookece.com
Styles: rock, acoustic, classical, latin, 
jazz, pop, R&B, funk
*No unsolicited material
**See website for additional locations

ELECTRIC EVENTS CORPORATION
P.O. Box 280848
Lakewood, CO 80228
303-989-0001 
Email: info2@electricevents.com
Web: electricevents.com
Contact: Michael A. Tolerico
Styles: pop cover bands only
Clients: info upon request
*No unsolicited material

ENTERTAINMENT SERVICES 
INTERNATIONAL
1819 S. Harlan Cir.
Lakewood, CO 80232
303-727-1111
Email: randy@esientertainment.com
Web: esientertainment.com
Contact: Randy Erwin
Styles: mostly classic rock
Clients: info upon request
*No unsolicited material

ENTOURAGE TALENT ASSOCIATES
150 W. 28th St., Ste. 1503
New York, NY 10001
212-633-2600 
Email: info@entouragetalent.com
Web: entouragetalent.com

Contact: Wayne Forte
Styles: rock, pop, singer-songwriter, 
jazz
Clients: info upon request
*No unsolicited material

FAT CITY ARTISTS 
1906 Chet Atkins Pl., Ste. 502
Nashville, TN 37212
615-320-7678 Fax 615-321-5382
Web: fatcityartists.com
Styles: nostalgia, country, big band, 
bluegrass, blues, R&B, Cajun, world, 
folk, funk, gospel, jazz *No rap or opera
Clients: info upon request
*No unsolicited material

FLEET TEAM BOOKING
Chicago, IL 60608
312-455-1350 Fax 774-442-0224
Email: scott@fleetteambooking.com
Web: fleetteambooking.wordpress.com
Contact: Scott Comeau
Styles: punk, indie rock, hip-hop
Clients: info upon request
*No unsolicited material

FLEMING ARTISTS, INC. 
PO Box 1568
Ann Arbor, MI 48104
734-995-9066 
Email: jim@flemingartists.com
Web: flemingartists.com
Contact: Jim Fleming
Styles: rock, pop, singer-songwriter, 
contemporary roots rock, folk, 
bluegrass, improv comedy
Clients: Jeff Daniels, Judy Collins, the 
Kruger Brothers, Shane Koyczan, Ariel 
Horowitz, Holly Near

GIGSALAD
2733 E. Battlefield Rd.
Box 105
Springfield, MO 65804
866-788-GIGS
Web: gigsalad.com
Contact: Mark Steiner, Steve Tetrault
Services: A marketplace for booking 
bands, musicians, entertainers, 
speakers and services for parties, 
productions and events.

Additional locations:

225 S. Water St.
Chandler’s Wharf
Wilmington, NC

312 E. Olive St.
Springfield, MO

GORFAINE-SCHWARTZ AGENCY
4111 W. Alameda Ave., Ste. 509
Burbank, CA 91505
818-260-8500
Web: gsamusic.com
Clients: see our website for client list
*No unsolicited material

GREAT AMERICAN TALENT
P.O. Box 2476
Hendersonville, TN 37077
615-368-7433, 615-957-3444
Email: info@eddyraven.com
Web: eddyraven.com
Styles: country, Cajun
Clients: info upon request
*No unsolicited material

HARMONY ARTISTS INC.
3575 Cahuenga Blvd., W., #560
Los Angeles, CA 90068
323-655-5007 
Email: acrane-ross@harmonyartists.
com
Web: harmonyartists.com
Contact: Adrienne Crane-Ross
Styles: tribute, nostalgia, R&B, Latin, 
blues, bluegrass, jazz, swing
*No unsolicited material

HELLO! BOOKING
P.O. Box 18717
Minneapolis, MN 55418
651-647-4464
Web: hellobooking.com
Contact: Eric Roberts
Styles: bluegrass, country, rock, folk, 
pop, jazz, indie, hip-hop, acoustic, 
rockabilly
Clients: info upon request
*Accepts unsolicited material

INA DITTKE & ASSOCIATES
6538 Collins Ave, Suite 295
Miami, FL 33141
305-409-7576
Email: ina@inadittke.com
Web: inadittke.com
Contact: Ina Dittke
Styles: jazz, Latin, world
Clients: info upon request

INDIE MUSIC CONSULTING GROUP
Indie Artist & Label Publicity, Marketing 
& Consulting
888-253-4464
Web: indiemusicconsultant.com
“Voting Member the Recording 
Academy”

INTERNATIONAL CREATIVE 
MANAGEMENT (ICM)
10250 Constellation Blvd.
Los Angeles, CA 90067
310-550-4000
Web: icmtalent.com
Styles: All
*No unsolicited material

Additional locations:

65 E 55th St.
New York, NY 10022
212-556-5600
1500 K Street NW
Washington, DC 20005
202-919-2100

MARLBOROUGH HOUSE
16 Great Chapel St.
London, W1F 8FL England
+44.208 004 5315

IN TOUCH ENTERTAINMENT
309 West 55th Street
New York, NY 10019
212-235-7015
Email: info@intouchent.com
Web: intouchent.com 
Contact: Charles Carlini
Styles: All Styles
Clients: Irene Cara, Michael Carvin, 
David Chesky,  Eumir Deodato, 
Michael Sembello, Ron Sunshine, 
Tito Rodriguez, jr., George Mraz, 
Airto Moreira, Kenia, Tony Middleton, 
Elisha Abas, Sarah Hayes, Guinga, 
Brian Auger, Mamma Freedom, Eddie 
Jobson
*Accepts unsolicited material - via 
SonicBids only

JEFF ROBERTS & ASSOCIATES
174 Saundersville Rd., Ste. 702
Hendersonville, TN 37075
615-859-7040 
Web: jeffroberts.com
Contact: Jeff Roberts
Clients: info upon request
*No unsolicited material

LIVE NATION 
Beverly Hills, CA
800-653-8000
Web: livenation.com
Styles: All Styles
Services: producing, marketing and 
selling live concerts for artists

LUTHER WOLF, LLC
P.O. Box 162078
Austin, TX 78716-2078

512-448-3065 
Web: lutherwolf.com
Email: info@lutherwolf.com
Contact: Wayne Nagel 
Styles: rock, blues
Clients: info upon request
*No unsolicited material

MARSJAZZ BOOKING AGENCY
1006 Ashby Pl.
Charlottesville, VA 22901
434-979-6374
Email: reggie@marsjazz.com
Web: marsjazz.com
Contact: Reggie Marshall
Styles: jazz
Clients: info upon request
*No unsolicited material

MAULDIN BRAND AGENCY
1280 W. Peachtree St., Ste. 300
Atlanta, GA 30309
404-733-5511 
Email: info@mauldinbrand.com
Web: facebook.com/mauldinbrand
Styles: urban, pop, hip-hop, R&B
Clients: info upon request
*No unsolicited material

MAURICE MONTOYA MUSIC 
AGENCY
11 Island Ave., Ste. 1711
Miami, FL 33139
305-763-8961, 212-229-9160
Email: info@mmmusicagency.com
Web: mmmusicagency.com
Contact: Maurice Orlando Montoya
Styles: jazz, Afro-Cuban, Brazilian, 
contemporary/pop
Clients: info upon request
*No unsolicited material

M.O.B. AGENCY
6404 Wilshire Blvd., Ste. 505
Los Angeles, CA 90048
323-653-0427
Email: mitch@mobagency.com
Web: mobagency.com
Contact: Mitch Okmin
Styles: rock, alt.
Clients: info upon request
*No unsolicited material

MONQUI EVENTS
P.O. Box 5908
Portland, OR 97228
503-223-5960
Email: monquipresents@gmail.com
Web: monqui.com
Styles: alt., rock, indie rock, pop, 
country
*No unsolicited material

MUSIC CITY ARTISTS
7104 Peach Ct.
Brentwood, TN  37027
615-915-2641
Email: cray@musiccityartists.com
Web: musiccityartists.com
Contact: Charles Ray, President/Agent
Styles: AC, country, oldies, musicals, 
tribute, comedy, music
Clients: info upon request
*No unsolicited material

MUSIC GROUP ENTERTAINMENT, 
LLC 
Las Vegas, NV
Celebrity Booking Agency 
300 Available Acts
404-822-4138, 877-472-4399
Email: Mya@musicgroupworldwide.
com
Web: facebook.com/
musicgroupworldwide
Contact: Mya Richardson
Styles: neo soul, R&B, pop, rock, 
country, jazz, alt, dance, reggae, 
calypso, dance hall, comedy actors
*No unsolicited material, not accepting 
hip-hop demos
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MUSICIANS CONTACT
29684 Masters Dr.
Murrieta, CA 92563
818-888-7879
Email: info@musicianscontact.com
Web: musicianscontact.com
Contact: Sterling Howard
Styles: All, originals or covers
Services: Established 40 years as a 
referral service between musicians and 
employers

MUSTANG AGENCY
6119 Greenville Ave., Ste. 361
Dallas, TX 75206
214-257-0971, 888-480-3650
Email: booking@mustangagency.com
Web: facebook.com/MustangAgency
Contact: Don Brooks
Styles: rock, country, pop, metal, pop/
punk, alt., classic rock
Clients: info upon request
*No unsolicited material

NIGHTSIDE ENTERTAINMENT
10 Crabapple Ln.
Greenville, RI 02828
401-949-2004
Email: nightsideentertainment@gmail.
com
Web: facebook.com/
nightsideentertainment
Contact: Al Salzillo
Styles: All Styles
Clients: info upon request
*No unsolicited material

OLYMPIC PRODUCTIONS ED 
HARTMAN MUSIC
4501 Interlake Ave. N., Ste. 7
Seattle, WA 98103
206-634-1142
Email: Ed@edhartmanmusic.com
Web: edhartmanmusic.com/bio
Contact: Ed Hartman
Styles: rock, pop, urban, jazz, Latin, 
Caribbean, world
Clients: info upon request
*Does not accept unsolicited material

PACIFIC TALENT
P.O. Box 19145
Portland, OR 97280
503-228-3620
Email: andy@pacifictalent.com
Web: pacifictalent.com
Contact: Andy Gilbert
Styles: jazz, blues, R&B, rock, funk, 
disco, everything
Clients: info upon request
*Accepts unsolicited material

PARADIGM TALENT AGENCY
8942 Wilshire Blvd,
Beverly Hills, CA 90211
310-288-8000
Email: info@amonly.com
Web: paradigmagency.com
Contact: Paul Morris
Styles: rock, hip-hop, electronica, 
industrial
Clients: info upon request
*No unsolicited material

Additional Locations:
 
New York
Nashville
San Diego
Monterey
Austin
London
Berkeley
Chicago
Toronto

PARADISE ARTISTS
108 E. Matilija St.
Ojai, CA 93023
805-646-8433
Web: paradiseartists.com
Contact: Howie Silverman

Styles: rock, pop, alt., legends
Clients: info upon request
*No unsolicited material

Additional location:

5 Penn Plaza, #2382
New York, NY 10001
646-378-2204

PROGRESSIVE GLOBAL AGENCY
P.O. Box 50294
Nashville, TN 37205
615-354-9100
Email: info@pgamusic.com
Web: pgamusic.com
Contact: Jennifer Fowler
Styles: rock, pop, world
Clients: info upon request
*No unsolicited material

PYRAMID ENTERTAINMENT GROUP
377 Rector Pl., Ste. 21-A
New York, NY 10280
212-242-7274
Email: smichaels@pyramid-ent.com
Web: pyramid-ent.com
Contact: Sal Michaels
Styles: urban, jazz, gospel, classic and 
contemporary R&B, funk, hip-hop
Clients: info upon request
*No unsolicited material

RED ENTERTAINMENT AGENCY
505 8th Ave., Ste. 1004
New York, NY 100018
212-563-7575
Email: info@redentertainment.com
Web: redentertainment.com
Contact: Carlos Keyes
Styles: rock, funk, jazz, gospel, R&B, 
pop, Latin, hip-hop
Clients: Dionne Warwick, Village 
People, Elliott Yamin, Cameo, Jodeci, 
Steven Seagal, Gloria Gaynor, Ready 
For The World, Surface, Erasure’s 
Andy Bell, Tito Jackson, Bell Biv 
DeVoe, Case, Baha Men, Hi-Five, 
DMX, the Brides of Funkenstein, 
Dwele, Keith Sweat, Mario Winans, 
Tyrese, Meek Mill, Johnny Gill, Chic 
Feat. Nile Rodgers, Kathy Sledge, Slum 
Village, Twista, Jon B, Kenny Lattimore, 
CeCe Winans, Carl Thomas
*No unsolicited material

ROMEO TOURING, LLC 
A Talent Agency 
1300 Valley Trail 
Whites Creek, TN 37189 
615-254-8600 
Email: lisaromeo@comcast.net 
Contact: Lisa Romeo 
Styles: country, rock, and industrial 
only 
Clients: info upon request 
*No unsolicited material

SELAK ENTERTAINMENT
466 Foothill Blvd., #184
La Canada, CA 91011
626-584-8110, 213-709-4909  
Email: steve@selakentertainment.com
Web: selakentertainment.com
Contact: Steve Selak
Styles: tribute bands, blues, country, 
dance, disco, ethnic, hip-hop, party 
band, jazz, soul, solo, swing, pop, R&B, 
blues
*no unsolicited material

SELF GROUP, LLC, THE
P.O. Box 14721
Portland, OR 97293
Email: info@selfgroup.org
Web: selfgroup.org
Contact: Krist Krueger 
Styles: indie, rock, folk, acoustic, 
experimental, pop
Clients: info upon request
*No unsolicited material

SPARKS ENTERTAINMENT, LLC
P.O. Box 82510
Tampa, FL  33682
734-560-5040, 810-625-8630
Email: sparksentertainment78@gmail.
com
Web: BSparksEnt.com
Contact: Gary
Styles: ALL, hip-hop, R&B, country, 
rock, acting, modeling
Services: Talent Management, Career, 
Development, Booking, Promoting, 
Networking

SPECTRUM TALENT AGENCY
212-268-0404 
Email: marc@spectrumtalentagency.
com
Web: spectrumtalentagency.com
Contact: Marc Katz
Styles: pop, R&B, dance, hip-hop, 
theatrical
Clients: info upon request
*No unsolicited material

THIRD COAST TALENT
P.O. Box170
Chapmansboro, TN 37035
615-685-3331
Email: carrie@thirdcoasttalent.com
Web: thirdcoasttalent.com
Styles: Country
Clients: see website for complete 
roster
*No unsolicited material

UNITED TALENT AGENCY
9336 Civic Center Dr.
Beverly Hills, CA 90210
310-273-6700
Web: unitedtalent.com
Clients: See site for a list
*No unsolicited material

Additional locations:

New York, NY
888 7th Ave., Seventh FL.
New York, NY  10106
212-659-2600

Nashville, TN
209 10th Ave. S., Ste. 511
Nashville, TN 37203
615-564-2580 

Miami, FL
1101 Brickell Ave.
South Tower, Fl. 8
Miami, FL 33131
786-574-5210

U.K.
361-373 City Rd.
London, EC1V 1PQ
United Kingdom
+44-207-278-3331

UNCLE BOOKING
5438 Winding Way Dr.
Houston, TX 77091
510-917-1610
Email: erik@unclebooking.com
Web: unclebooking.com
Clients: Kevin Barnes, Bottomless Pit, 
CEX, Citay, the Coke Dares, Danielson, 
Deerhoof, Southeast Engine, Trans 
Am, etc.
*No unsolicited material

UNIVERSAL ATTRACTIONS AGENCY
15 W. 36th St., 8th Fl.
New York, NY 10018
Web: universalattractions.com
Email: info@universalattractions.com
NY: 212-582-7575
Fax 212-333-4508

Additional Location:

22025 Ventura Boulevard, #305
Los Angeles, CA 91364

424-248-5705
Email: info@universalattractions.com
Web: universalattractions.com
Styles: All 
Clients: info upon request 

WALKER ENTERTAINMENT GROUP 
P.O. Box 7827
Houston, TX 77270
281-431-9393 
Email: info@walkerentertainment.com
Web: walkerentertainmentgroup.com
Contact: Ernest Walker, President/
CEO 
*No unsolicited material

WILLIAM MORRIS AGENCY 
9560 Wilshire Blvd.
Beverly Hills, CA 90210
310-285-9000 
Web: wmeagency.com
Styles: All
*No unsolicited material 
**No phone calls

Additional locations:

131 S. Rodeo Dr., 2nd Fl.
Beverly Hills, CA 90212

1201 Demonbreun
Nashville, TN 37203
615-963-3000

11 Madison Ave.
New York, NY 10010
212-586-5100

100 New Oxford St.
London, WC1A 1HB
+44 (0) 20 8929 8400

MLC Centre, Level 25
19 Martin Place
Sydney, NSW 2000
+ 61 (2) 8046 0300

YELLOW COUCH STUDIO / 
MANAGEMENT
131 Academy Avenue
Pittsburgh, PA 15228
Email: stevenfoxbury@gmail.com
Web: yellowcouchstudio.com
Contact: Steven Foxbury
Styles: folk, singer-songwriter, 
Clients: Sean Rowe, Anna Tivel, Peter 
Mulvey, Jeffrey Martin, Laney Jones, 
Lowland Hum, Matthew Fowler, Terri 
Binion
*Accepts unsolicited material

For hundreds more contacts from 
Music Connection’s directories 
(A&R, music attorneys, producers, 
engineers, video production, 
video gear rental, vocal coaches, 
music schools, recording studios, 
everything indie, promotion, 
publicity, rehearsal studios, audio 
gear rental, film/TV, mastering 
studios, music publishers, 
college radio and more), visit: 
musicconnection.com/industry-
contacts.
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– LAMONT DOZIER, JR.

1. Learn all you can about what you want to do in this Industry

You should use all the resources available to you regarding your chosen 
field you want to pursue. I know this sounds obvious, but believe me, the 
music industry has a lot of moving pieces to it that affect the artist, and 
they are dynamic and everchanging.

Most times, just when you think you have learned about aspects of the 
music industry, be it about songwriting, publishing, artist deals, branding, 
streaming, touring, etc., things change. And on top of that, legislation is 
usually the last one to catch up to the changes. 

I know it can be intimidating, but the more you know, the better off 
you will be. And guess what? You’re never going to know everything, 
but there are tools available free on the internet, YouTube videos on just 
about everything, and always utilize your friends or acquaintances who 
are doing what you want to do in the real world. There are a lot things 
about this industry that are not in books and guides, and it helps to talk to 
someone who is doing what you aspire to do for a living.

2. If It Does Not Fit, Do Not Force It

Be yourself and try to be as original as you can. And this may take time 
to accomplish; however, there is only one you, and that can be your 
strength, and what sets you apart from what is bound to be many others 
pursuing their dreams as well.

Try to resist the urge to copy your idols, but be sure to learn from them. 
You are never going to make people forget the original artists, you are 
going to make them recall the original artist if you imitate them, and that 
takes the attention from you. Develop your own style, artistry, and talents 
to come through to garner your own audience. And if you are getting 
advice from those who want you to be someone you aren’t, you are being 
guided to a place you could lose yourself. Do not do that. You are too 
special for that!

LAMONT DOZIER, JR. is a singer-songwriter whose musical influences range 
from gospel to soul and jazz roots. He hails from Detroit, MI, where he began 
his musical career, honing his talent for song, first in church, then branching out 
to local TV, radio, musicals, and then live venues. He has shared many a stage 
with many music industry notables, such as The Temptations, The Four Tops, 
Aretha Franklin, Ollie Woodson, Rick Braun and Gregg Karukas, Greg Manning, 
and Dave Koz, to name a few. He has also worked on show productions featuring 
Jennifer Hudson and Jay Leno. Lamont also shares strong roots to the legacy 
of Motown, as his father, Lamont Dozier, Sr. is one-third of the world renowned 
songwriting team, Holland-Dozier-Holland.

4 Advice Points 
for Pursuing 
a Career in the 
Music Industry 

3. We Each Have A Path... Know and Follow Yours

Resist the temptation to compare what is going on in your career to 
someone else’s career. The path to our dreams is an individual one, 
and unique one as well. I have never heard of two stories to success 
that are the same in fruition. I witnessed similarities, but everyone has 
their unique challenges in arriving at the destination of their successes 
or failures. Praise the success of others and learn from the cautionary 
tales of others. And some lessons will be hard-earned, but you will be the 
better for them, and maybe help others to avoid the same pitfalls.

4. Believe in Yourself

Whether you have support or not, you need to have the confidence 
and drive to reach your goals. This may sound cliché to some, but it still 
applies. And if you are doing anything in this industry, chances are likely 
there will be times you will face rejection. You may not have the right 
song, sound, look, style or edge they may be looking for, but do not let 
that stop you from pursuing your goal. Keep working. Keep fighting. Keep 
believing. Your audience is trying to find you. And they can only do that if 
you are still in the game!

 “If you are getting advice from those who want you to be someone you aren’t, you are being 
guided to a place you could lose yourself. Do not do that. You are too special for that!”
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BURLAUDIO.COM/MASTERING

MASTERING... SOLVED.

Michael Romanowski, Coast Mastering 
(Alicia Keys, Too $hort, America...)
· BDA4M 4 CH DAC with switchable BX5s
· BAD4M 4 CH ADC with switchable BX1s
· B16-BMB3 Dante

· BDA8 8 CH DAC with BOPA14s
· 2 BAD8 16 CH ADC with BX1s
· B80-BMB1 Digilink

Bill Skibbe, Third Man Mastering
(Jack White, The Black Keys, The Kills...) 

MADE IN THE USA

GET IT RIGHT THE FIRST TIME.

“It gives me flexibility...and clarity that I 
need in my work.”

"We did a shootout between 6 different 
manufacturers and the BURL was the 
clear leader...Great bass and perfect 
top end."
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M O R E  T H A N  A  U S B  M I C R O P H O N E .

• Great sound made easy on Windows, Mac, iPad, or Android

• Professional, vintage-modeled EQ and Compression, plus Reverb built-in

• Two stereo loopback channels to easily add backing tracks to 
your live stream and a click track in your monitor mix

• Three different pickup patterns provide maximum flexibility

• Control your Revelator settings from your mobile device with UC Surface

Visit presonus.com or visit your local PreSonus dealer to learn more about Revelator today.

©2021 All Rights Reserved, PreSonus Audio Electronics. PreSonus 
is a registered trademark of PreSonus Audio Electronics, Inc. All 
other trademarks are property of their respective owners.


